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REC UREDNIKA

Postovani,

Pred Vama je casopis ,,Menadzment u sportu‘ — naucni casopis iz oblasti
menadzmenta u sportu. Izdavac casopisa je Fakultet za menadzment u sportu
Alfa BK univerziteta u Beogradu. Casopis je veoma znacajan izvor novih
naucnih i strucnih informacija, obzirom da je jedini ovakve vrste u regionu.
U casopisu se publikuju radovi iz oblasti menadzmenta u sportu, fizickog
vaspitanja i sporta i dodirnih bio - medicinskih, humanistickih, druszvenih i
prirodnih nauka, sa neobjavljenim rezultatima naucnih istrazivanja i novim
empirijskim iskustvima.

Casopis objavljuje clanke, polemike, osvrte, prikaze knjiga, tematske
bibliografije, patente, izvestaje i vesti 0 naucnim i struchim skupovima i
slicne dokumente znacajne za oblast fizickog vaspitanja i sporta.

Redakcija casopisa predano radi na podizanju ugleda i nivoa znacajnosti
Casopisa. Casopis izlazi jednom godisnje sa radovima koji se objavljuju na
srpskom i engleskom jeziku.

Pozivamo sve zainteresovane istraZivace u oblasti menadzmenta u sportu i iz
drugih srodnih oblasti povezanih sa sportom da svojim naucnim i strucnim
radovima daju doprinos razvoju casopisa.

—

P
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Violeta Siljak, odgovorni urednik



A WORD FROM THE EDITOR

Dear Sirs,

In front of You is a journal "Management in Sport" - a scientific journal in
the field of management in sport. Publisher is the Faculty of Sport Alfa BK
University in Belgrade. The journal is an important source of new scientific
and technical information, as the only of its kind in the region.

The journal ,,Management in sport” publishes papers from the field of
management in sport, physical education and sport and related biomedical,
humanistic, social and natural sciences with non published results of
scientific researches and new empiric experiences.

The Journal publishes articles, polemics, reviews, surveys, thematic
bibliographies, patents, reports and news on scientific and professionals
meetings as well as similar documents vital for the field of physical
education and sport.

The editorial board of the journal is committed to upholding the reputation
and the level of significance of the magazine. The journal is published
annually with the works to be published in Serbian and English.

We invite all interested researchers in the field of management in sport and
other related fields associated with the sport to its scientific and technical
projects contribute to the development of the magazine.

; .
/ﬂ/x fpar € 5“0/““‘752"

Violeta Siljak, Editor-in-Chief
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SPORTS SPONSORSHIP IN THE FUNCTION OF MARKETING
AND BRAND BUILDING

Jelena Arsi¢
Faculty of Management in Sport, Alfa BK University

Abstract

The link between sports industry and marketing is inevitable. Athletes and
companies that have activities related to sports and achieve top results on the
sports field, must have an image that attracts the public. It is the image that is
the foundation of business success. In other words, any significant sport
result could be financially evaluated. The more the athlete is successful, the
more the marketing is demanding.

In economic terms, sport has become a respected promotional channel of big
companies, at the same time. Sports sponsorship is a marketing tool that is
frequently used by companies to reach a wide audience on a global basis so
as to be placed higher than their competitors, to create awareness as well as
make a higher profit margin. Nowadays, the value of marketing - business
investment is measured in thousands of billions of dollars.

The objective of this paper is to explain the importance of the connection
between sports and the athletes in advertising, also their maximum utilization
for the purpose of presenting the certain products, as well as athlete’s
personal name and work itself, for the purpose of obtaining large financial
gains.

Keywords: sponsorship, sports marketing, brand, sports industry

Introduction

Sport is the most popular activity on the Earth, today. Over the last few
decades, sport has evolved from relaxing activities, entertainment and mass
amateurism into a complex industry. By definition, the sports industry is an
economic area in which it is performed concentration of capital and human
resources in order to achieve productive mission.



Athletes sell their work as sporting goods (sports scores). Customers, club
owners, the state and the public, logically pay for it. Customers are offered
products intended for sports, recreation and leisure in mind: things, goods,
services, people, destinations and ideas.

Sports industry is a market where there is the exchange of products and
services from internal to external environment and where two functions are
equally realized:

e Sports - competitive, because the athletes are require better results
everyday

e Business - managerial, including management, marketing, PR,
financial and human resource activities. They are necessary for sports
organizations to generate profits

Sports industry today is a serious business, which consists of:

e Sports manufacturers  (athletes, coaches, managers, sports
organizations, the organizers of sport events)

e Sports consumers (sports companies and other sports public)

e Sports products (achieved results of athletes and coaches, as well as the
results of other sports manufacturer).

Sports marketing

Sports industry can be divided in several ways. The most common is the one
that divides the sports marketing into two categories:

o Marketing of Sports (sports marketing and equipment)

e Marketing with Sport (promotion of non-sports products combined
with sports events and athletes used to promote sports and non-
sporting goods).

Shortly speaking, sport marketing is the process of linking sports offerings
and sports demands, the actors of sports activities and the audience.

The link between sports industry and marketing is inevitable. Athletes and
companies that have activities related to sports and achieve top results on the
sports field, must have an image that attracts the public. It is the image that is
the foundation of business success. In other words, any significant sport



result could be financially evaluated. The more successful the athlete, the
more the marketing is demanding.

Athletes and companies that have activities related to sports and achieve top
results in the field of sports, must have an image that attracts the public. It is
the image itself that is the foundation of business success. In other words,
any significant sports result can be financially evaluated.

Sponsorship in sport

For many years sponsorship and sports marketing have been in existence and
have now been greatly improved upon. A couple of years ago, sponsorship
could be regarded as more charitable or philanthropic, but in recent years,
that has significantly changed. Hardy, Mullin and Sutton (2007, p. 315)
define the term of sponsorship as “the acquisition of rights to affiliate or
directly associate with a product or event for the purpose of deriving benefits
related to that affiliation or association. The sponsor then uses this
relationship to achieve its promotional objectives or to facilitate and support
its broader marketing objectives®.

Skinner and Rukavina (2002) point out that the Olympics held in Los
Angeles was a rapid market’s expansion for sponsorship deals. The event’s
organizers were able to raise over $400 million worth of sponsorship deal
which opened the doors for other Olympics as well as the other big events,
such as the FIFA World Cup. In recent times, many new opportunities have
opened up for companies to compete with one another in creating
sponsorship deals that is both favourable to them as well as the sporting
entities they get involved with.

Nowadays, many companies are fully awware of the fact that they need their
customers to stay in business and many of them know the high significance
which marketing plays in making them compete successfully amongst their
competitors. Companies need to satisfy their customers by creatively
managing their marketing mix in order to have a competitive advantage over
others (Jobber 2007, pp. 793-794).

Promotion is the way for the company to communicate with their target
audiences through mass communication (Jobber 2007, p. 21). Promotion,
however, includes much more than the traditional forms of advertising. It
involves all forms of communication to consumers. For many organizations,
sports are quickly becoming a rather effective and efficient way to
communicate with both current and potential target markets (Shank 2009, p.
263).
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Renowned authors in the field of marketing and sports have all given
different notions to the definition of sponsorship. ESA defines sponsorship
using the ICC Code of Sponsorship definition as “any commercial agreement
by which a sponsor, for the mutual benefit of the sponsor and sponsored
party, contractually provides financing or other support in order to establish
an association between the sponsor’s image, brands or products and a
sponsorship property in return for rights to promote this association and/or
for the granting of certain agreed direct or indirect benefits’’ .

Lagae defines sponsorship as “a business agreement between two parties.
The sponsor provides money, goods, services or know-how. In exchange, the
sponsored party (individual, event or organisation) offers rights and
associations that the sponsor utilizes commercially’’ (Lagae 2005, p. 35).

Shank regards it as “investing in a sports entity (athlete, league, team or
event) to support the overall organisational objectives, marketing and
promotional strategies’” (Shank 2009, p. 324).

Despite the fact that different authors gave different definitions, majority of
them have some similarities and majority of them lay emphasis on the
relationship advantage between an organisation and the sponsored object that
sponsorship offers.

Sports sponsorship is one of the most efficient and economical ways to
promote brands and products through an emotional environment. Sports
promotion helps in finding the right “fit” for brands to reach their respective
target market and overall objectives. Sponsors gain high visibility and a
fully-comprehensive platform for brand building and campaigning.

Brand in sport

The brand is a market term which has its own value and identity. It is the
unique market code helping business, company, institution or product to be
more recognized. Brand must be more than just a name and basic
characteristics of the identity. Brand has to motivate, promotes action, causes
emotions, associations and creates trust.

Brand Management includes a set of activities relating to the design and
brand positioning, brand management through all phases of its life cycle and
measuring its real value. The aim is to create the perception in the minds of
consumers that at the whole market there is no product as that exact brand,
that it is one of the kind and should be remembered as something completely
new and unique.
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It is believed that today the most important functions of marketing is just the
brand building. Scott Bredbury provides a definition of branding as
"Branding is when you improve and refine something very ordinary so that it
becomes more valuable and meaningful."

Endorsement is one of the most popular forms of advertising in sports and
very often we have the possibility in certain commercials that involve sports
or do not have anything to do with sports at all to see an athlete as a star of
certain advertising campaigns.

Therefore, athlete’s career extends beyond the boundaries of sport and on;
his name and everything that his name represents in the industry of modern
sport is slowly turning into a brand that has a certain price at the market.

Promotion of products and services by the athletes

The advertising of products and services by athletes (Celebrity Endorsement)
McCacken defined as an individual who enjoys public recognition in the
name of consumer goods, appearing with it in the commercial. On the other
hand, Brooks points out that a renowned athlete who advertises the product,
uses his fame to help the company to sell or promote the company's image,
product or brand.

This type of advertising takes one or a combination of the four styles of
advertising products. McCracken called them:

¢ Explicit model (I guarantee for this product)
e The implicit model (I use this product)
e Imperative model (You should only use this product)

e Co-promotional model (Athletes only make public appearances using
the product)

Since advertising is invented, promoters have used popular athletes to
advertise products. It is about the connection of products with well-known
athletes that leads to an improvement of the positive attitude of the
consumers.

The most successful advertising is the one that makes the minds of
consumers realize direct associations between the celebrity and the product.
Athlete’s natural attraction is insufficient, because the expertise of the person
who advertises the product is more significant than physical attractiveness,
where it is the impact on the attitude toward advertising brands.
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Managers and researchers are defining the criteria for the selection of the
famous personality to advertise certain products. Screening changes
depending on how celebrity will be used in promotion, whether he or she
will be the central figure or will serve just to increase interest.

Erdogan and Baker represent a long list of selection criteria, including:
e The athlete has to match the advertising idea
e The celebrity has to fit the target market
¢ Value of the celebrity

e Harmonization and possible connection of the celebrity and the
product

e The popularity of the celebrity

¢ Availability of celebrities

e Physical attractiveness of the celebrity

e Credibility

o Earlier participation in advertising

¢ Availability of celebrities at that moment

e If the celebrity uses certain brand.

In addition, it is necessary to consider the extent to which there is harmony
between sports, athletes and products, as a first step in selecting the best
athletes to advertise a specific product.

Any well-established and well-known individual can be seen as a separate
brand. By building your name and reputation, every individual, consciously
or unconsciously, builds out his own brand.

Personal branding

A person who manages to upgrade his/her competence in a particular field of
social action through adequate communication and valorize it financially,
can become a brand.

There are many examples of the world famous athletes who have managed to
commercialize their popularity and success. Once David Beckham, Michael
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Schumacher, Tiger Woods, Michael Jordan; nowadays LeBron James,
Novak Djokovic, Usain Bolt ...

A few good matches in the jersey of Manchester United, the recognizable
free kicks style and a marriage to a famous pop star, made Beckham become
interesting for those sponsors who have invested in the sports market but also
for those who have nothing to do with sports.

Due to a conflict with the manager of Manchester's, Beckham moved to Real
Madrid for a record transfer fee of 105 million euros, making it one of the
best paid players in Spain and acquired the status of a real star. Much has
been speculated that the club is not hired him because of his gaming skills,
but for the millions of dollars that he had in sponsorship contracts.

Back then Beckham had a contract with Adidas, while Real has with Nike,
and people from Real Madrid consider this as an advantage to improve its
position at the market of Asia, where Beckham was extremely popular. Props
club with his name, were an important source of income for Real during that
period of time.

Many companies sow Beckham as a growing brand, and made the
sponsorship and advertising contracts with him. Among others: Vodafone,
Adidas, Gillette, Police, Pepsi, IBM, Calvin Klein, Marks & Spencer.
Analysts have estimated that Beckham earned over 200 million pounds of his
brand at that time.

Beckham is an athlete who advertises products not only because of his
football talent, but because of his "un sports feature": good looks, style,
charisma and way of life.

There are so many younger and still sport active athletes who have millions
in sponsorship and advertising contracts, but somehow the name of David
Beckham is still globally recognizable, perhaps the best example, for the
following reason: Although he is not the best athlete of all time, not the best
football player ever, not even the best free kicker, there is one thing that he is
definitely the best in - in his own branding. Hi signed his great professional
football contracts because of his huge marketing potential, not on the sports
talent and results.

Corporate - personal Co-Brand

This is a situation in which the company uses the services of well-known
personalities in the long term for their promotional activities. The most
famous co-brand in the history of sport and the sports industry in general, is
certainly the cooperation agreement between Nike and Michael Jordan's.
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This story begins in the year of 1984, at the time when the NBA courts were
ruled by Converse, promoted by the biggest stars of basketball back then,
Ervin "Magic" Johnson, Larry Bird, Isiah Thomas and others. Nike company
also wanted to be a part of the NBA.

Sonny Vaccaro was a manager by Nike who had a job to find a
basketballplayer who will help the company in the basic idea of designing
sneakers that will bear the name and signature of the player. By designing
and producing shoes for a particular basketball player, naming it by his name
and promoting it by that player, Nike hoped that increasing of the popularity
of the selected player would cause the growth of sales.

For Nike’s advertisement, Vaccaro wanted shooting guard or small forward,
due to the assumption that the players of street basketball and the kids would
find easier to identify with him because of the style of the game; he wanted
someone who brings the ball down the court, someone who does dribbling
and passes, who is able to shoot from a distance and above all — someone
who knows to dunk. Dunk makes the top of the popularity of the NBA
basketball.

Vaccaro had noticed Jordan for the first time in 1982, when he scored the
winning shot as a freshman for the team of Tar Heels against the
Georgetown Hoyas in the NCAA championship. Two years later, Jordan left
College, unanimously considered the best college player. Vaccaro wanted to
meet the young Jordan.

The story of Nike was launched in November 1983, when potentially
interesting players were identified. The most interesting were, however,
Charles Barkley and Hakeem Olajuwon. It was a very good generation of
basketball players back then. Jordan was elected as the third pick in the draft
by the team of Chicago Bulls. During the first interview, it turned out that
Jordan had never seen or even played in Nike’s sneakers.

Jordan was explained the plan about the subject of the creation and
promotion of the sneakers with signature of a new brand called "Air Jordan™.
It was the first official meeting and it was agreed that Jordan visits the
company Nike in Oregon, where the deal will be resumed.

The Nike company had not been even close to this great company that is
today. The owner, Phil Knight, did not have anything special to show to
Jordan. There were no factories, Nike City didn’t exist. Nike did not even
have its own building, but was housed in a couple of rented containers that
were converted into offices.
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During one of the meetings Jordan was shown the logo of the new Air Jordan
Brend, a pair of outstretched wings, similar to what pilots wear and prototype
shoes. Jordan's excitement was far from expected.

Vaccaro has assured the officials of Nike that Jordan is exactly what they
need. Basically a great player, with a dose of "street basketball" in his game,
a player who’s style can easily be copied by the kids, polished and with good
verbal skills, a player in the league dominated by blacks, and again in the
community dominated by whites, absolutely the perfect choice. It was a risk
that the Vaccaro was ready to take over, he even accepted the bet in his
business position.

Then he exposed the plan of co brand and splitting the profit with the player.
At the same time, Adidas also presented its offer, worth $ 500,000. Nike has
offered 250,000 dollars and a share of sales of shoes. Jordan’s manager,
Falk, demanded 500,000 dollars and a percentage of sales. In the end they
reached agreement for the amounted of 500,000 and a smaller percentage of
sales of shoes. In the long term, Jordan lost a lot of money in due to demands
for higher fixed part. This, however, was the first agreement of the division
of property rights over the shoes.

Jordan's popularity began to grow rapidly in 1986, during his second season
for the Chicago Bulls's, when during the play off final game against the
Boston Celtics Jordan scored 63 points. Soon, his popularity, and thus the
sale of common brand has reached such proportions that caused euphoria in
the Nike company. Jack Joyce, responsible for production, suggesting that all
products should be colored in red-black, even jokingly said they should paint
bricks in red-black color and sell them.

Two years later, Nike’s sales reached $ 1 billion, and the company moved up
to the first place in the industry. In 1997, sales of the Nike company in the
world has reached 9.1 billion dollars. More than 1000% increase in sales in
comparison to 1987 (when it stood at 887 million dollars). In 1998 sales
amounted to 9.89 billion dollars and it represents a record in the industry.

Michael Jordan had a contract with Nike during the period of four years for
the promotion of sports equipment, worth over $ 80 million. The company
paid Jordan far more than for example all the workers in Malaysia in 2002.
The most famous model launched by the Nike "Air Jordan 17", was packed
in a metal briefcase and it cost $ 200.

The success of Nike was explained the representatives of the press, when
they said that there was no marketing philosophy rather than just focusing on
a few passions of young men- music, technology, sport and entertainment.
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Michael Jordan shoes have become the best-selling in the history of the
company. They were so popular that since 1988, the company was forced to
do promoting of new models on Saturdays, because the children who wanted
to see and buy them were running away from school, waiting in lines in front
of the stores. Each subsequent model sneakers increased in sales of the
previous model and was admired for the promotion and for it’s technological
innovation.

Meanwhile, Jordan won five NBA-MVP awards, six NBA championships
with the Chicago Bulls and has become the best basketball player of all time.
In his career, Jordan set the incredible standards. During the highlight of his
career, his annual income was 16 million from Nike, mil.5 from Gatorade, 5
million of the Bijan Cologne, 4 million of MCI, 2 million of Ray-o-vac, 2
million from Hanes, 2 million of Ball Park Franks, 2 million of Wheaties, 2
million of Wilson, 2 million of Oakley, 1 million dollars from AMF Bowling
1 million from CBS Sportline, 1 million dollars from the Chicagoland
Chevrolet ...

After Jordan definitive withdrawal from the court, he remained the world's
most popular athlete.

This inspiring story is a challenge for all companies dealing with these and
similar jobs. The search for the proper athlete is always in the first place.

Finally, the Nike company and Michael Jordan develop two brands at the
same time. Nike brand, which is from year to year more and more profitable
and Jordan brand, which initially consisted of only one product, but today of
the entire range of different sports products.

Jordan officially ended his career in 2003, in his forties. The brand that is
built up with Nike is still popular, and on an annual basis Jordan earns more
from his brand than during his entire sports career in the NBA.

The most valuable company brands in sport industry today
1. Nike

Brand Value: $15,000,000,000

Beginning in 2012 Nike, which has an industry-leading 38% share of the
branded footwear market, will replace Reebok as the NFL's licensed-apparel
maker in a five-year deal.
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2. ESPN
Brand Value: $11,500,000,000

ESPN generated over $4 billion of operating income (earnings before
interest, taxes, depreciation and amortization) in 2010 as its average monthly
fee-per-subscriber has grown almost 40% over the last 4 years and is now
$4.08, the highest across all U.S. basic cable channels.

3. Adidas
Brand Value: $5,000,000,000

In 2010, Adidas equipped more than 200 players and 12 teams as the official
sponsor of the FIFA World Cup in South Africa, an event with a cumulative
television audience of 26 billion.

4. Sky Sports
Brand Value: $3,000,000,000

Added live broadcast rights earlier this year to all Formula 1 racing from
2012 to 2018 in the United Kingdom and Ireland to its heavy arsenal of
sports programming. Its German paid-TV subsidiary is making its programs
available on mobile phones and laptop computers in a bid to add subscribers
in Europe’s biggest TV market.

5. Gatorade
Brand Value: $2,500,000,000

Gatorade's sports drink sales volumes were up 15% in 2010 thanks to new its
G Series, but competition from rivals like Powerade has eroded market share
to 71% of the $6.7-billion sports-drink category from over 80% five years
ago and increased marketing spending has eroded profitability.

6. Reebok
Brand Value: $1,500,000,000

Reebok’s brand is down $500 million from 2010 as the company now has
only a 1.6% share of the $2.4 billion U.S. basketball sneaker market versus
93% for Nike.
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Conclusion

In economic terms, sport is becoming well respected promotional channel of
large companies.

Professional athletes are celebrities, the most common role models for the
youths, and therefore suitable to be "employed™ as the promoters of the large
companies that are interested in added their "big name" along with their
products or services.

In the modern sports industry, there are an increasing number of athletes who
are earning enormous sums of money, thanks to the great public interest for
the sport. But for only few of them we can say that they managed to build up
the brand. Certain sports skills and human characteristics are required for the
athletes to build up the brand out of his name, or become part of a big brand
that has a price at the market.

A strong brand is the one who takes care of himself, an individual, a bit self-
centered, focused on his "athletic” attributes.
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INTERAKCIJA OLIMPIJSKIH IGARA | TURIZMA
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Apstrakt

Olimpijske igre predstavljaju najvisi oblik takmicenja u sportu, samim tim
zaokupljuju veliku paznju javnosti i imaju neosporan uticaj na mnoge druge
oblasti u koje se nesumnjivo ukljuéuje i turizam. Cinjenica je da se
ugoscavanjem Olimpijskih igara moze poboljsati globalni imidz grada i
drzave domacina, ali koriS¢enje Igara kao sredstva za pomo¢ sveopsteg
standarda drzave nije dovoljno istrazeno podrucje, a postoje i primeri koji
pokazuju negativne uticaje na grad i drzavu domacina. Predmet ovog
istrazivanja obuhvata Cinjenice, pitanja, i odgovore koji su u vezi sa
interakcijom izmedu Olimpijskih igara i turizma. Cilj ovog istraZivanja
predstavlja proSirivanje svesti o znacaju ove dve usko povezane oblasti.
Takode, znacajno je predstaviti drustvene Koristi organizovanja Olimpijskih
igara, Sirenje kulturnih perspektiva 1 kulturoloska korist grada koji je
domacin Olimpijskih igara. IstraZivanja su potrebna da bi se stekao uvid u to
kakvi se efekti javljaju i kakva je tendencija u organizacijama velikih
sportskih dogadaja.

U istrazivanju su se za prikupljanje i iznoSenje podataka koristile nau¢no-
istrazivaCke metode kao §to su komparativna metoda, deskriptivni pristup,
istoriografija, deduktivna metoda i statisticki metod.

Kljuéne reéi: Olimpijske igre, turizam, grad domacin

Uvod

Danas je sport popularniji nego ikada ranije. Sportska takmicenja se iz
godine godinu sve viSe Sire 1 povecavaju 1 na taj nacin privlace sve vise
paznje ljudi. Neki od tih dogadaja poznati su kao svetski ili veliki
medunarodni sportski dogadaji — jedan od njih su svakako Olimpijske igre.
Povuceni njthovom popularno$¢u, sve vise zemalja Zeli da bude domacin
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takvom dogadaju. Pored toga $to zemlja koja je domacin Olimpjiskih igara
prihvata to kao ogromnu cast, tu je jos 1 veliki broj kratkoro¢nih i dugoroc¢nih
ekonomskih koristi za grad i zemlju domacina.

Opste je poznato da je odrzavanje velikog sportskog dogadaja kao Sto su
Olimpijske igre jako skupo; a najve¢i troskovi odlaze na infrastukturu i
obezbedenje. Koristi od organizovanja ovakve vrste dogadaja su ekonomski
rast, infrastrukturno naslede i promocija imidza. Uz pravu organizaciju i
precizno sprovodenje ideje, veliki trud, sport i turizam u ovom slucaju
interaktivno dominiraju.

Srce priprema Olimpijskih igara ¢ine regionalni profesionalci kao Sto su
gradski planeri, arhitekte i inzenjeri, poSto su za odrzavanje igara potrebni
veliki konstrukcioni projekti sportskih objekata i pomocne infrastrukture,
kao Sto su smeStajni objekti, putevi, obnova zgrada u gradu domacinu i
sli¢no.

Najveci svetski sportski dogadaj, zaokupljuje ogromnu medijsku paznju i
ima direktan uticaj na druge oblasti, uklju¢ujuéi i turizam. Dakle, predmet
istrazivanja su Olimpijske igre, kao primer najveéeg sportskog takmicenja i
efekti koje organizacija takve manifestacije ima na grad i zemlju domacina.

Cilj rada jeste utvrdivanje nacina i stepena uticaja Olimpijskih igara na
razvoj turizma i ekonomije zemalja organizatora. Takode, cilj rada je da se
pokazu nacini na koje sportski turizam donosi pozitivnu afirmaciju nekih
lokacija kao turisticke destinacije i nakon zavrSene sportske manifestacije.

U radu su koriS¢ene sledece nauc¢no - istrazivacke metode: metod statisticke
obrade podataka kojom su prikupljeni podaci analizirani, Sto kao krajnji cilj
ima donosenje zakljucka i sudova o postoje¢em stanju. Razli¢iti nauéni izvori
podataka 1 statisti¢ki radovi istaknutih autora iz srodnih oblasti koje se bave
datom problematikom 1 podaci sa kojima raspolazu relevantne institucije;
deduktivna metoda je koriS¢ena u opStem pristupu definicijama i znanjima da
bi se iz njih izdvojili bitni faktori koji odreduju pojavu sportskog turizma kao
znafajnog vida savremenog turizma; metod komparacije obuhvata
uporedivanje analiziranih prikupljenih podataka iz razliCitih oblasti, sa
podacima koji bi mogli biti modifikovani nakon implementacije odredenih
predloga. Poredenje podataka ima vazan cilj jer se polazi od predpostavke da
su osnove i mogucénosti za razliite pojave iste kao i metod analize koji
polazi od sadasnjih efekata ka izu¢avanju uzroka. Analiziranje raspolozivih i
odabranih podataka je utemeljeno na povecanju koristi za drzavu, drustvo u
celini, prirodno okruZenje na nacin na koji se ti rezultati mogu uporediti. Sa
obzirom da nastanak i postojanje pojedinih pojava, kakve su pojave u
turizmu, nikada nisu uslovljene postojanjem samo jednog uzroka, u obzir a u
postupak analize trebalo je uzeti i mnostvo razli¢itih uzroka i faktora. U radu
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je koriS¢ena 1 metoda istorijskog istrazivanja vezana za same sportske
dogadaje.

Olimpijske igre — veliki sportski dogadaj

Na globalnom planu, Olimpijske igre se smatraju svetski najprestiznijom
sportskom manifestacijom. Po svojoj strukturi, Olimpijske igre predstavljaju
veliki sportski dogadaj i spadaju u multidisciplinarna takmicenja, medu
kojima se nalaze i slede¢e manifestacije: Univerzijada, Komonveltske igre,
Panamericke igre, Azijske igre, Mediteranske igre, Svetske vojnicke igre,
Svetske igre za sportiste sa invaliditetom, Svetske igre za sportiste sa
transplantiranim organima, Svetske vazduhoplovne igre, Balticke morske
igre, Mornaricke ostrvske igre 1 dr.

lako je grcka vlada devedesetih godina XIX veka lobirala da se obezbedi
trajno mesto za Igre u Grckoj, Kuberten je ustanovio princip da se Igre
trebaju odrzavati na razli¢itim lokacijama svake cetiri godine, kao nacin
promocije 1 raspodele Olimpijskog duha slobode, napretka i jednakosti Sirom
sveta. Do 2016. godine domacini Olimpijskih igara su bili 42 grad u 23
drzave. London je jedini grad koji je bio domac¢in Olimpijskim igrama tri
puta. Proces dodele domacinstva Olimpijskih igara je veoma dug i pocCinje
mnogo godina pre datuma odrzavanja Igara. Svaka kandidatura mora biti
dobro vodena i sagledana iz svih uglova. Neophodno je izgraditi Siroku bazu
podrske projektu, a zatim i poceti sa planiranjem infrastrukturnih projekata.
Radi obezbedivanja Sirokog 1 trajnog uticaja na lokalnu ekonomiju,
neophodno je uloZiti napore da se mala i srednja preduzec¢a u $to ve¢oj meri
ukljuce. PrevazilaZenje politi¢kih granica je takode jedna od bitnih stavki na
koje gradovi kandidati trebaju posebno da obrate paZnju.

Izuzetno je vazno da svi gradovi 1 zemlje, koje Zele da imaju dobru
reputaciju ugoste veliki sportski dogadaj s vremena na vreme, kako bi
ojacali svoj globalni imidzZ i pozicionirali se U svetskoj zajednici.

Sportski turizam

Turizam je u proSlosti uglavnom bio dostupan samo privilegovanim
slojevima druStva, sa industrijalizacijom 1 modernizacijom, odnosno
pojavom '"viska" vremena kod ljudi ali i sa poveéanom Zeljom da se
upoznaju druge, nove destinacije i na¢ini Zivljenja, turizam je danas postao
Siroko rasprostranjena pojava dostupna svima, 1 predstavlja jednu od
osnovnih funkcija ispoljavanja slobodnog vremena savremenog druStva. Za
turizam, kao i za sport, karakteristicna je specificna potreba da se bude
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aktivan. Sport a narocito veliki sportski dogadaji, jo§ od antickih vremena u
velikoj meri utiCu pozitivno, podsticu¢i ljude na putovanje, pruzajuéi im
aktivno ili pasivno ucestvovanje u sportskim deSavanjima. Sportske
manifestacije koje pruzaju zanimljiv sadrzaj ali i mogucénost aktivnog
odmora svojim posetiocima, predstavljaju jednu od glavnih komponenti
sportskog turizma, a mozda i1 najznacajniju u pogledu broja turista 1
privrednog uticaja. Danas je sve jasnije izrazen zajedniCki interes - uticaj
sporta i turizma kao industrije usled Cega je kao posledica nastao sportski
turizam koji je koncipiran razmatranjem sporta kao turistiCe atrakcije,
odnosno isticanjem i definisanjem kvaliteta sporta koji zajedno predstavljaju
jedinstven doprinos turizmu. Sportski turizam predstavlja veoma zanimljivu i
rastu¢u oblast, koja ima jedinstvenu sposobnost da privuce veliki broj
posetilaca, pruzajuéi turistima koji traze sportski dozivljaj da dozive sport i
koji po svom obimu, sloZenosti i potencijalu preti da izraste u potpuno novu
industrijsku oblast. U korist ovim tvrdnjama ide i izvestaj Svetske turisticke
organizacije (WTO) iz 2000. godine, prema kojem je oblast sportskog
turizma u 1998. godini generisala 453 milijarde USD.

Sportski turizam je centar rasta i najbrze rastuci segment turisticke industrije,
koji je 2008. godine sa neverovatnih 600 billiona USD bio izuzetno uspesan.
Turisti ukljuéeni u sport troSe puno, borave duze nego druge kategorije
turista, i jesu grupa turista ¢iju paznju treba privuci.

Barselona je povecala broj turista ¢ak 1 10 godina nakon Olimpijskih igara
1992. godine, §to su pratili i drugi gradovi Spanije. Barselona je posle
Olimpijade sa jedanaestog mesta presla na Sesto kao turisti¢ki atraktivna.
Sidnej je u dobiti 1,2 biliona funti dodatnog biznisa koji je pratio Olimpijske
igre 2000-te godine. Povecana je poseéenost i medijska paznja §to je donelo
neverovatnih 2,5 biliona funti. Sportski turizam je po mnogima jedan od
glavnih pokretaca turizma nakon ekonomske krize.

Svetski sampionati u fudbalu, Olimpijske igre i sl. privla¢e milione turista iz
celog sveta. Sportski turizam je jedan od savremenih megatrendova u
turizmu. lako su sport 1 turizam aktivnosti koje ljudi upraznjavaju od
najranijih vremena i koje se medjusobno nalaze u ¢vrstoj interakciji termin
sportski turizam je novijeg datuma. Prve studije i istrazivanja koje tretiraju
koncept sportskog turizma nastale su po€etkom 90-tih godina proslog veka u
SAD-u (Redmond, 1991, Kutrzman end Zauhar, 1995.). Generalno gledano
jedan od najbrze rastuéih segmenata turisticke industrije su putovanja
povezana sa sportnom 1 fizickom aktivno$¢u. Postoje tri kategorije sportskog
turizma:

1. posmatranje sportskih dogadjaja
2. poseta atrakcijama vezanim za sport
3.aktivno ucesce.
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Prva kategorija ili posmatranje sportskih dogadjaja (Sports Event Tourism)
ukljucuje velika sportska takmicenja poput Svetskog prvenstva u fudbalu,
Olimpijskih igara, pozntih turnira u tenisu, trke formule 1 i sl. Ovo su
dogadjaji  koji izazivaju interesovanje Sirom planete 1 predstavljaju
prvorazredne turisticke atrakcije. Primera radi Svetsko prvenstvo u fudbalu u
Americi 1994. godine privuklo je 50 miliona stranih gostiju koji su potrosili
100 miliriardi USD.

Druga kategorija sportskog turizma (Celebrity end Nostalgija Sport Tourism)
ukljucuje posete poznatim atrakcijama vezanim za sport. Ovde spadaju
posete Cuvenim sportskim halama poput Basketball Hall of Fame u
Springfildu 1 Masacusetsu, zatim posete poznatim muzejima sporta poput
NASCAR Museum u Sarlotu kao i posete ¢uvenim olimpijskim stadionima i
sl. Drugi vid ovog tipa sportskog turizma ¢ine aranzmani vezani za susrete
turista sa poznatim i omiljenim sportistima.

Trecu kategoriju sportskog turizma (Active Sport Tourism) ¢ine turisticka
putovanja radi neposrednog uce$c¢a u sportskim aktivnostima. Ovde se u
prvom redu misli na individualna putovanja radi aktivnog odmora uz sport i
rekreaciju. Opsti je trend u Svetu da ljudi danas sve viSe paznje i napora
poklanjaju zdravlju i zdravom nacinu zivota. Bavljenje sportom usko je
povezano sa ovim naporima.

Postoji Sirok spektar sportova koje turisti, zvisno od li¢nih Zelja i afiniteta,
upraznjavaju na turistickim destinacijama po€ev od golfa, tenisa, ribolova,
skijanja i sl. pa sve do ekstremnih sportova poput alpinizma, paraglajdinga,
bandZzi dZampinga, planinskog biciklizma itd. Uglavnom se radi o amaterima
koji se sportom bave iz hobija 1 na njega troSe deo svog godiSnjeg odmora i
slobodnog vemena. TuristiCke destinacije se trude da ponude potencijalnim
posetiocima S$to bolje i1 raznovrsnije uslove za bavljenje sportskim
aktivnositma. Bazeni, teniski i golf tereni, fitnes centri i sl. postali su
standard u ponudi ozbiljnih hotela i odmaralista.

Prisustvo globalizacije 1 demokratizacije znafajno su uticale na povecanje
potros$nje i razvojne procese, pa tako 1 na sportski turizam 1 turizam uopste.
Na razvoj sportskog turizma izmedu ostalog uticali su 1 Siri demografski
profil uCesnika u sportu, povecanje interesa ljudi u poboljSanje zdravlja,
povecanje potraznje za aktivnim ucestvovanjem u fizickim aktivnostima za
vreme odmora (aktivan odmor), rast interesovanja, ugleda i uloge koju igraju
sport 1 sportski dogadaji u modernom drustvu, kao i1 potencijal sportskih
dogadaja koji se moze iskoristiti u saradnjin sa turizmom.Sa pravom vizijom
1 planom, odredena sportska manifestacija uz pomoc¢ sportskog turizma moze
da donese velike koristi u oblasti stanovniStva, infrastrukture i ekonomije
podrucju u kome se manifestacija odrzava, te stoga nije iznenadujuce $to se o
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sportskom turizmu govori kao o efikasnom sredstvu za postizanje razvoja
lokalne samouprave.

Sto se ti¢e buduénosti sportskog turizma, evidentan je njegov izuzetan rast i
ovaj vid tipskog turizma se smatra pokretacem turistickog trziSta nakon
svetske ekonomske krize, i predvida se dalji rast interesovanja za neki od
tipova sportskog turizma. Sem toga se smatra da c¢e sportski turizam
doprineti otvaranju novih radnih mesta, obnoviti infrastrukture destinacija a
cak 1 stvoriti mnoge destinacije.

Uticaj Olimpijskih igara na grad domacdina - ekonomski -efekti
organizacije Ol

Vise od dve decenije istrazivae zanima ekonomski uticaj velikih sportskih
dogadaja definisan kao neto ekonomske promene u regionu zemlje domacina
koje se pripisuju troskovima vezanim za sam dogadaj. Jedan od najvaznijih
razloga koji stoji iza odluke grada da bude domacin velike sportske
manifestacije jeste potencijalni pozitivni uticaj dogadaja na lokalnu
ekonomiju, $to moze da poboljsa ukupni socijalni status lokalne zajednice.

Ekonomski uticaj dogadaja moze se definisati kao ,neto ekonomske
promene u lokalnoj zajednici domacina, koja je rezultat troSenja novca koji
se vezuje za neki dogadaj.” Na primer, Evropsko prvenstvo u fudbalu 1996.
godine privuklo je preko 280.000 gostujuc¢ih navijaca koji su potrosili oko
120 miliona funti u osam gradova domacina 1 okolnim regionima tokom tri
nedelje trajanja dogadaja.

Grad domacin moze da iskoristi jedinstveni ekonomski potencijal koji prati
veliki sportski dogadaj kako bi promenio svoju strukturu, koja ¢e mu
omoguciti da zapo¢ne samoodrzivi proces kroz stalne prihode od turizma,
industrijskih oblasti, dogadaje koji ¢e pratiti osnovni sportski dogadaj ili ¢ak
kroz stvaranje novih ekonomskih odnosa sa drugim regionima ili zemljama.
Jo§ jedna kljuéna prednost je poboljSan imidz grada. Takode, poboljSanje
sistema javnog prevoza, sistema zdravlja ili infrastrukture moze da dovede
do razvoja industrije i stvaranje novih radnih mesta.

Organizacija Olimpijskih igara je za svaki grad jedna od najvecih investicija
U njegovoj istoriji, sto najbolje pokazuju do danas izdvojena sredstva onih
koji su imali privilegiju da ugoste najbolje sportiste planete.

Barselona je dobar primer gde veliki sportski dogadaji mogu promeniti

turisticku percepciju samog grada. Olimpijske igre su bile jedinstveni
marketinSki instrument za predstavljanje grada domacina. Sto se tice
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statistickih podataka koji su pokazatelj uticaja igara na turizam evo nekih
glavnih pokazatelja. U 1990-toj godini Barselona je imala 118 hotela sa
10,265 soba i1 18,569 kreveta. Dve godine kasnije, 1992. broj hotela je
porastao na 148, sa 13,352 sobe i 25,055 kreveta. Ove cifre pretstavljaju
porast od 35%. Broj rezervacija soba u istom period je porastao sa 71% na
84%. Zahvaljuju¢i ovim investicijama osecali su se pozitivni rezultati U
2001, sa rezervisanim kapacitetima do 80% 1 85% viSe smestajnih
kapaciteta (Burton 2003, 5).

Tabela 1. Turisticki pokazatelji u Barseloni

118 148 187 203 223
10,265 13,352 16,561 18,141 19,628
18,569 25,055 31,338 34,303 36,901

Tabela 2. Zauzetost hotelskih smestaja u Barseloni

-| 1990 1992 1998 1999 2000 2001
71% 64% 81,2% 80,6% 84% 79%

Usled povecanja smestajnih kapaciteta, stvaraju se moguénosti da grad
domacdin Olimpijade bude organizator velikih deSavanje 1 to ne samo
sportskih ve¢ i kulturnih, poslovnih i drugog tipa. Poveéanje smestajnih
kapaciteta ide ruku pod ruku sa povecanim interesovanjem i posetama. U
2001. bilo je 8 miliona nocenja 1 3,378,635 posetilaca. Analiza perioda
1990-2001. pokazuje skok u broju nocenja od 110% i 95% u broju
posetilaca.
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Tabela 3. Broj nocéenja i poseta u Barseloni

- 1990 1992 2000 2001

turisti

nocenja 3,795,522 4,333,419 7,777,580

Da bi se videlo da je taj uspeh rezultat olimpijskih igara evo poredenja
Barselone sa drugim velikim turisti€¢kim centrima za period od 1990-2000.
godine.

Tabela 4. Broj poseta velikim turistickim centrima i rast

Varijacija %

London 91,300,000 120,400,000 31,9
Paris 31,166,172 31,633,273 15
Dublin 15,359,000 16,898,000 10
Rome 12,915,225 14,781,281 14.4
Madrid 9,481,728 12,655,413 335
Berlin 7,243,638 11,412,925 57.6
Prague 4,524,000 7,921,953 75.1
Barcelona 3,795,522 7,777,580 104.9
Amsterdam 5,720,500 7,766,000 35.8

Munich 6,923,970 7,756,152 12

Sa skoro 105%, rast posete Barseloni je spektakularan u poredenju sa
direktnim konkurentima. Ono $to pokazuje jo$ veci uticaj Olimpijskih igara
na turizam zemlje domadina je transformacija vrste turizma koja je
dominantna u gradu domacinu. Naime Barselona je bila industrijski i
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poslovni grad pa je privlacila poslovni svet. Godine 1990. samo 23%
posetilaca Barselone su bili turisti koji dolaze odmora radi, dok je 70%
posetilaca ¢inilo poslovni svet. Olimpijske igre su imale ulogu da promene
sliku o Barseloni, §to su i ucinile. Danas Barselona ima imidz urbanog
turistickog centra privlace¢i sve viSe turista. Nakon 1998. ovakve posete
¢ine 63%. Barselona je iz sivog, industrijskog grada pretvorena u
Kopakabanu Mediterana.

Jos$ jedan interesantan uticaj Olimpijskih igara na grad domacin je uticaj na
poreklo posetilaca, koji postaju raznovrsniji i dolaze iz udaljenijih zemalja.
Tako je Barselonu nakon Ol posetio veliki broj turista iz Amerike u odnosu
na Francuze i Italijane koji su u neposrednoj blizini Spaniji. Nakon igara se
povecava i interesovanje za poslovni i kongresni turizam u gradu koji je bio
domacin, usled promocije koji grad dozivi zahvaljuju¢i olimpijskim igrama.
Sem medijske promocije ovome doprinose i velike hale i centri koji se grade
za potrebe Ol a posle se koriste u svrhu kongresnog turizma.

Jedan od najboljih pokazatelja pozitivnog uticaja Olimpijskih igara na
turisticki bilans grada domacdina su broj turista. Barselonu 1990. godine, dve
godine pre pocetka OI, je posetilo 1,7 miliona turista, do 2001. godine taj
broj je porastao na 3,4 miliona. Ovde su navedeni pozitivni rezultati, koji su
najc¢eS¢e takvi. Mada postoji 1 drugaciji primer. Olimpijske igre 1996.
godine, odrzane u Atlanti su bile organizacioni promasaj i izostao je post
olimpijski turisticki rast. To se pripisuje neadekvatnoj strategiji
promovisanja Atlante, tako da se pozitivan uticaj Igara osetio samo u toku
odrZavanja istih.

Organizacija velikog dogadaja daje gradu ili zemlji dozvolu da se kre¢u brzo
1 donose bitne odluke za Sirok spektar pitanja i aktivnosti koje bi se obi¢no
zaglavile u beskrajnim raspravama 1 birokratiji. Organizacija pruza krut 1
fiksan rok koji ubrzava razvoj infrastrukture 1 drugih aktivnosti poboljSanja
za koje bi ina Ce trebale decenije da se u potpunosti zavrSe. Ono takode
podstice saradnju izmedu javnog sektora, privatnog sektora i lokalne
zajednice. Ono rusi barijere izmedu politi¢kih elita 1 izmedu razli¢itih nivoa
vlasti (nacionalnom, regionalnom i lokalnom). PoboljSava efikasnost rada
vlade i daje primer za nove ideje i obrasce ponaSanja, kao §to su odrzivost
zivotne sredine, raznolikost i u ¢e§ ¢e lokalne zajednice.

Veliki dogadaj, kao $to su Olimpijske igre, ima potencijal da stvori trajno
naslede koje obezbeduje gradu domacinu ili zemlji nove nivoe globalnog
priznanja i ekonomskog, politickog i drustvenog razvoja. S druge strane, ako
se ne upravlja na dobar nain organizacijom, veliki dogadaj takode ima
potencijal da ostavi razoCaravajuce naslede napustenih stadiona, propustene
prilike za razvoj, investicije i izgubljene investicije.
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Fokusiranost je na nasledu nakon dogadaja, a ne samo na dogadaj Pitanja
nasleda posle dogadaja mogu izgledati dosadno i udaljeno u odnosu na
uzbudenje i neposrednost priprema za sam dogadaj. Medutim, oni su
podjednako vazni, i zahtevaju paznju i plansko investiranje. Zeljeni efekti
nasle da se ne¢e dogoditi automatski Gradovi domacini i drzave ne bi trebalo
da pomisle da ¢e uspesno realizovan doga daj automatski isporuciti Zeljene
promene i dugoro ¢ne koristi. Za stvaranje pozitivnog i trajnog nasleda
potrebno je snazno liderstvo 1 odrziva posvecenost.

Olimpijske igre kao najveéi sportski dogadaji su izuzetno skupi za
organizovanje. Cinjenica da traju samo dve do &etiri nedelje opravdava
zahteve javnosti da se kreiraju dugoro¢ni proracuni i benefiti od ovakovog
poduhvata. U literaturi se mogu naci razli¢ita misljenja o efektima
organizacije, kao i o ukupnom nasledu, bilo da je u pitanju pozitivan ili
negativan aspekt.

Turisti¢ki uticaji na London — Olimpijske igre 2008.

Privredna grana kao §to je turizam je jedna od vodecih rastucih sektora u
medunarodnom trziStu usluga. Dok mnogi faktori utiCu na rast turizma,
jedan od najprimetnijih doprinosa, bar u o¢ima javnosti, dolazi od globalnih
dogadaja ili mega dogadaja.

Globalni mega dogadaji su veliki kulturni, komercijalni i sportski dogadaji
koji imaju dramati¢ni karakter, masovno su popularni i internacionalno
znacajni. Ovi dogadaji, kao Sto su Olimpijske igre, ne privlate samo
povecanu globalnu publiku, ve¢ takode oblikuju $ablone svetskog turizma,
isticu¢i nove turisticke destinacije i kreiraju¢i takozvano trajno naslede u
gradovima domacinima ili zemljama domacinima.

Odrzavanje Olimpijskih igara 2012. godine donelo je povecanje u broju
noc¢enja u Londonu za 62,7% u odnosu na isti period u 2015. Sa rastom
potraznje rasle su i cene, pa je tako u ovom periodu cena hotelskih soba
skocila za 55,2% u odnosu na 2015. godinu, odnosno u proseku za oko 60
funti. Hotelijeri su bili dosta umereniji sa cenama u vreme odrzavanja
Paraolimpijskih igara (najuspesnije u istoriji) i prose¢na cena sobe, u odnosu
na 2015. godinu, porasla je za samo 1,3%, dok su prihodi povec¢ani za 5,7%
u odnosu na isti period u 2015. godini.

Sveukupuno gledano, londonski hotelijeri su imali uspeSan Olimpijski
period. Ono ¢emu se svi nadaju je da ¢e im Olimpijske igre doneti dosta
novih standardnih gostiju koji ¢e se rado vratiti u London, ali i u njihove
objekte. Jedno je sigurno — bolju Sansu za dokazivanje, predstavljanje u
najboljem izdanju i pridobijanje gostiju nisu mogli da imaju (Fourie &
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Santana-Gallego 2010, 3).

Odrzavanje Olimpijskih igara ponudilo je mogucnost za privlacenje veceg
broja posetilaca u London i mozda ¢ak i u druge krajeve Velike Britanije.
Takode je ponudilo mogucénost da se London promovise kao atraktivnija
medunarodna turisticka destinacija i na taj nacin se stimuliSe neprekidan
uticaj na broj posetilaca i/ili potrosnje.

lako postoji veliki broj individualnih motivacija za putovanje, sklonost ka
putovanjima je makro koncept koji je usko povezan sa sklono$cu
populacije ka putovanjima. Sklonost ka putovanjima je izbor licnih i
kontekstualnih ili dodatnih faktora, kao i faktora snabdevanja.
Kontekstualni uticaji su vezani za nivo ekonomskog razvoja i bogatstva,
karakteristike populacije i politickih ili mo¢nih veza. Li¢ni uticaji su vezani
za varijacije u nacinu zivota, zivotnom ciklusu i 1li ¢nosti. Faktori
snabdevanja se odnose na dostupnost turistickih moguénosti i ukljucuje
uticaje kao Sto su tehnologija, cena, u Cestalost i brzina transporta, kao 1
karakteristike smestaja, objekata i turisti ¢kih organizatora.

U analizi uticaja aktivnosti vezanih za Olimpijske igre na model turistickog
sistema, grad/region domacin Ce biti i1 region iz kog turisti odlaze i region iz
kog turisti dolaze, jer ¢e biti turista koji ¢e posetiti grad/region domacina
zbog tih aktivnosti vezanih za Olimpijske igre ili ¢e zbog istih tih aktivnosti
privremeno napustiti grad/region domacina. Samim tim, neki od najvecih
uticaja na kretanja turista vezana za Olimpijske igre su zapravo li¢ni,
kontekstualni 1 faktori snabdevanja u samom gradu/region domacina.

Kao destinacija za Olimpijski turizam, grad/region domacin Olimpijskih
igara je subjekat globalnih uticaja koji uticu na turisticka kretanja. Na
percepciju potencijalnih olimpijskih turista koji dolaze u grad/region
domacina uticali su kontekstualni faktori kao Sto su pri roda lokalne kulture,
kao 1 faktori snabdevanja gde se misli na prirodu turisti¢kog proizvoda koji
se nudi. Odnos ovih faktora zavisi od nacina na koji grad domacin
prezentuje “svoje” Olimpijske igre.

Harmonija i konflikt u odnosu sporta i turizma

Medunarodni i lokalni, veliki i mali, sportski dogadaji nisu samo vaZna
turisticka atrakcija, ve¢ su 1 sami srz sada ve¢ Siroko uspostavljene prakse
sportskog turizma, kao $to je na primer turizam vezan za zimske sportove,
golf ili jedrenje. Cak i neke aktivnosti koje se mogu smatrati manje vaznim,
u kombinaciji sa sportom i rekreacijom su sjajna dopuna turistickoj ponudi.
Tradicionalni sportski turizam i nove prakse se veoma dobro slazu u novom
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konceptu turizma koji spaja ovaj vid turizma sa zdravljem i dobrostanjem.
Sport 1 turizam imaju jako pozitivnu vezu u smislu stvaranja novih turistickih
atrakcija 1 poboljSanje ponude ve¢ postojec¢ih destinacija.

Interakcija izmedu sporta i turizma ne stvara uvek pozitivnu sliku. Postoji
viSe situacija koje ¢ine ovu vezu negativnom. Nepredvidivi neredi koje
stvaraju navijacke grupe prilikom odigravanja sportskih utakmica imaju lo$
uticaj na turisticku ponudu mesta. Takode, moze da se javi konflikt
ekoloskog tipa kada se sportske aktivnosti organizuju u prirodnim sredinama
poput triatlona, biciklizma, splavarenja, speleologije, ukoliko se
manifestacija ne organizuje pazljivo uz odgovaruje mere zastite. Drugi vid
ekoloskog uticaja je usled izgradnje sportskih objekata na novim lokacijama.

U danaSnje vreme ovi negativni uticaji Cesto previde jer je korist veca od
negativnog uticaja. Ipak negativni aspekti odnosa sporta i turizma postaju
sve ocigledniji. Nasilje na sportskim dogadajima ostavlja negativne utiske o
mestu koje je poseceno. Velika sportska desavanja privlace dosta posetilaca
koji mogu naruSiti mir na turistickoj lokaciji 1 time pokvariti njenu
reputaciju, kao $to je bilo tokom Olimijade u Atini 2004. gde je cak
turisticka poseta bila manja nego inae. Na osnovu navedenih primera,
neophodna je stru¢na organizacija sportskih manifestacija na turistickim
destinacijama, bez konflikata i ugrozavanja odrzivog razvoja turizma.

Zakljucak

Jo§ od pocetka osamdesetih godina XX veka, snaga i uticaj sporta na
ekonomiju drzave su sve veci. Najvecu zaslugu za takav razvoj imaju veliki
sportski dogadaji koji privlace kako novac i interesovanje, tako priblizavaju 1
brojne s ponzore, gledaoce i sportiste. Veliki sportski dogadaji nose sa
sobom znacajne promene i niz efekata, od kojih se posebno izdvajaju
ekonomski, drustveni, kulturoloski, politicki 1 ekoloski. Termin ,veliki
sportski dogadaji*“ se uglavnom koristi za opisivanje onih dogadaja koji se
sastoje od velikog broja razli¢itih sportova, izrazenog duha konkurencije,
posecuju ih stotine hiljada posetilaca, odlikuju se 1 ekstenzivnom medijskom
pokrivenos$ ¢u u duZzem vremenskom trajanju.

Svetska medijska paznja je glavni faktor globalnog karaktera Olimpijskih
igara. Ona se ne vezuje samo za period trajanja Igara, ve¢ obuhvata i period
od samog konkurisanja za domacina, pa sve dok Igre ne postanu bledo
seCanje. To obuhvata period od oko 10 do 12 godina internacionalne
medijske pokrivenosti. U proteklim godinama, Olimpijske igre su postale
jedan od najznacajnijih velikih medunarodnih sportskih dogadaja. Povec¢an
broj gradova koji se prijavljuju da budu domacini Olimpijskih igara pokazuje
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da lokalni lideri vide organizovanje takvog dogadaja kao Sansu za
poboljsanje ekonomskih i socijalnih aspekata grada ili regiona.

Velike turisticke manifestacije su posebno interesantne iz vise razloga. Prvi
je Sto same privlace veliki broj ucesnika i posetilaca. Drugi je Sto je za
njihovo odrzavanje potrebna velika investicija u sportske objekte, hotelsku
ponudu i infrastrukturu, koji se posle mogu upotrebiti za razvoj nekih drugih
vidova turizma, poput kongresnog ili poslovnog. Tre¢i razlog je Sto ova
takmicenja prati velika medijska paznja koja se moze iskoristiti za promociju
i marketing turisticke destinacije. Ukoliko su one dobro organizovane, veliki
turisticki benefiti dolaze nakon odigranih sportskih manifestacija i traju
narednih desetak godina. Mada je dokazano da turisticki uspeh velikih
sportskih manifestacija zavisi isklju¢ivo od dobrog planiranja ciljeva pre
same organizacije. Nesporan je pozitivan uticaj velikih sportskih deSavanja
na turisticki bilans zemlje domacina, mada danas se iznose i suprotna
misljenja koja preferiraju male sportske manifestacije, koje se ponavljaju
svake godine ali u manjem obimu i sa manjim investicijama. Te
manifestacije imaju manji direktan priliv, ali i manji negativan uticaj, kao i
stres za postojece turiste i1 lokalno stanovniStvo. A priliv je konstantan iz
godine u godinu. A takve manifestacije su pogodne za turisti¢ki neafirmisane
lokacije ¢ija glavna turisticka atrakcija moze biti taj sportski dogadaj.

Danas u vreme velikih ekonomskih fluktuacija, trpe sve privredne grane pa i
turizam. Stoga dolazi do promena u samom turizmu koje se prilagodavaju
trenutnim potrebama turista, da bi ga privukle i naravno ostvarile profit.
Jedan od nacina na koji se moZe posti¢i je formiranje tematskih oblika
turizma. Jedan od produktivnijin formi tematskog turizma je sportski
turizam, posebno interesantan aktivhom turisti. Sem toga neki vidovi
sportskog turizma se mogu koristiti za poboljSanje drugih aspekta turisticke
ponude neke destinacije. Mada, zelja za profitom nece umanjiti interesovanje
za organizovanjem velikih sportskih deSavanja, neophodno je uvoditi vise
sportskih aktivnosti u turisticku ponudu mesta. To je put kojim ¢e se kretati
sportski turizam.
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HULIGANIZAM U SPORTU U SRBIJI | REGIONU

Jovin Nemanja, Rajkovi¢ Luka
Fakultet za menadzment u sportu, Alfa BK Univerzitet

Apstrakt

Predmet ovog rada se odnosi na prisutnost huliganizma u sportu u Srbiji i
regionu. Cest je sludaj da u Srbiji huligani sebe smatraju aktivnim
ucesnicima u sportskim dogadajima. Ovome doprinose kako uprave klubova,
tako i treneri i novinari, koji ih nazivaju ,,dvanaestim* igracem. Klub moze
biti u krizi, ,igrackoj ili rezultatskoj*, ali oni su uvek u pripravnosti.
Organizovani u navijacke grupe, koje imaju ¢vrsto postavljenu hijerarhiju,
oni uticu kao ¢lanovi uprave na politiku ,,voljenog kluba®. Isprovocirani
odredenom odlukom oni klubu prete bojkotom. Spremno se ograduju od
nasilja, ali kada do njega dode, ne propustaju priliku da podsete Siru javnost
kako su ,,zasluzili* svoje mesto na tribini. Ovakvim pristupom u protekle dve
decenije huligani u Srbiji uspesno su preuzeli jednu sportsku granu, i to ne
bilo koju, ve¢ po tradiciji najgledaniju i najmasovniju - profesionalni fudbal.
Cilj rada je da se ukaze na negativne pojave na sportskim dogadajima.

Kljuéne redi: nasilje, huliganizam, prevencija

Uvod

Najmanje sedam ljudi u Srbiji nastradalo je od 2000. godine do danas zbog
ispoljavanja navijackog nasilja. Medutim, ono S§to ,srpsku bolest*
(parafraziramo one koji su huliganizam prvi nazvali ,,engleskom boles¢u‘)
razlikuje od ostalih oblika huliganizma jeste kontekst u kome se nasilje
ispoljava. Njegove osobenosti su, pre svega, naslede etnickog konflikta i
pravna neuredenost drzave. Stoga ¢e u radu svakom od ovih problema biti
posvecena odgovarajuca paznja. Proces koji je zapocet krajem osamdesetih,
a koji se odnosi na izmeStanje verbalnog i1 fizickog nasilja iz sportske u
politi¢ku arenu, jo§ uvek traje. Uostalom, o ozbiljnosti ovog problema u
Srbiji dovoljno govori broj navijac¢kih grupa o ¢ijoj ¢e zabrani raspravljati
Ustavni sud: ima ih tacno 14.
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Neophodno je na pocetku uciniti odredena terminoloska razjaSnjenja. Uprkos
opadaju¢em kvalitetu takmicenja u Srbiji, dogadaje posmatraju i oni navijaci
koji su na utakmicu krenuli da bi uzivali u igri. Na nesrecu, njih je ponekad
fizicki nemoguce odvojiti od huligana usled opsteg stanja u kome se nalaze
sportski objekti u Srbiji, tacnije usled zastarelosti primenjenih
konstrukcijskih reSenja. Broj ulaza i izlaza, kao i broj tribina (u najvec¢em
broju slucajeva radi se o jednoj) ogranicen je. Otuda svaka intervencija
policije potencijalno moze ugroziti i one koji nisu ucesnici nasilja, Sto

dodatno odbija publiku.

Sam termin ,huligansko nasilje* uspostavlja razliku izmedu huligana i
navijata. Smatramo svojim pravom da navijacke grupe koje ispoljavaju
ekstremno ponasanje, Sto redovno ukljucuje verbalno i fizicko nasilje,
nazovemo ,,huliganskim®. Diskutabilno je, pri tom, da li ¢e odluka Ustavnog
suda koja se ocekuje razresiti ovu nedoumicu, naro¢ito u okruzenju gde se
oni koji donose odluke, novinari, ,sportski radnici“ i ostali ucesnici
organizovanja sportskih dogadaja isuviSe Cesto pozivaju na ,,dvanaestog
igraca‘.

Pored toga, neophodno je uspostaviti razliku izmedu nasilja u sportu, koje
podrazumeva nasilno ponasanje ucesnika u igri (u fudbalu su tako uobicajeni
grubi ili ,,pogibeljni* startovi, koSkanja, razliiti primeri nediscipline), i
nasilnog ponasanja posmatrac¢a. Ako posmatraci namerno pribegavaju nasilju
i to ¢ine u kontinuitetu, oni jesu huligani. Kona¢no, ¢injenice govore o tome
da mladi ljudi stradaju nakon fudbalskih utakmica. Navijackim grupama
fudbalskih klubova preti zabrana delovanja, dok su upravo prelasci iz jednog
fudbalskog kluba u drugi u viSe navrata bili predmet interesovanja policije i
tuzilastva. Zato su primeri na koje se pozivamo vezani za profesionalni
fudbal u Zapadnoj Evropi i u Srbiji.

Ovaj rad karakteristiCan je po tome Sto je predmet njegovog interesovanja
prevencija huliganizma 1 na lokalnom ali 1 na regionalnom nivou. ReSenje
tog problema, pre svega, treba traZiti kroz unapredenjem razmene
informacija. Pored toga ovaj rad otvara raspravu o huliganizmu kao izvoru
nebezbednosti, kroz analizu iskustva zemalja u Evropi koje su se, sa vise ili
manje uspeha, suocile sa problemom pojave huliganizma u fudbalu, ali i
ukazuje na osobenosti istih problema i u Srbiji.

Obrazac huliganizma u Evropi

Precizna definicija huliganskog nasilja ili huliganskog ponaSanja na
fudbalskim utakmicama ne postoji. Svakako, treba povuéi razliku izmedu
spontanih, relativno izolovanih incidenata koje izazivaju gledaoci i
incidenata do kojih dolazi zbog sukoba organizovanih huliganskih grupa
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(Giulianotti, 2001: 141). Tamo gde su napadi na sudije i gostujuce igrace
dugo bili deo prate¢eg ,folklora“ utakmice, masovne tuce razliCitih
navijackih grupa, odnosno tuce grupa i policije vremenom su izbile u prvi
plan kao dominantna manifestacija huliganizma (Dunning, 2000: 136). Ovo
je promena koja se kao po pravilu odigrala Sirom Evrope, pa je bilo samo
pitanje trenutka kada ¢e se javiti i na nasim prostorima.

Jos jedna osobenost huliganizma jeste u tome da, do nasilja ne dolazi samo u
neposrednoj blizini fudbalskih terena, ve¢ se ono javlja i u drugim javnim
prostorima, na primer, u sredstvima javnog prevoza i uopSte na mestima
veceg okupljanja ljudi (Dunning, 2000: 142). Potom, huliganizam ukljucuje i
prevashodno simboli¢ne akte koji predstavljaju jednu vrstu ritualizovane
agresije, Sto se lako moze pomesSati sa pravim nasiljem. Razliku je teSko
napraviti zato §to ovi akti na koncu i mogu voditi nasilju.

Podvesti ispoljavanje nasilja pod jedan zajednicki imenilac nije jednostavno i
zbog znacajnih razlika koje postoje u praksi zemalja Zapadne Evrope. Kako
su u svom istrazivanju pokazali Spaj i Vinjas, u mediteranskim zemljama,
,ultra§ima® se nazivaju navijaci okupljeni u grupe koje su ,,militantne®.
Medutim, sklonost ovih grupa ka nasilnim ispadima znac¢ajno varira (Spaij &
Vinas, 2005: 80-81). Pri tom, ove su grupe formalno ustrojene, odnosno one
imaju Clanstvo 1 klupske prostorije i vode kampanje. Njihova osnovna
,briga® nije ,,poniziti i povrediti protivnika“, ve¢ pre svega ,,pruziti $to
obuhvatniju podrsku timu* (De Biasi, 1998: 216— 218).

Tokovi globalizacije doprineli su tome da ¢ak dva od tri najuspesnija
engleska kluba u deceniji koja je za nama, ,,Mancester Junajted” i ,,Arsenal”
svoje internet prezentacije ucine dostupnim i na kineskom, japanskom i
korejskom jeziku. Ipak, jedinstven prostor ne znaci i jedinstvenu ,,praksu®.
Priblizavanje razlicitih takmicenja u¢estvovanjem najboljih klubova u veoma
uspesnoj Ligi Sampiona nije ukinulo razlike koje postoje izmedu navijackih
grupa (Spaij, 2005: 3). One se tvrdoglavo pridrzavaju svojih simbola i
tradicija ¢ak 1 onda kada su, na primer, u otvorenom sukobu sa upravom
kluba ili sa drugim brojnijim grupama. Da pojednostavimo, u kojoj god da je
ligi ,,Radnicki“ iz Nisa uvek ¢e biti ,,Meraklija* spremnih da ga podrze.

Nacin na koji policija u Zapadnoj Evropi pristupa problemu huliganizma
postao je proaktivniji i sada se zasniva na podacima koji su prikupljeni
obavestajnim radom. Policijske sluzbe drzava clanica EU intenzivno
saraduju, razmenjujuci obavestajne podatke. Ipak, proSirenjem EU 1 ulaskom
viSe klubova iz Isto¢ne Evrope u elitna klupska takmicenja, medunarodna
saradnja stavljena je na ozbiljnu probu. Tako u prvi plan, ponekad i
nezasluzeno, dospevaju upravo incidenti koje su prouzrokovali navijaci
klubova i1z zemalja bivSe Jugoslavije, odnosno iz zemalja nekadaSnjeg
Sovjetskog Saveza. Pre izlaganja predloga okvira regionalne saradnje u
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oblasti prevencije, neophodno je navesti iskustva Velike Britanije i
Nemacke, koja mogu posluziti kao izvor inspiracije za borbu protiv
huliganizma u drugim zemljama.

Primeri dobre prakse

Prvi primer dobre prakse bilo bi iskustvo Velike Britanije, koje se pravom
uzima kao model uspeSne borbe protiv huliganizma. Naime, nakon uzasne
nesrec¢e na stadionu Hilsboro 1989. godine, klubovi su bili primorani da
podignu standarde bezbednosti na svojim stadionima. Skinute su ograde,
kako sa tribina, tako i one koje teren fizi¢ki odvajaju od publike. Ukinuta su
mesta za stajanje i postavljene kamere. Policajci su zamenjeni redarima koji
su 1 sami navija¢i kluba, a njihova ovlas¢enja su zatim jasno definisana.
Upad na teren u ovakvim okolnostima tretira se kao delo koje povlaci
zatvorsku kaznu i, §to je mozda jo§ znacajnije, meru zabrane ulaska na
stadione koja se dosledno primenjuje. Svesni mogucnosti da ¢e gostovanja u
inostranstvu posluziti ,,profesionalnim navija¢ima* da izbegnu primenu mere
zabrane, organi reda medusobno saraduju, pripremajudi i prosledujuci liste sa
imenima onih kojima je ulaz na stadion zabranjen. Upravo je dosledna
primena politike ,,crnih lista“ doprinela tome da Evropsko prvenstvo u
fudbalu odrzano 2004. godine protekne bez vecih incidenata (Scott et al.
2008: 117).

Efikasniji nadzor, koji je postao mogu¢ zahvaljuju¢i modernoj tehnologiji,
primorao je posvecene huligane da svoju potrebu za nasilnom
konfrontacijom zadovolje tako S§to ¢e se sa rivalima susretati na
neuobifajenim mestima. Zakazane tu¢e moZzda nisu holandski izum, ali su
upravo u ovoj zemlji postale znacajan problem. Policija u Velikoj Britaniji
odgovorila je na promenu taktike koju primenjuju huligani time Sto se jo$
vise fokusirala na prikupljanje i obradu podataka. Ipak, upotreba podataka
dobijenih obavestajnim radom ogranicena je time $to se policijski sluzbenici
u potpunosti usredsreduju na grupe koje su ranije poznate po nasilnim
ispadima, pa teSko mogu predvideti spontano nasilje.

Drugi primer dobre prakse razvijen je u Nemackoj. Po¢iva na uverenju da je
huliganizam moguée spreciti upornim radom sa najmladima, odnosno
uspostavljanjem drugacijih veza sa fudbalskim klubovima. Potenciranje toga
da u slobodno vreme treba uzivati u fudbalu, kao i u svakom drugom sportu
uostalom, predstavlja tako meru borbe protiv maloletnicke delikvencije. U
Nemackoj (ali i u Holandiji, Belgiji i skandinavskim zemljama) ovo uverenje
rezultiralo je strateSkim opredeljenjem da se investira u ,,navijacke projekte*
(nem. fan-projekte). Nacin sprovodenja ovih projekata se razlikuje. U
Nemackoj nastoje unaprediti veze izmedu navijaca, klubova 1 policije. U
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Belgiji, u fokusu su mladi navija¢i kojima se nude alternative nasilnom
ponasanju. Holandani, najzad, nastoje da ponovo socijalizuju osudene
huligane (Spaij, 2005: 5). Tako su krajem osamdesetih godina u Holandiji
imenovani koordinatori na lokalnom nivou koji su uspostavljali kontakt sa
potencijalnim huliganima, organizovali aktivnosti navijaca i pruzali savete
mladima. Ovo je bilo prateno paralelnim naporima policije u lokalnoj
zajednici. Problem koji se moze javiti prilikom ovakvog postupanja jeste taj
Sto naglasavanjem aktivnosti prevencije umesto suzbijanja, ,,posveceni‘ ili
,karijerni“ huligani ostaju izvan ,mreze” (Spaij, 2005: 5-6). Za njih je
spremnost na nasilje obelezje kolektivnog identiteta, koga ne zele da se
odreknu.

Kao $to vidimo, nasilje u sportu nije fenomen koji je karakteristican samo za
Srbiju ili za drzave Zapadnog Balkana. Jedno od prvih istrazivanja vodenih u
Velikoj Britaniji radi otkrivanja njegovih uzroka pokazalo je da huligani
uvek predstavljaju manjinu navija¢a. Oni imaju pomerenu predstavu svoje
uloge u sportskom dogadaju, te sebe dozivljavaju kao aktivne ucesnike.
Budu¢i da je fudbal ,,muska igra“ u kome je nasilje na terenu uobicajeno,
nasilje na tribinama ne bi trebalo nikoga da iznenaduje (Roadburg, 1980:
266). Emocijama nabijen i visoko stresan dozivljaj fudbalske utakmice
predstavlja za mnoge priliku da ,o0zive*, odnosno da izraze osecanje
frustracije koja je izazvana losim uslovima zivota. Dobrom utisku svakako
ne doprinose Cesto ocajni uslovi u kojima se utakmice odrzavaju (Hopcratft,
2006 [1968]: 162).

Diskutabilno je u kojoj meri su navedeni nalazi primenljivi na Srbiju. Tacno
je da huligani uvek predstavljaju manjinu, ali ona je ipak znacajna. Ako je
verovati izveStaCima sa lica mesta, na tribinama stadiona u Penovi 12.
oktobra naslo se 1600 navijaca iz Srbije, pri ¢emu je njih 300 blokiralo grad,
bacalo petarde na prolaznike, lomilo izloge, unistilo jedan policijski auto i
ispisivalo grafite po zidovima duzdevske palate. Privedeno je najzad 50 lica,
od kojih je 33 pusteno, dok je 17 osoba zadrzano u pritvoru. Postoje, zatim,
timski 1 individualni sportovi u kojima nema fizickog kontakta, ¢ime je rizik
od toga da dode do nasilnog ponasanja smanjen. Ovi sportovi su i dalje
popularni u Srbiji. Teniser Novak Pokovi¢ 1 odbojkas Nikola Grbi¢ primer
su mladima, i to ne samo u naSoj zemlji. Ipak, ova Cinjenica nije smetala
navija¢ima Novaka Pokovic¢a iz Srbije i Marija Anci¢a iz Hrvatske da se
potuku u Australiji, dodajuéi tako jednu novu dimenziju problemu nasilja u
sportu.

Sam tok utakmice, koliko god da je stresan, huligane nuzno ne interesuje.
Njihov ,,program® odvija se nezavisno od dogadaja na terenu: pirotehnika ¢e
svakako biti upotrebljena, kao i narocito pripremljena scenografija. Izrazom
vernosti se ¢ak smatra i to da cela tribina, ako stvari krenu loSe, okrece leda
terenu 1 nastavlja da navija. Poraz ili pobeda mogu jednako posluziti kao
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opravdanje za nasilnicko ponaSanje na gradskim ulicama. Mediji u Srbiji
veoma cCesto isticu da nije nikakva tajna to da vode navijaca klubova
»Zvezda“ 1 ,,Partizan“ imaju razne privilegije 1 da su navijanje pretvorili u
neku vrstu profesije.

Specifi¢nosti huliganizma u Srbiji

Ono $to problem nasilja u sportu u Srbiji ¢ini visestruko sloZenim, jeste
postkonfliktni kontekst u kome se ono manifestuje. Naime, vreme ozbiljnog
navijackog organizovanja nastupilo je krajem osamdesetih godina i poklopilo
se sa evolucijom nasilja, gde su se prvi ozbiljni Sovinisticki ispadi sa
stadiona preselili u politicku arenu (Colovié, 2009). Ono §to nije bilo
dozvoljeno u javnom diskursu, moglo je biti izgovoreno na tribinama.
Uostalom, kako utvrditi ko je odgovoran ako skandira ,,pedeset hiljada dusa,
sto hiljada dlanova®, da parafraziramo jednog sportskog komentatora. U tom
slu¢aju re¢ je o ,,deSavanju naroda“. Slika sa stadiona u Maksimiru, gde se
jedan igra¢ umeSao u sukob huligana i policije, upamcena je kao jedan od
najsnaznijih simbola dezintegracije jugoslovenskog drustva.

Javnosti u Srbiji je dokumentarnim filmom ,,Jedinica®, u produkciji ,,Vreme
filma*, ispricana prica koja predstavlja najizrazitiji primer zloupotrebe jedne
navijatke grupe ako se, tamo gde postoji pristanak, o zloupotrebi moze
govoriti. Ujedinjenje navijackih grupa, Cije je mesto okupljanja severna
tribina stadiona FK ,,Crvena Zvezda®, odigralo se 1989. godine pod
pokroviteljstvom Zeljka Raznatovi¢a. Nakon politi¢kih promena nastavljena
je praksa zloupotrebe (vrhunskog) sporta u politicke svrhe, s tim da je ova,
najdirektnija veza izmedu nasilja i sporta, prekinuta.

Huligane u Srbiji izdvaja spremnost na nasilje. U ideoloskom smislu,
mesavina su ,,svega 1 svacega“. Na delima i re¢ima su Sovinisti, ali spremno
ulaze u ,,saveze* 1 sklapaju ,,prijateljstva® sa huliganskim grupama s one
strane granice. Predstavljaju se kao tradicionalisti, ali su statusni simboli
kojima daju vaZnost s ovog sveta, materijalnog. Medu njima ima 1 onih koji
iskreno veruju da je protest koji izrazavaju, makar i nasilan, stvar licnog
izbora.

Velika je greSka, medutim, huligansko ponaSanje tumaciti kao nerazumno,
kao ono ponasanje do koga dolazi u afektu. Ne moze se nazvati nerazumnim
postupanje u kome se kamenice i drugi predmeti unapred spremaju u
kontejnere kako bi se kasnije upotrebili protiv rivalske navijacke grupe ili
protiv osoba drugacije seksualne orijentacije. Diciplinu 1 jasnu hijerarhiju
smo ve¢ izdvojili kao osobenosti huliganizma u Srbiji. Brutalno
premlacivanje i ubistvo francuskog navijaca, koje se u Beogradu dogodilo u
septembru 2009. godine, indikativno je, zato Sto je napad komunikacijom
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pripremilo vise lica, ali su dva lica rukovodili samim ¢inom. Takode je
indikativno 1 to da su upravo dvojica ,,voda“, od svih ucCesnika koji su
ucestvovali u napadu na Brisa Tatona, najduze bila u bekstvu, kao i to da su
posredi lica protiv kojih se vodi viSe prekrSajnih i1 krivicnih postupaka.
Dogadaji u Penovi i naknadno medusobno prebacivanje odgovornosti
fudbalskih saveza, odnosno policija Italije i Srbije otvorili su nov problem u
policijskoj saradnji Srbije sa drugim drzavama u regionu i u EU. Rezultati
rada ukazuju da je neophodna prevencija ovakvog vandalizma na
utakmicama.

Zakljucak

Moze se zakljuciti da je problem huliganskog nasilja veoma dubok i nece biti
reSen prostom zabranom. Drzava ¢e, po svemu sudeci, pribeci represiji kada
se ve¢ nije bavila prevencijom. Mozemo, pri tom, ocekivati da mesto starih,
zabranjenih navijackih grupa zauzmu nove navijatke grupe, jednako
nasilnog pogleda na svet. Medutim, ako je praksa da viSe meseci protekne
pre nego Sto se predmet nade pred sudom, pitanje je da li ¢e za tim biti
potrebe.

Medutim, dosledna primena rigoroznih odredbi Zakona o spre¢avanju nasilja
1 nedoli¢nog ponasanja, kao i skoro usvajanje Zakona o sportu mozda ¢e
naterati huligane da razmisle pre nego $to ponove neki od svojih ispada.
Preventivne mere ukljucile bi razmenu informacija; prioritizaciju problema
huliganskog nasilja u agendama interresornih tela koja ve¢ funkcioniSu, kao 1
implementaciju dobre prakse i iskustava zemalja EU kojima je poSlo za
rukom da povrate kontrolu nad sportskim dogadajima. Zatim je potrebno
obezbediti sredstva za rekonstrukciju najfrekventnijih sportskih objekata
(,,Stadion Crvene Zvezde®, ,,Stadion Partizana®, ,,Pionir*) radi povecanja
bezbednosti posetilaca. Najzad, potrebno je sa posebnom paznjom pristupiti
problemu pojave velikog broja maloletnika koji u€estvuju u huliganskom
nasilju.
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Apstract

Many athletes and coaches state that a high percentage of success in the sport
depends on psychological factors. Athletes are often under great pressure in
the competition, which leads to that athletes psychological characteristics are
often decisive factors in these circumstances and contribute to victory or
defeat. Athletes self-concept is certainly one of the most important
psychological factors and the focus of this paper.

The main purpose of the research was to show the importance of self-concept
among athletes that is being manifested through a positive attitude about
yourself and a belief in achieving the goal.

Expectations that there are differences in the aspects of self-concept between
athletes and non-athletes are not confirmed and the connection between most
aspects of athletes self-concept proved to be significant. The survey was
conducted on 155 adolescents age from 16 to 19, which included 72 athletes
and 83 non-athletes.

Key words: self-concept, athletes, non-athletes

Introduction

The main aim of effective behavior in the behavioral theory is the one’s own
perception of his/her abilities; in the field of sport and physical activity this
perception is seen as a signal of one’s sports achievement. If an individual
sees him/herself as physically able to perform certain activities, he/she
decides to take part in these activities or otherwise. There are many
researchers and theorists who have noted the significant disparity in
personality traits between sport and non-sport persons. Many scholars have
discussed this issue and the discussion has brought up a question: Whose
personality traits, those of sports or non-sport persons are in favor? Cooper
(1969) sees athletes as more self-content, more effective and more socialized
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than non-athletes. The experience of a young athlete determines the growth
of positive traits, such as level of self-concept and independence, in a person
( Cox, 2005:29). In order to provide undisturbed development of an
individual as well as his functioning, beside cognitive development as a
natural factor, the social environment, family, school, sport club, etc., has
huge influence. This environment may affect an individual in both, positive
and negative ways and it essentially impacts the growth of self-esteem
among the youth.

Literature review

One of the main reasons we promote sport among youth is the way it affects
body, health and social life. The body has been considered as the main
source of one’s self-concept. It has been noted that there is a strong relation
between the body structure and physical abilities of an individual, and a body
itself presents one of the main sources of one’s self-esteem from the early
childhood. The idea of self-concept, self-esteem, self-awareness has been
defined as an overall of perception, thoughts, feelings the one has of
him/herself in the interactions with the world around us. This may be defined
as self-perceptions of an individual related to the individual’s introspection
as well as the way others see us, especially the important adults from our
environment. These self-perceptions include one’s self-esteem, self-
acceptance, competence as well as one’s abilities ( Marsh, 2007; cited in
Lazarevic at al., 2008:307). As self-concept is very important in the
development and efficacy of an individual, whether athlete or not, the
attention should be given to the positive development of self-concept, which
is, according to many, best developed through physical activities. Shawelson
and his associates point out that self-concept may be only understood
through multi-dimensional concept. The non-academic self-concept includes
social, emotional and physical self-concept and therefore this study is
focused on the aspects of non-academic self-concept among athletes and
non-athletes, such as: self-esteem, self-efficacy, self-satisfaction with own
physical appearance, life satisfaction, fear of negative evaluation and
loneliness.

It has been considered that the primary aim of effective behavior is
influenced by of self-evaluation or awareness of one’s own competences, as
according to Hater (1992) perceived competence directly affects self-
motivation as opposed to the real competence. Athletes with higher level of
self-efficacy deem to work more, choose more challenging tasks to perform,
experience more positivism , and are less anxious ( Bosnar, Balent,
2009:43). According to Opacic (1995) success in activities one sees
important for him, along with other social interactions in forms of being well
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informed, internal and external evaluation and social comparison are the
main sources for the formation and change of one’s self-concept. The most
important factor which affects the way athletes see themselves is their own
experience, with the reflection. One of the important aspects of self-concept
is the self-assurance which includes both cognitive and affective components
of an individual. It has been noted that self-respect is mostly reflected
through the self-evaluation and the self-confidence in one’s own abilities
which rely on the affective components while self-efficacy relies on
cognitive components. A positive attitude which indicates self-respect is
very important in the sport because it is the first step in the development of
all other psychological skills. There is a very broad use of the term self-
confidence and it is often equalized with self-concept. However, self-concept
is more  general phenomenon than the self-confidence. Self-confidence
greatly contributes to sports success. Research shows that it is the most
important factor which distinguishing successful from less successful
athletes. Athletes have the talent and all the necessary skills maximally
developed, but if no one believes in them, they may not be able to take
advantage of those skills. One of the reasons is just underdeveloped
psychological skills, of which the most important is the self-assurance and
the ability to use them in a critical moment. Sports psychologists define self-
confidence as a belief that you can successfully perform the desired action
(Bajraktarevi¢, 2004: 131).It is also defined as self-assurance that the
performance of certain tasks will be successful. These tasks may vary,
depending on the sport activities. Those less self-confident always questions
themselves, doubt in their abilities, and they are never sure if they have all
the necessary skills to perform certain tasks. They do this during the training
session, before and during the competition. The difference between those
who are self-confident and those who are not is reflected thorough the way
athletes perceive themselves, their actions as well as the conditions under
which they take those actions, as they look through different lenses. The lack
of self-confidence usually results in poor performance. The athlete is
excellent during the training sessions, very good in unofficial games but
performs poorly during the real competition, mostly because the athlete is
unable to show what knows and what he can do. General self-evaluation, as
the term indicates itself, is directed to self-evaluation of global
characteristics and is relatively stable characteristics and mostly depends on
the opinion of authorities. In case athlete is not satisfied with his/her body,
the negative perception arises and athlete gives up of sport. More favorable
self-evaluation of physical competence contributes to a higher level of
enjoyment, as well as a lower level of anxiety during participation in
physical activity and sport (Tubic, 2012: 210). The experience of young
athletes should be positive in order to promote a positive self-concept. Sports
programs should place emphasis on the development of self-respect, self-
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confidence and independence and the victory should be placed on the second
place. (Cox, 2005: 29).

Previous results

Bearing in mind that there is not a large number of tests of self-concept
among athletes in our region, this study aims to examine the differences in
self-concept between athletes and those who do not practice sports. Although
there are no consistent results when it comes to self-evaluation during the
ages, some studies indicate a general decline in the self-evaluation in
adolescence while others indicate an increase during the transition from
elementary school to high school. Results given by Klomstena and associates
(2004) show that participation in physical training and sport can contribute to
the development of the self. Relation between sports activities and
psychological functioning indicates that there is a reciprocal interactive
process. Positive self-assessment of motor skills affects a higher degree of
self-satisfaction, and it lowers the level of anxiety in the course of
engagement in physical and sports activities, according to  study (Scandan
& Lewthwaite, 1986, according to lvanovic lvanovic, 2012: 6). Harter
(1990) points out that the level of self-concept depends on social unit
(family, school, sports club, etc.), which represents the positive conditions
for the development of the self. It is stated that participation in physical
activity improves mental health. Participation in sports activities involves
many processes and can have a powerful influence on the formation and
changes in self-concept of adolescents. Athletic performance, and self-
efficacy support each other (GaSi¢-Pavisi¢ et al, 2006: 387), Gifted athletes
unsure of themselves work far below their capabilities and skills. Numerous
authors have examined self-concept in the field of Physical Education and
Sport (Gasi¢-Pavisi¢ et al., 2006; Lazarevic et al., 2007; Marsh & Craven,
2006; Schneider et al., 2008). Research (Tubic, 2010) shows that athletes
differ from non-athletes in emotional stability, self-confidence, perseverance,
responsibility, the need for domination. Research (DuBois et al., 2000)
indicates the theoretical aspects of self-concept, and the difference between
the overall self-assessment and self-evaluation in characteristic areas (school,
sports, social, etc.).

Studies of many authors (Chanal et al., 2005; Fox, 2002; Klomsten et al.,
2004; Marsh, 2001; Marsh et al., 2006; Peart et al., 2005) indicate the role
and importance of physical self-concept as well as practice of physical
exercise and sports (Lazarevic, et al., 2008: 308). Tubic and associates
(2012) emphasize that adolescents who participate in sports tent to more
favorably estimate themselves in the most of tested aspects of self-concept
in relation to their peers who are not involved in sports.
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There are works that suggest (Biddle, 2000; Fox, 2000) to engage in
moderate physical activity improves emotional functioning, improves self-
esteem and physical self-concept and increases self-satisfaction. It is
emphasized that the development of positive attitudes about physical
exercise affects achievement in school and in sports domain while negative
attitudes towards physical exercise as part of physical education, for
example, may be associated with lower levels of their sports activities
outside school (Tubic, 2012:209).

It is believed that if people perceive themselves as physically competent, will
participate in physical activities, and vice versa (lvanovic, lvanovic, 2012:
7). Harter (1992) has established a relatively high correlation (r = .70)
between the valuation itself in those areas that we consider important and
general self-evaluation, and a low correlation between the evaluations
themselves in areas considered irrelevant and general self-evaluation. Alves-
Martins et al (2002) show that self-evaluation of typical self-concept
expresses one’s own sense of ability in certain fields (social, school), and it
is a subject of change under the influence of circumstances. Tubic and
associates (2012) emphasize the role of body image perception in the general
adolescent self-evaluation, regardless of whether they practice sports or not.

Research results of Lazarevic et al (2008) emphasize the existence of
significant differences in the characteristics of physical self-concept in favor
of a group of students who, in addition to physical education lessons, are
extra engaged in physical exercise and sports. The differences are more
manifested in the dimensions of physical self-concept in a sample of girls
than boys, according to the degree of their involvement in physical exercise
and sports.

The study conducted by Gasi¢-Pavisi¢ et al (2006) found that the practice of
sport influences general self-esteem and locus of control in adolescents
through social feedback and social evaluation of sport achievement and
physical fitness.

Methodological framework of research
A sample of the population

The population of the research consists of adolescents who are engaged in
sports activities and adolescents who are not involved in sports activities.
The subjects of 155 young men were divided in two sub-groups of athletes
(72) and non-athletes (83). Ages range from 16 to 19 years.
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Statistical methods

In this study the following statistical methods were used: Descriptive
statistical methods, Levene's test, T-test, Pearson correlation coefficient.

The problem, objectives and hypotheses

The main problem of the research was to examine differences in the aspects
of self-concept between athletes and non-athletes, and the link between
aspects of self-concept. From these problems following objectives have
arisen:

1. Examine the differences in the dimensions of the self- concept between
athletes and non-athletes;

2. To determine whether there are significant statistical correlation between
the dimensions of self-concept among athletes.

In accordance with the objectives, the following hypotheses were set:

1. Assumptation that there is a statistically significant difference between
athletes and non-athletes in the aspects of self-concept.

2. Expectation that there is a statistically significant correlation between
most aspects of self-concept among athletes.

Results
Self-concept of athletes and non-athletes

As increasing number of research points to a better evaluation of athletes in
aspects of self-concept, and that they have greater self-esteem, self-efficacy,
life satisfaction, satisfaction with their physical appearance and a lower
degree of fear of negative evaluation and loneliness. This study began with
the examination of the subject (155 adolescents). The aim of this study was
to examine whether there are differences in the aspects of self-concept
between athletes and non-athletes in adolescence? Therefore, it was
necessary to gain insight into aspects of descriptive statistical parameters of
the self-concept which are shown in Table 1.
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Table 1. Descriptive statistical parameter of self-concept

Athlete N Mean Std. Deviation [Std. Error Mean
Self-respect no 83 28.2169 6.03455 .66238

yes 72 29.8056 7.10215 .83700
Fear of negative no 83 23.1687 7.05176 77403
evaluation

yes 72 24.8056 7.67039 .90396
Self-efficacy no 83 38.6988  16.33753 .69563

yes 72 39.3333 7.55077 .88987
Lonliness no 83 37.6988 10.69846 1.17431

yes 72 36.7361 9.63999 1.13608
Satisfaction with no 83 34.9277 7.65695 .84046
physical apper.

yes 72 37.8750 5.86212 .69086
Satisfaction with life no 83 75.6627 11.90437 1.30667

Yes 72 76.2639 11.56365 1.36279

The data in Table 1 show that adolescents who are engaged in sport activities
generate greater results in average in almost all the aspects of self-concept
than non-athletes, except in loneliness, as it was the expected , but the
statistical significance of the results was not confirmed. Levene's test of
equality of variable is not significant in aspects of self-concept (p> 0.05),
which means that it did not affect assumption of equality of variables.
Therefore, the results obtained are: self-esteem (t = .390, p> 0.05), fear of
negative evaluation (t = -1384, p> 0.05), self-efficacy (t = -. 569, p> 0.05) ,
loneliness (t = .585, p> 0.05), body image satisfaction (t = -2659, p> 0.05),
satisfaction with life (t = -. 318, p> 0.05).

The present data indicate that regardless of any differences that exist among
the respondents who are involved / not involved in sports in aspects of self-

49



concept, it was not found that these differences were statistically significant
(p> 0.05), in accordance with this, the first hypothesis was not confirmed .

Links among self-concept aspects among athletes

To determine whether there is significant statistical correlation among the
dimensions of self-concept among athletes was the second aim in this paper.
The following table shows the inter-correlations of self-concept aspects (self-
esteem, self-efficacy, fear of negative evaluation, loneliness, life satisfaction,
body image satisfaction).

Table 2 shows significant positive correlation between self-esteem and
certain aspects; athletes with higher levels of self-esteem are more self-
effective (r = .372, p <0.01), more satisfied with their lives (r = .372, p
<0.01), and they are more satisfied with their body image (r = .372, p <0.01).
Also athletes with higher levels of self-esteem have a lower degree of
loneliness (r = -. 429, p <0.01). However, there has not been found any
significant correlation between the self-esteem and the fear of negative
evaluation.

Significant correlation between fear of negative evaluation and life
satisfaction is not found, nor with the satisfaction with body appearance. The
results show a statistically significant association between fear of negative
evaluation and self-efficacy (r = 0.260, p <0.05).

When it comes to self-efficacy scale, most of the aspects positively correlate
with it. This shows that athletes with a higher degree of self-efficacy tend to
have higher self-esteem (r = .372, p <0.01), and they are satisfied with life (r
= .301, p <0.05), while we have not found any significant correlation
between self-efficacy and loneliness nor with satisfaction with body
appearance.

Negative correlation of the scale with the facets of loneliness indicates that
athletes with a higher degree of loneliness are generally less satisfied with
life (r = -. 308, p <0.05), and less satisfied with body image (r = -. 421, p
<0.01 ).There is no significant correlation between loneliness and fear of
negative evaluation and loneliness and self-efficacy.
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Table 2. Inter-correlations of self-concept aspects

samoposto |strah_neg |samoefikas [usamljeno [zadovoljstv |zadovolj_iz
vanje E nost st 0_zivotom [gledom

Self-respect ~ Pearson 1 -.257 3727 4297|372 365"

Correlation

Sig. (2-tailed) .051 .004 .001 .004 .005

N 72 72 72 72 72 72
Fear of negative Pearson -.257 1 260" 142 -.201 -.079
evaluation Correlation

Sig. (2-tailed) |.051 .049 286 130 557

N 72 72 72 72 72 72
Self-respect  Pearson 3727 260" 1 -.194 301" 235

Correlation

Sig. (2-tailed) |.004 .049 144 022 076

N 72 72 72 72 72 72
Loneliness Pearson -429" 142 -.194 1 -.308" -421"

Correlation

Sig. (2-tailed) ].001 .286 144 .019 .001

N 72 72 72 72 72 72
Life satisfation Pearson 3727 -.201 301" -.308" 1 468"

Correlation

Sig. (2-tailed) |.004 130 022 019 .000

N 72 72 72 27 72 72
Satisfaction Pearson 365" -.079 235 -4217  |.468™ 1
with  physical Correlation
appearance Sig. (2-tailed) |.005 557 076 .001 .000

N 72 72 72 72 72 72

**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).

Life satisfaction is positively correlated with aspects of body image
satisfaction, indicating that athletes with higher life satisfaction are generally
satisfied with their body image (r = .468, p <0.01), have higher self-efficacy
(r=.301, p <0.05) and self-esteem (r = .372, p <0.01).

Satisfaction with physical appearance is positively correlated with other
aspects, except with loneliness and fear of negative evaluation. The
association between physical appearance satisfaction and loneliness turned
out to be statistically significant (r = -. 421, p <0.01), suggesting that athletes
who are more satisfied with their body image are less lonely and vice versa.
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There is no statistically significant correlation with the fear of negative
evaluation. The data from the second table confirm the second hypothesis.

Conclusion and discussion

In this study, we investigated the differences in some aspects of self-concept
among adolescents (athletes and non-athletes), as well as the ling among
aspects of self-concept According to the results, both groups of the
participants in this study, on aspects of self-esteem, self-efficacy, life
satisfaction, satisfaction with body appearance , loneliness and fear of
negative evaluation may be concluded that there is no statistically significant
difference between athletes and non athletes, although athletes achieve
higher value in the average on the aspects of self-concept. When it comes to
the link among the aspects of self-concept the results indicate that the largest
statistically significant positive correlation is found among self-esteem, self-
efficacy, life satisfaction and physical appearance satisfaction. While the
negative correlation is found between the aspects of self-concept and
loneliness, the lowest correlation is found with the fear of negative
evaluation.

The results obtained in this study in terms of the link between certain aspects
of self-concept were expected and it could be said that they are in the line
with other studies. While the results indicating the differences in self-concept
between athletes and non-athletes are not in line with other studies because
there is a significant difference in favor of the athlete. In this study, although
the athletes achieve better results in the aspects of self-concept, the
difference is not statistically significant.

Possible causes of the results and the finding which shows no differences in
self-concepts between athletes and non-athletes may be explained by the
growing differentiation of self-concept in many studies which indicate that
there is a mutual conflict in adolescence, therefore descriptions are unstable.
These conflicts make the most important source of identity crisis, because of
the need to find a balanced view of themselves and the requirements of
social environment and that is considered to make the self-concept lower.

The cause of the results may be found in the level and variability of self-
esteem and self-efficacy. The researchers state that the self-esteem changes
from day to day or even hour by hour (Larsen-Buss, 2008). The variability of
self-esteem varies with the individual; refers to the size of short-term
fluctuations in the existing level of self-esteem. The assumption for the level
and variability is be based on a variety of mental mechanisms, and it is also
believed that the variability of self-esteem are associated with the degree of
change which coexist in one's own self-evaluation. Particularly important is
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the perception of competence in adolescence. Since the evaluation of self-
efficacy refers to the assessment of what someone can do, regardless of the
actual skills possessed according to Ivanov (2007), it is possible that the
ambitions of the adolescents indicate the degree of efficiency which has been
shown in this study.
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Abstract

Observing and analysis of the development of volleyball has shown that the
tendency of modern volleyball is increasingly moving towards
rationalization of movement in the game, and the ease of winning game
points. In addition, it is evident that this tendency is a dominant factor in the
form of body height, which results in more frequent wins for the teams that
have an average height of players of around 2min their lineup. Dominance in
the body height is not important only for middle blockers, but also for
players who have their roles in spiking, digging, blocking, and even those
who are in the role of the libero. The expressiveness of the anthropometric
variables is also represented in the spike service, which is becoming an
increasingly effective means of attack. When the motor skills are adequately
developed to be consistent with the level of body height, then a team game is
gaining stability and continuity in the achievement of results.

Key words: rationalisation of movement, body height, efficiency of attack,
deep formation, shallow formation.

Introduction

The truth is that the experts' estimates of volleyball players’ future prospects
do not depend only on body height, however, they still do play a dominant
role in modern volleyball. In fact, a large number of situations in the concept
of volleyball play are associated with body height and length measurements
of the body extremities. In the analysis of performance success and
contributing factors, undisputed importance of anthropometric variables for
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quality and creating new opportunities in the future of volleyball is
confirmed. Since every time bears some innovations, it is almost certain that
this feature will be crucial in the future.

Today's play provides an offset of several processes critical for modernising
and improving the game; these processes can be achieved by rationalizing
volleyball techniques, optimizing the time spent on training and determining
the strategic orientation. In an effort to achieve improvements in the game,
more and more training is often erroneously resorted to, which leads to
overtraining and rapid "spending"” of players. Thus, daily training sessions
lasting several hours accelerate deterioration of players, i.c., “spending* of
already created resources, and overload leads to faster, more frequent and
more severe injuries. On the other hand, to determine the strategic
orientation of the team, it is necessary to, first of all, perform laboratory
selection of players, because it will show their genetic structure as well as
opportunities for further guidance, both individually and as a team. Already
in this initial step of creating a team, it can be seen that making a selection is
conditioned by body height. Very often players of distinct height get
advantage over those who belong to the volleyball "average". The reasons
for the trainer’s choice in favour of higher players are numerous. The first is
that they are "permanently” in the block, they can block standing, due to a
greater arms span they can cover a larger space above the net, but also in the
field. They do not jJump too high in the first pace, they can block it by simply
rearing on their toes, which gives them the ability of timely blocking the
second pace. Therefore, they do not get tired too quickly, because they use
their level and speed generated force in a rational manner (MiloSevi¢, 2014).
Another reason is the unquestionably greater height reach when spiking,
blocking or digging. Further, they spend less time in the air, which gives
them an advantage over the lower heigh tplayers, whose time, due to lack of
height, is extended between two actions (e.g., blocking or spiking). And the
last reason, they can have an indirect role in the realization of effective
attacks by teammates. As such, they represent a constant threat on the net, so
they can easily draw attention to themselves and "pull” the block, thus
leaving space for other hitters.

According to Kretschmer, there are three main types of the human body. The
most desirable and appropriate for the needs of volleyball is the first type -
leptosomic. They are characterized by narrow shoulders, long body, long
upper and lower extremities, pronounced long fingers and large feet. This
type is appropriate for the position in a team where the dominance is present
in the subtle performance of volleyball techniques, such as service, spiking,
blocking, digging and even in play in the field. Another type — athletic —
most often find their place in the libero role, but with the possibility of later
switching to the setter position, and even to that of the hitter. Due to the
broad shoulders, long torso, short lower extremities, short upper extremities
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levers and short hand, players of this type have an extremely low center of
gravity, big arms span and the ability to cover a large area. Finally, the
"moderate pyknic" is characterized as a type with long legs, short torso,
elongated neck, long feet, slightly wider hips, long fingers, length of the
forearm and upper arm are proportional to the torso length. As such, this type
is mainly found in the position of the middle blocker. Although manifesting
low-level jumping pulses, this type has a great hand speed in setting up the
block, an excellent assessment in closing the space above the top of the net,
good timing of arrival to the place where the opponent will spike, moves
easily and quickly from the attack phase (spiking) to the defence stage
(blocking) and often become supporting diggers. It is also characterized by
an extremely small number of mistakes.

When team positions are successfully assigned based on longitudinal
characteristics, but also on mental and physical abilities, it is much easier to
begin creating team orientation and the process of teamisation (team
creation). Given the need to monitor modern volleyball trends, it is
increasingly evident that the current team compositions, as well as the so-
called "deep formations", is a thing of the past. Although it is sometimes
difficult to give up the standard concepts and established habits, it is
undeniable that the top volleyball game is changing and is taking on new
forms. One of future efforts should be a painless transition to the so-called
"shallow formation" (Tomi¢, 2000), which, due to its innovativeness and
increased speed of play is slowly finding its place in some top teams, which
further contributes to an increased efficiency and attractiveness of play. It is
expected that upcoming talents will bring certain innovation during an
unconscious adaptation to new standards of modern volleyball, thereby
aiding that this formation obtaines a deserved place. Its application can help
in that dominance in height could play a crucial role in modernizing the old
volleyball templates.

Characteristics of length measurements of volleyball players and their
function in competing

A large number of studies on volleyball players in recent years have been
conducted in areas of longitudinal dimensionality, in order to establish what
are the predispositions that bring success in the competition. In fact, if we
observe the position of the middle blocker, it is clear that in the men's
competition, the players usually chosen are over two meters tall and very
mobile, in order to get to areas where they predict the ball will be sent by the
setter. In addition, the middle blocker must be characterized by a great sense
of space, as well as capable of closing the space above the net’s upper edge
at the net in line with the movement of outside blockers. In the case of the
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middle blocker with extreme body height and big arms span, deficiencies are
often expressed in the speed when it comes to reachin outside blockers and
adequate merger before the jump. Due to their natural clumsiness, it is
necessary to work on coordination in training in order to reduce it, but it is
also important to make use of their advantage over the other players at
blocking a penalty or double penalty, and even "pipe". Such players are often
said to be constantly in a position to block, because in some situations it is
enough to “rear" on the toes or just jump a little (as blocking during fast
actions) in order to perform a successfull block, for which others need to
fulfill the previously mentioned requirements. When it comes to dimensions
of middle blocker’s extremities, the rule that the size of the hand is in
proportion to body size has proved to be the best.

Unlike the middle blocker, the size of the hand in the extreme hitter should
be proportionally smaller in comparison with the size of the body, because
the muscle innervation and peripheral hand speed is often crucial in the final
outcome of the results when spiking. However, although it is known that
good hitters have a smaller hand compared to others, it does not mean that
players with bigger hands are not good hitters. The adopted technique was
proved to be a much more important factor, as well as the use of the intellect
in competition. Besides, the experience factor that comes with years of
playing and acquiring knowledge, be it on their own or other's examples,
should not be forgotten.

Another fact perceived in major competitions should be added to this
analysis: there is no team that has achieved high placement whose setter was
not in the category of players with a body height of about two meters. In the
past setters were short and highly explosive, however, they made up for the
lack in height performing high vertical jumps. Today, it is increasingly
common that the setter is extremely high, which gives him the opportunity to
surprise and personally manifest the innovative play which is hard for
opponent to predict, and therefore reacts to it more slowly and and with
greater difficulty. In addition, this type of setter reaches the "spilt" balls more
easily, and becomes a conductor in blocking, due to a very good sense of
space he has. Observed from the position of the server, each player,
including the setter, has the opportunity to learn several types of service,
amongst which is a spike service, which in some shorter setters impared his
effectiveness in the past.

We believe that in the future the tendency of coaches should be to find young
players with the mentioned body height and with a pronounced sense of
defensive play. As such, a very young player, should be coached for the role
of a defender, or even a libero, but with parallel training for the role of the
hitter, so eventually, with maturing and acquiring playing maturity he will
become the main carrier of the play in attack. By then he would already have
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acquired some knowledge of the defensive play, then in critical situations
can take on the responsibility of the defence organization and increase its
efficiency. In addition, knowledge of playing in defense will give him a
different perspective that will help innovative solutions during matchplay
and achieving a more efficient attack. (Tomi¢, Nemec, 2012)

Based on body height it is possible to build tactical attack variants applied in
a variety of different team compositions and playing systems. The best proof
in practice that this feature is a dominant factor in modern volleyball is
reflected in the application of team composition 3 + 2 + 1 + libero (3 middle
blockers + 2 hitter-receivers + 1 setter +1 libero) (Nemec, 2005.). The
superiority at the net leads to the possibility of increasing the diversity of
actions, both in attack and in defense, which aims to develop new ideas and
creative solutions during the volleyball match play.

Types of attacks in modern volleyball “deep formation“attack

Today it is a common belief that for a good attack to be organised, it is
extremely important to achieve a successful service receiving. At the
beginning of jumping service an emphasis on this element of volleyball play
has became evident. Every team strives to have at least two specialists in
service receiving. They are usually positioned diagonally, so that in each
rotation, one of them is in the area of defense. However, as one player is
insufficient to protect the space when receiving the service, then the other
one at the net joins the zone of defense to help. His retreat leads to the retreat
of the defense zone players. This creates a "deep formation" whose main
characteristic is setting up a large number of players near the court endline.

The player from the attack zone that is receiving the service or is just
preparing to receive it, exerts a long run up in the attack, the most
appropriate and most effective for a "third pace" attack type. Given the fact
that the role of these two attackers - specialist for service reception is very
exhausting, they tire fast and their attack success is reduced, which is further
aggravated by the fact that their movement due to the long run up is easily
noticeable and therefore easier to block by the opposing team. Therefore, it is
worth noting and remembering that "long run-up with spiking is burdened
with a number of deficiencies" (Tomi¢ & Jerry's, 2012), which places the
"deep formation” in an untenable position and is somewhat outdated in the
current, extremely fast volleyball.
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“Shallow formation“attack

Nevertheless, "deep formation” can have its advantages when treated as a
possible option, not as the basic model of attack, because in certain situations
it brings an element of surprise and changes in the rhythm of play. Opposite
to it is the possibility of organizing the attack with a "shallow formation”,
which represents a new way of looking at the organization of the attack, in
part self-imposed due to icreased speed of volleyball matchplay.

The main characteristic of the "shallow formation” is the ability of a large
number of players to play the role of the setter, giving the opportunity to
increase possibilities in the realization of attacks, as well as the reduction of
predictability evident in the "deep formation™. In relation to the team
composition this represents the 3:3, 2:4 relations, and in most favourable
case 0:6. A transitional form of the "shallow formation” is a team
composition along the 3:3 principle, but significantly stronger and more
stable is the 2:4 one. In this formation tactical variants with specialists in the
team attack are developed, positions become the main orientation, an so
become the hitting power of the specialist attackers (Nemec, 2016) and the
construction of high-level technical execution of the two specialist setters
and the two other setters. Players are arranged according to individual
abilities, with two spiker specialists diagonally arranged, with a level of
cooperation with nearest teammate becoming most important.

Unlike the "deep formation", the service in this formation is received only by
defenders, usually two of them. Here, we should not neglec the possibility of
service reception with three or more players, but in the "shallow formation"
this is not treated as a system solution, rather as a possible option,
particularly in crisis situations, which implies mainly a critical service
reception. (Tomié, Nemec, 2012)

Generally taken, the basic characteristic of the "shallow formation™ is a
higher level of technique of all players in all elements of play, especially in
lifting and receiving the service. This tendency is imposed as a condition of
organizing the attack with the mentioned type of formation, slowly ending
any exclusive specialization of players for certain roles and creating their
versatility. However, although the "shallow formation* aims to create this
kind of dual possibilities, care must be taken that some players do not get
continuously assigned the roles that are not intended for them, i.e., in those
elements in which they do not show a high level of technique. Today, cases
in which hitters are "playing™ lifters — specialists are dominant, and in some
instances they even try lifting the specials, for which the adopted techniques
and a certain level of virtuosity are essential, but are not gained with simple
observation of teammates during the execution or a random try during the
match. In this sense, the "shallow formation™ offers great opportunities for a
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large number of attack variants of the whole team, whereas a small number
of those applied by individuals, which significantly improves the quaility of
the whole team and safety performance.

Other than that, the speed of winning points (dominant even in the short run
up for the spike typical of this formation) that will also increase the
efficiency of play, but will also give particular advantage to taller players, is
already widely present in modern volleyball. Thus, the attack is accelerated
without increasing the speed of movement of either the players’ movement
or the ball. Consequently, the "width of attack™ is less prominent and there is
more variability and flexibility and/or individual ability and intuitiveness. It
is in this way that a significant specific expression of each player is gained,
including departing from templates and a greater range of innovative
solutions. Any departure from the template reduces the predictability giving
the possibility of surprise, which makes it difficult to the rival to succeed in
defence. In short, the "shallow formation” inclines towards the up to now
unusual, and sometimes even illogical realization of ideas. For this reason,
the "shallow formation™ is moving in the direction of natural progress and
development tendencies in volleyball, primarily on the level and manner of
the matchplay and will bring a range of innovative, creative solutions as well
as unpredictability, making the game additionally interesting and fluent.

Conclusion

The aim of this study was to briefly present the main characteristics of and
explain the term "shallow formation". Since it is a formation that is yet to
come, and is yet to be developed, it is unnecessary to further elaborate on its
templating and its creation. On the contrary, full freedom of access should be
allowed because the only way to get a new perspective on the volleyball
game and devising of innovative approaches in the organization of attack. It
should be noted that the entire "system" will not be built in one place, as it
never has been the case. It has always represented a mosaic into which
details from various parts of the volleyball world were installed.

It is necessary that methods should be developed to include new, more
attractive situations and actions into the strategic orientation in order to
attract all volleyball lovers. Of course, one is bound to be faced with fierce
resistance to the new direction in the development of volleyball. For
innovation to be accepted, one must first understand it to the tiniest details,
and such details are very important in setting the idea. The current national
team coach Nikola Grbic, however, has a sense of unusual, non-template
team leadership. Of course there is plenty of space for the innovative
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rationalization of the game if the body height is properly used and
implemented through phases that are mentioned in this article.
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Apstrakt

Sportsko druStvo Radnicki je na$ najstariji sportski klub u zemlji. Formiran
je 1920. godine uz snaznu podrsku SKOJa, koji je organizovan godinu dana
ranije. U periodu od osnivanja do Drugog svetskog rata rastao je i osvajao
uspehe pod neposrednim uticajem komunisticke partije, koja je delovala u
ilegali. Sportisti su se iznedrili iz radnicke omladine koja je baveéi se
sportom istovremeno i prihvatila ideologiju jednakih Sansi za sve mlade.
Takmicili su se bez materijalnih pobuda, vodio ih je entuzijazam, ljubav
prema sportu i pobedama, zadovoljni §to su za uspeh i postignute rezultate
dobili drustveno priznanje. Danas je sport postao unosan biznis, a takmicari
roba koja se prodaje na trziStu. Sportska druStva i klubovi se polako
privatizuju, ali veéina jo§ uvek ocekuje pomoc¢ drustva i1 radi uz izuzetne
finansijske teskoce. Da i oni mogu da opstanu bez pomoc¢i politike. Pokusali
smo da na osnovu prikupljenih podataka i dokumenata i analize tih
dokumenata definiSemo predmet ovog rada, a koristeci istorijski metod
istrazivanja potvrdimo da ¢e u narednom periodu biti neophodne mere
drzave za nastavak rada Sportskog drustva Radnicki.

Kljué¢ne redi: sport, politika, sportski rezultati

Uvod

Nismo skromni ako kazemo da je narod Srbije sportska nacija.Srbija je
srazmerno broju svog stanovnistva iznedrila veliki broj vrhunskih sportista u
svim granama sportova. Baza za izrastanje tih sportista su brojni veliki i mali
klubovi, po gradovima i selima u kojima su ucili sportu i takmicili se mnogi
talentovani i nadareni mladici i devojke.

Iz tih klubova su izrastala sportska drustva, a ona su pravila saveze na
lokalnim i drzavnim nivoima. Sportska drustva su nosila imena nasih slavnih
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sportista i narodnih heroja, istorijskih simbola, imala uspone i padove, ali svi
su ostavili dubok trag u razvoju i istoriji sporta.

Umnogome su zavisili od drustvenih prilika i novca. lako je sport delatnost
od nacionalnog interesa nije uvek tako tretiran i nedostatak sredstava je
pogubno delovao na njihov opstanak. Zbog nedostatka sredstava sportska
drustva zatvaraju klubove, a poneki opstaju tako $to umesto imena poznatih
sportista nose imena privatnin kompanija, banaka ili vlasnika koji ih
finansiragju. U danas$njim uslovima jo§ prezivljava Sportsko drustvo
,,Radnicki“ na Crvenom krstu u Beogradu. Ovo Drustvo ima najmanje dve
osobine koje ih razlikuje od drugih jakih sportskih drustava u Srbiji. Nastao
je pre skoro sto godina i najstarije je sportsko drustvo u Srbiji, i drugo,
osnovali su ga radnici u najbukvalnijem smislu: krojaci, kozari, metalci,
stolari... i za vreme svog postojanja do danas zadrzao je imidz za koji se ne
moze re¢i da asocira na elitizam i akademizam. Zabeleziti vreme u kojem je
,,Radnicki“ osnovan i opstao pre Drugog svetskog rata i vreme kada je posle
tog rata uspesno gradio vrhunski i masovni sport zasluzuje da bude
prezentovan.

Cilj ovog rada je da prikaze politicke i druStvene okolnosti u kojima je
Sportsko drustvo Radnicki radilo i opstalo i sta je potrebno da se preduzme
od drzave i drustva da bi danas masovni i vrhunski sport u Radni¢kom i
drugim sportskim organizacijama bio drustveno i sistemski podrzan kao
delatnost od nacionalnog interesa.

Ostvarenje cilja ovog rada zasniva se na istorijskim cinjenicama,
prikupljenoj dokumentaciji u Sportskom drustvu Radnicki,i analizi te
dokumentacije, a na osnou koje analize su se dobili rezultati koji potvrduju
da je za funkcionisanje ovog Drustva neophodna podrska drustva i drzave.

Radni¢ki od osnivanja do Drugog svetskog rata

Sportska organizacija je slobodno udruzivanje gradana radi postizanja
zajednickih ciljeva, odnosno radi ostvarivanja i uskladivanja njihovih
interesa i razvijanja razli¢itih sportskih aktivnosti (Zivoti¢,D.,1999, str. 33)
Oblik organizovanja sportske delatnosti su: sportski klub, sportsko drustvo,
sportsko udruzenje, sportski savez i savez sportova (Zivoti¢, str.28).
Sportsko drustvo ¢ine Klubovi kao najmanji organizacioni oblik, a sportsko
drustvo je visi stepen organizovanja. Tako je i Sportsko drustvo ,,Radnicki*
nastalo formiranjem pojedinih klubova u raznim sportskim granama.

Narociti potstrek organizovanju radni¢kog kluba u Beogradu je bila odrzana
utakmica izmedu BSK i Gradanskog SK iz Zagreba u kojoj je BSK

63



katastrofalno pobeden. Prvog dana sa 3:0, a sledeceg sa 10:0. Ucenici
Gradevinsko zanatlijske skole u Beogradu, saznavsi da u Gradanskom igra
veliki broj radnika, a odusevljeni utakmicom odlucili su da u Beogradu
stvore klub sastavljen od fizi¢ki sposobnih i umnih radnika. Dana 20. aprila
1920. godine je obrazovan Akcioni odbor od 29 ¢lanova od kojih je najstariji
imao 26 godina, sa zadatkom da pripremi i osnuje fudbalski klub sastavljen
od mladih proletera (Gitaj: radnika). Clanovi Akcionog odbora su bili
slede¢ih zanimanja: 13 bravara, 6 stolara, 3 zidara, 2 kanalska radnika, zatim
elektromehanicar, dreer, monter, duborezac i automehanicar. Predsednik
Akcionog odbora je bio Ilija Krsti¢, trgovacki pomoénik. Prvi sastanak
Akcionog odbora je odrzan u Gradevinsko zanatlijskoj skoli.

Aktivnost oko formiranja radnickog Kkluba potstakao je, usmeravao i
pomagao Savez komunisticke omladine Jugoslavije (SKOJ) koji je formiran
10. oktobra 1919. godine, ¢iji je zadatak bio da omladinski pokret okupi $to
ve¢i broj radniCke omladine kroz, ne samo politicke akcije, ve¢ i kroz
kulturno prosvetna i sportska drustva. Radnic¢ki ¢e od osnivanja do kraja
Drugog svetskog rata biti dragocen punkt za okupljanje i politi¢ko delovanje
skojevskih aktivista, narocito za vreme ilegalnog rada. U tom periodu
¢lanovi ,,Radni¢kog® su bili: Zlatko gnajder, Janko Misi¢, Pera Popovi¢ Aga,
Otokar KerSovani, Milo§ Savkovi¢, Vojislav Vuckovi¢...U kasnijem periodu
u Radnicki su se uclanjivali i studenti i daci.

U vreme kada je Radni¢ki oshovan, u Beogradu je sa 90.000 stanovnika bilo
12 klubova: Soko, BSK, Jugoslavija, Busk i Vardar i Dusanovac, a na putu
da se registruju: Brdanin, Konkordija, Omladina, Polet, Slavija, Uskok i
Radnicki.

Prvi naziv kluba je bio: ,,Beogradski radnicki sport klub®“, sto je
nedvosmisleno pokazivalo da je to klub beogradskih radnika. Na ¢lanskim
kartama, pecatu i memorandumu je bila utisnuta krilatica: ,,Proleteri svih
zemalja ujedinite se“ sa srpom i ¢eki¢em. Dresovi su im bili jarko crvene
boje, da bi se znalo da su proleteri.

Registraciju i kontrolu svih klubova u Beogradu je vrsio Beogradski loptac¢ki
podsavez, koji na ove simbole Radni¢kog negativno reagovao, smatrajuéi da
se u sport uvodi politika i za sve vreme svog rada, klub je bio pod nadzorom.

Radnicki je odrzavao svoje skupstine jednom godisnje i na njoj birao
predsednika i Upravni odbor. Pred pocetak Drugog svetskog rata pretila je
policijska invazija na kadrove ,,crvenog“ Radnickog, pa je rukovodstvo svu
dokumentaciju kluba unistilo, a da bi se uklonili dokazi o pojedinim
¢lanovima komunisticke partije. Zbog toga je dokumentacija o izbornim
skupstinama parcijalno skupljana i ¢esto se zasnivala na izjavama prezivelih
¢lanova kluba posle Drugog svetskog rata. Pisani dokazi postoje tek za
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odrzanu skupStinu 26. februara 1925. godine. Na toj sednici je za
predsednika Kluba izabran Ceda V Kuzmi¢, monter, koji je i u predhodnoj
godini obavljao tu duznost®.

Kada je krajem iste godine 30. novembra objavljena famozna ,,Obznana‘,
policija zatvara sve $to je radni¢ko. Zabranjen je Savez metalskih radnika,
Proleter iz Zemuna, a i Radnic¢ki klub. Konfiskuje se arhiva kluba i sva
oprema. Tek kasnije, stvari su vra¢ene klubu i on je nastavio sa radom.

Radnicki u pocetku nije imao narocitu organizaciju, a ni znacajnije uspehe u
fudbalskim takmicenjima. Pored toga nisu imali odgovarajuéu opremu,
narocito lopte, a i klub je finansiran licnim sredstvima ¢lanova. Ipak ve¢ u
toku 1921. godine Klub postize i odredene uspehe, a medu talentovanim
fudbalerima se posebno isticao Aleksandar Karovic.

Za dve godine Radnic¢ki je znatno ojac¢ao i nametnuo se, pored Grafi¢ara, kao
¢ist proleterski klub. Nije bio omiljen kod drugih klubova i smatra se da su
neke profasisticke sportske organizacije /Orujna, Srnao, Hanao) izvrsile
napad na sediste kluba i isekli golove.

Nekoliko godina od osnivanja, Radnicki ve¢ startuje kao zreo, monolitan
Klub. Posebno su znac¢ajni uspesi u takmi¢enju sa kKlubom Sloga iz Osijeka u
Beogradu i Osijeku. ,,Loptacki sport* je posle ovog sportskog susreta znatno
doprineo veé¢em interesovanju radnic¢ke publike.

Clanovi kluba Radni¢ki su istovremeno bili aktivni u SKOJu, ali i
Komunisti¢koj omladinskoj internacionali. Radili su po uputstvima partije na
omasovljenju ¢lanstva ali i na jacanju i Sirenju infrastrukture. Ve¢ 1924.
godine je bilo preko 60 radnickih klubova. Dobili su zadatak da formiraju
savez radnickih klubova. Beogradski loptacki podsavez je ostro reagovao na
OVU nameru, smatrajuci da se u formiranje ovog radnickog saveza umesala
politika. Iste godine je zabranjen rad Nezavisnih sindikata, Nezavisne
radnicke partije Jugoslavije i Saveza radnicke omladine Jugoslavije. Inace
policija je neprestano pratila sve aktivnosti Radni¢kog preko svog posebnog
agenta

! Predsednici Radni¢kog su do Drugog svetskog rata bili: Ilija Krsti¢, elektromehaniGar
(1921,1022), Stojan Vasiljevi¢, dimnicar (1923), Ceda Kuzmi¢, monter (1924-1929),Proka
Pavlovi¢, masinbravar (1930), Lorenc Vitman, kroja¢ (1931-1934), Milos Risti¢ ¢azim,
graficki radnik (1935), Stojan Trifunac, obucarski radnik (1936), Nikola Knezevié¢, krojacki
radnik (1937), Vlada Cobanovi¢, krojacki radnik (1938), Dusan Pordevi¢ Korosec,
obucarski radnik (1939), Radivoje Mari¢, maSinbravar (1940), (Stanisi¢, B. B., (1980) U
korak s partijom ...).
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Posle cetiri godine od osnivanja se nizu sportski uspesi. Radnicki se nalazi
na celo liste posle prvenstva klubova Il razreda (iza njega su: Slavija,
Olimpija, Graficar, Busk, Dusanovac i Cehoslovagki). Trebao je po
rezultatima da prede u Prvi razred, ali Beogradski loptacki podsavez kao
nadlezni nije mu dozvolio. Ve¢ iduce godine, Radnicki ¢e obezbediti
opoziciju u Potsavezu kao protivtezu vladajué¢oj grupaciji. Istovremeno
Radnic¢ki dobija novi, rvacki klub (28.8.1926). Rvac¢i su odmah pokazali
dobre rezultate. Rva¢ Nenad Milovanovi¢ je postao prvak Beograda, a Grbi¢
je naredne godine osvojio titulu drzavnog prvaka.

Svakako osim proSirenja sa uspesnim rvackim Klubom, uspeh Radnic¢kog je
bio i stvaranjem novih radni¢ckih klubova u Novom Sadu, Pancevu,
Kragujevcu, Nisu, Leskovcu...

Krajem godine Radnicki se prosiruje i sa bokserskim klubom sa sjajnim
bokserima: Branko Petrovi¢ i Vlada Cobanovié¢ i Rizman lvan. Te godine je
donet Zakon o zatiti drzave i Radni¢ki je bio prvi na udaru. Clanovi
radnickog: Pavle Kovacevié,Ivan Brijacek, Svetislav Stefanovi¢, Otokar
Kersovani, Dimitrije Kovadevi¢, Milorad Petrovi¢, Vukota Cetkovié...
uhapseni su i osudeni na vremenske kazne. Godine 1928, Radnicki uéestvuje
prvi put na medunarodnom takmicenju U ReSicama (Rumunija). Nastavlja se
uspes$na karireja takmicara Radni¢kog, narocito u boksu i rvanju.

Kralj Aleksandar Karadordevi¢ je 6. Januara 1929. izvrSio drzavni udar,
ukinuo je Ustav i raspustio Narodnu Skupstinu. Udar je bio na sve §to je
mirisalo na komunizam. Ubijeni su mnogi ¢lanovi Radnickog: Mijo Oreski,
Janko Misi¢, Pero Popovi¢ Aga, Zlatko Snajder... Zahvaljujuéi vezama
Lorenca Vitmana, kasnijeg predsednika, Radnicki nije zabranjen kao 49
tadasnjih klubova. Ne predajuci se, preostali radnic¢ki Klubovi (Graficar,
Radnic¢ki, Borac...) osnovali su Radnicku sportsku zajednicu sa sedistem u
Beogradu, koja nije bila dugog veka.

| pored teskih uslova za rad, rvac¢i Radnickog na drzavnom prvenstvu u
Ljubljani osvajaju tre¢e mesto u bantam kategoriji, Uzelac osvaja srebrnu
medalju, a na prvenstvu fudbala u Beogradu drugo mesto. Sledec¢e godine na
ovom prvenstvu fudbaleri Radnickog ¢e zauzeti peto mesto od osam
klubova. Dolaskom Vasilija Kovacevi¢a Cileta u fudbalski klub, pozicije se
znatno popravljaju i na prvenstvu 1932. godine u Beogradu, Radnicki
ponovo osvaja drugo mesto, iza Cukarickog. Sledeée godine Radnicki
konacno prelazi u Prvi b razred. U prvoj utakmici osvaja trece mesto.
Naredne godine, Radnic¢ki prelazi u Prvi a razred i na prvenstvenom
takmicenju u Beogradu osvaja tre¢e mesto, kao i slede¢e 1934., a 1935.
godine prvo mesto.. U prvenstvu 1936. godine Radnicki je na Cetvrtom
mestu od sedam klubova, a 1937. na cetvrtom mestu. Naredne dve godine
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Radnicki je bio na cetvrtom, zatim na sedmom 1939. godine, kao i
poslednje godine pred rat. U sledecoj tabeli ¢emo prikazati koje sekcije su
poslovale i kojih godina.

Sa vise ili manje uspeha u Radnickom su u periodu od 1920 do 1941 godine
organizovani s Klubovi i sekcije prikazani u tabeli 1.

Tabela 1. Klubovi i selekcije u Radnickom u periodu 1920-1941

1. fudbal 1920-1921 1921-1941
2. rvanje 1926-1931 1939

3. boks 1927-1928 1937

4, dramska 1929-1934 1935-1941
5. tamburaska 1925-1929

6. Govorni hor 1937-1938

7. Sah 1937-1941

8. stoni tenis 1937-1940

9. atletika 1940

10 | muzicka 1937 1939-1941
11. | biciklizam 1938

12. | Zidne novine 1936-1941

13. | hazena 1924 1938-1941
14. | Bob-sankanje 1938

Na rezultate rada Radnickog je neposredno uticala politika koju su sprovodili
¢lanovi Radni¢kog Kkoji su bili komunisti i ¢lanovi komunisti¢kih
organizacija.

Radnicki je obezbedivao sredstva za funkcionisanje klubova i takmicenja
svojim prilozima i c¢lanarinama, a sportisti su vezbali i takmicili se
dobrovoljno. Zna se da su pojedini ¢lanovi poklanjali opremu klubovima i
finansirali odredene aktivnosti i to su uglavnom bili ¢lanovi SKOJa i
komunisticke partije. Odrzavane su priredbe, koncerti i pozori$ne predstave
Sto je za to vreme u klubovima bilo uobi¢ajeno, a pripremu i organizovanje
su dobrovoljno organizovali upuéeni ¢lanovi.

Uticaj politike je bio vec¢i ukoliko je drzava bila slabija, a u vreme
reagovanja drzave, politika je slabije delovala iz ilegale. Medutim poruka
politike je uvek bila omasovljenje i Sirenje sa mladima i radnicima.
Osnivanje novih klubova je bilo i u okviru struke. Graficki radnici su
uglavnom bili u Grafi¢aru, u Borcu metalci, u Figaru berbersko frizerski
radnici itd. Jak strukovni odbor tekstilaca i kozara je u celosti presao u
Radnic¢ki i bio uporiste u klubu. U periodu od 1936. do 1938. godine
organizuju se masovno Strajkovi U kojima ucestvuju ¢lanovi Radnickog.
Pored toga, ¢lanovi kluba Radni¢kog su organizovali proslavu Prvog maja i
Purdevanski uranak, prijateljske utakmice srodnih klubova. Clanovi
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Radnickog su ucestvovali u svim aktivnostima protiv rezima i 14. decembra
1939. godine su ucestvovali u velikim demonstracijama radnicke i studentske
omladine protiv skupoce i spoljne politike vlade Cvetkovi¢ Macek. U tim
demonstracijama je ubijeno deset, ranjeno preko 40 i uhapSeno 60
demonstranata.

Veliki uticaj u klubu je imao Cile Kovagevié, sportista, ali i revolucionar
istinskog formata. Kada su posle sedmomartovskih demonstracija, 4. aprila
pale prve bombe i zemlja okupirana, Radnicki je fakticki prestao da postoji.
Arhiva je zakopana, ve¢im delom uniStena, a ¢lanovi Radni¢kog su se
odazvali pozivu da ucestvuju u Narodno oslobodilackoj borbi.

Radnicki je dao deset Spanskih boraca, sedamnaest narodnih heroja, a 106 je
dalo svoje zivote.

Radniéki od 1945 do danas

Sportsko drustvo Radnicki je prvi sportski kolektiv, osnovan u slobodnoj
socijalistitkoj Jugoslaviji.?

Odmah po formiranju kluba, pored veterana, u¢lanjuju se mladi i odmah je
pocelo razvijanje klubova u fudbalu, boksu, rvanju, dzudou, rukometu,
kosarci, kuglanju, ragbiju. | pored velikog entuzijazma takmicara, prvih 20
godina rada klubova se odvijalo sa mnogo teskoca. Zbog oskudice bila su
Cesta osipanja kadrova. Bolje vreme je krenulo od 1969 godine dolaskom
novih ljudi i izborom za predsednika kluba Srboljuba Srbe Dragovié¢a®. Za
godinu dana, Drustvo je ostvarilo vidne rezultate i 1970. godine, Sportsko
drustvo je dobilo Zlatnu plaketu SOFK Beograda kao najbolji sportski
kolektiv u Beogradu. Takode je dobilo i plakete Skupstine opstine Zvezdare i
SOFK Zvezdare, na kojoj opétini je bilo sediste Drustva.*

2 Odlukom ASNOSA br. 941/45 i reSenjem ministra prosvete Srbije br.146 od 23 jula 1945.
Godine overen je Statut druStva i odobren rad pod imenom: Fiskulturno drustvo Saveza
kozaraca ,,Radnicki‘.

¥ Predsednici Sportskog drustva Radni¢ki u periodu od 1945-1980. Su bili: Aleksandar
Ratkovi¢ (1945-46), Dobrivoje lazarevié (1946), Ivan Sler vd (1946-1948), Vasilije
Kovagevi¢ Cile (1948-1955), Milutin Vujovié (1955-56), Ljubo Krstulovi¢ (1956-1957),
Slavko Coli¢ (1957-1959), Rade Malesevi¢ vd (1959-1962), Nedeljko Cermak (1962-1967),
Vukota Cetkovi¢ i David Kalini¢ v.d (1967-1969), Srboljub Dragovié¢ Srba (1969-1977),
Kasim Husovi¢ (1977-)(Stanisi¢, . B., (1980) U korak s partijom ...).

* SOFK je skraéenica od Savez organizacija fizitke kulture koja je organizovana na svim
nivoima vlasti od 1961. do 1992. godine. ( Bosilj¢i¢, S, Sport u Srbiji, www.Sportski savez
Srbije.rs.
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Sportsko drustvo Radnic¢ki donosi novi Statut i prilagodava organizaciju
novim propisima. Svi klubovi imaju svoje organe, udruzuju se u Sportsko
drustvo i na nivou Drustva se bira predsednistvo i izvr$ni odbor. U proseku
ima oko 3 hiljade ¢lanova.

Finansiranje klubova je uvek bilo aktuelno pitanje za rad klubova. Jedan deo
je obezbedivan u budzetu opstine, odnosno, grada, jedan deo su kasnije
izdvajale SOFKe, privredne organizacije su bili nesebi¢ni sponzori jer je u to
vreme zemlja bila privredno moéna, a imovina drustvena, dakle bez interesa
vlasnika. Naravno i Klubovi su imali svoje prihode. | pored toga, uvek je
trebalo dodatnih sredstava. Ipak sportska aktivnost je bila znacajna i iz tog
perioda Radnicki dobija brojna priznanja.

Za uspehe u tom periodu, Radnicki dobija od predsednika Republike Orden
zasluge za narod sa srebrnim zracima (18 maj 1975.). Radnic¢ki dobija i
sledeca druga priznanja: Zlatnu diplomu SOFK Beograda (1964) Oktobarska
nagrada Grada Beograda (1966), Zlatnu plaketu Saveza za fizi¢ku kulturu
Beograda (1970), Majska nagrada Saveza socijalisticke omladine Beograda
(1970),Beograda, Majska nagrada SOFK Srbije (1973) Spomen plaketu
Grada Beograda (1974), Zlatna znacka za fizicku kulturu Jugoslavije
(26.mart 1976), Diploma ORA Beograd 78 i druge.

Ove nagrade su dobijene za uspehe Kklubova i takmicara. Zato ¢emo U
najkra¢em izneti njihove zasluge. Fudbalski klub je prvi Klub Sportskog
kluba Radni¢ki.

U Prvu saveznu fudbalsku ligu su usli 1953., u sezoni 55-56 su se plasirali na
3 mestu, 57/58 a 58/59, na cetvrtom mestu. USli su i u finale Kupa
Jugoslavije u sezoni 1956/57. Juniori su bili prvaci Jugoslavije 1948, prvaci
Srbije 1947, drugi u Srbiji 1948, ¢etvrti na prvenstvu Jugoslavije 1949. U
tom periodu fudbaleri su primili veliki broj priznanja. U narednom periodu
nastaje velika kriza i skoro deceniju Radnicki je zaboravljen. Ponovo fudbal
u Radni¢kom dobija zamah 1975. godine otvaranjem skole fudbala.

U periodu do1980 godine, bokseri Radnickog su osvojili 25 seniorskih i 12
juniorskih titula pojedina¢nih prvaka Jugoslavije. Zlatne rukavice, ,,Oskari* i
trofeji su u vlasnistvu Radni¢kog. Tri puta su bili viceSsampioni Jugoslavije.

Rvaci Radnickog od 1949 godine osvojili su veliki broj titula pojedinac¢nih
prvaka Beograda, Srbije i Jugoslavije u seniorskoj i omladinskoj
konkurenciji, a 1973 i najznacajniju titulu ekipnog prvaka drzave. Osvojili su
velike uspehe na evropskim svetskim i drugim velikim medunarodnim
takmicenjima. Radnicki je bio stozer rvanja u Beogradu.
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Radnicki je bio punih 25 godina u vrhu jugoslovenske kosarke. | muska i
zenska kosarka je osvojila u seniorskoj i juniorskoj konkurenciji veliki broj
titula prvaka Beograda, Srbije i Jugoslavije.

Zenski rukomet je proslavio Radni¢ki u zemlji i svetu. Zenske rukometasice
su dobile Orden predsednika Republike. Osvojile su titulu evropskog
Sampiona 1976. i 1980, bile osam puta prvaci Jugoslavije, pet puta pobednice
Kupa Jugoslavije. Rukometni klub je 1979. godine odlikovan Ordenom
bratstva i jedinstva sa srebrnim vencem.

Odbojkasice su 1980. godine osvojile prvi put titulu seniorskog prvaka
Jugoslavije. Narociti uspeh su ostvarile pionirke i juniorke.

U ritmic¢koj gimnastici vezbacice su osvojile brojne titule u Beogradu i
Srbiji. Dzudo Klub je osvojio titulu prvaka Jugoslavije 1959, ali kasnije je
zapao u krizu. Kuglasi su pobedivali i bili prvaci u Beogradu i Srbiji, a
ucestvovali 1 na jugoslovenskim takmicenjima. Planinari simbolisu razvoj
planinarstva u Beogradu, a sah klub je iznedrio Alisu Mari¢.

Iz ovih klubova su potekli sampioni: Dusan Ivkovi¢, Svetlana Kiti¢, Sre¢ko
Jari¢, Ljubinko Veselinovi¢, Momir Kecman, Miroslav Citakovi¢, David
Kaleni¢, Alisa Mari¢ i mnogi drugi.

Radnicki 1 danas ima svojih 14 klubova. Prosle godine je proslavio 95.
godina rada i postojanja. Sredstva koja ostvaruje dotacijom, donacijom,
¢lanarinom, izdavanjem prostora i terena nisu dovoljna za rad klubova,
takmiCenja 1 takmicare. Ogromni troskovi odrzavanja i naknade za
komunalije ostaju neplaceni. Proslavi je prisustvovao zamenik
gradonacelnika Beograda. | on je kao i gradonacelnik Beograda 2011. godine
,fazumeo*“ probleme najstarijeg sportskog drustva u zemlji. Ali da li je
razumevanje bilo dovoljno kada su 22.11.2014. godine, Radni¢kom iskljucili
struju zbog neplacenih racuna. Tada je Stanka Pejovi¢, sekretar Sportskog
drustva, inace poznata kiks bokserka, rekla:“Valjda u ovoj zemlji ne postoji
samo Partizan i Zvezda oko kojih se svi sjate kad god treba da im se
pomogne A toliko vrednih sportskih drustava je u velikoj krizi, dugovanja
Radni¢kog su u poredenju sa njima jo$ i najmanja.“Mozda nemaju sva
sportska drustva isti tretman, ali svi su u teskoj situaciji.

,,Bori¢emo se sportski do poslednjeg atoma snage sa surovostima tranzicije i
krize, zakucacemo na sva vrata i ubedeni Smo da mora da postoje resursi da
nam se pomogne u ovoj borbi za poletarce i juniore i njihovu zivotnu Sansu
za bavljenje takmicarskim sportom, za generacije koje dolaze i za o¢uvanje
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tradicije Radnickog sa ,,Krsta“, porucio je u javnom saopstenju Radnicki
2012. godine u dnevnom listu. (Blic, str.9)

Ovom reCenicom je sazet ceo problem. Dok se statusno ne reSe sportske
organizacije kod nas, dok u naSoj zemlji postoji interes da se mladi bave
sportom i da se odgaja vrhunski sport, drzava i drustvo su duzni da pruze
pomoc¢ u okvirima moguceg, ali i u iznosu minimalnog.

Zakljucak

Drustvene prilike, ukljuc¢ujuéi i politicki sistem neminovno uti¢u na razvoj
sporta i funkcionisanje i opstanak sportskih klubova i sportskih drustava. U
periodu sistema drustvene svojine i jakih preduzeca, kao i moénih sportskih
fondova, Sportsko drustvo Radnicki je imalo bolje uslove finansiranja i
ostvarivao uspehe u masovnosti i vrhunskim sportskim rezultatima svojih
klubova.

Teska privredna situacija u zemlji je uticala da mnoga sportska drustva, pa i
velika kao §to je Sportsko drustvo Radnicki ima teskoce u finansiranju.
Sport se i dalje smatra nacionalnim interesom, ali finansiranje iz javnih
sredstava je sve manje i u skladu sa politikom privatizacije javnih delatnosti i
sport sve viSe trazi svog sponzora i vlasnika. Sami sportski klubovi biraju u
svoja rukovodstva uticajne politicare da im pomognu kod finansijskih
teskoca.

Dok se najjaca sportska drustva u Srbiji nalaze u velikim dugovima sa jedne
strane, sa druge strane sport postaje unosan biznis. Bogati vlasnici kompanija
i banke sponzorisu dobre i isplative klubove. Imamo sve vise i privatnih
sportskih klubova.

Politika i ideologija koja je uticala na formiranje i rad Sportskog drstva
Radni¢ki pre Drugog svetskog rata bila je duboko socijalno obelezena sa
elementima revolucionarne spremnosti u borbi za promenu monarhistickog
rezima. ldeologija komunista je jacala u Evropi. Propagiraju¢i drustvo
jednakih sansi, bila je nepozeljna u Srbiji. Zato je Sportsko drustvo Radnicki
bilo pod stalnim nadzorom, ali je ipak ostvarilo izuzetne rezultate u
okupljanju mladih i na takmic¢enjima.

Znacaj Radnickog u okupljanju radni¢ke omladine nije samo u profilisanju
strukture ¢lanova, ve¢ zbog angazovanja mladih na sportskoj aktivnosti koja
je proizvela generaciju sportista i zdrave mladosti, a drustveni uslovi,
ugrozeni Sa stanoviSta socijalnih potreba pomogli su da ti sportisti ¢asno
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ucestvuju na takmicenjima i bore se za klub bez materijalnog interesa. U
njima je iz ideoloskih razloga raslo i rodoljublje, mastanje za dolazak nekog
boljeg i srec¢nijeg zivota i mnogi od njih su ostavili svoje zivote U epopeji
narodnooslobodilacke borbe Drugog svetskog rata.

Sportsko drustvo Radnicki ima svoju istoriju i svoje uspehe. U vlasniStvu
ima objekte na izuzetnoj lokaciji, ima svoje kadrove, igrace i klubove. Za
uspesan rad ovog Sportskog drustva neophodna je briga drzave. Dok ne stane
na noge i dok ne nade vlasnika i sponzora.

Finansiranje klubova kao najvaznije pitanje u razvoju sporta nije u
potpunosti reSeno. Politika ¢e odloziti placanje dugova sportskim drustvima
Partizanu i Crvenoj zvezdi, ponovo ¢e ukljuciti svetlo Radnickom,ali nece
omoguc¢iti da klubovi budu mesto razvoja bazi¢nog sporta, a i drugih
sportova, nece biti rasadnici sportista, nece pokupiti pionire i mlade u svoje
hale i odvu¢i ih sa ulice. O tome treba da brine sistem, svakim danom
pomalo, a sistem ¢ini organizacija i pravila funkcionisanja drzave, a ta
pravila kreiraju politi¢ari. Dakle, politika i politi¢ari i sport su vrlo povezani.
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(Pregledni ¢lanakl Review article)

MENADZMENT BEZBEDNOSTI U FORMULI 1

Luka Siljak
Fakultet za menadZzment u sportu, Alfa BK Univerzitet

Apstrakt

Predmet ovog rada se odnosi na bezbednosne zahteve i rizike u Formuli 1.
Bezbednosne mere su prisutne u svakoj sportskoj grani, medutim, u Formuli
1 bezbednost je na najvisem i najzavidnijem nivou, jer su rizici od povreda i
nesre¢a veliki, zbog same prirode trka. Prate¢i istoriju trka Formule 1
izgubljen je veliki broj zivota, kako vozaca, tako i1 drugih lica. Danas je iza
nas najduzi period bez smrtnih slu¢ajeva na zvani¢nim trkama Formule 1.
Rad je usmeren na pojasnjavanje promena u bezbednosti Formule 1 i
uvodenja novih bezbednosnih zahteva od strane Medunarodne
Automobilisticke Federacije, uz pomo¢ kojih se Formula 1 izborila sa
povredama, i smrtnim slu¢ajevima.U radu su prikazane bezbednosne
tehnologije koje se koriste u bolidima Formule 1, metode i1 nacini kojim su
napravljene staze gde se trke odrzavaju. IzloZzene su mere bezbednosti i
procedure koje su nastale, kako bi se ljudski faktor u nesre¢ama sveo na
minimum. Kroz retrospektivu dogadaja i nesre¢a u Formuli 1 od njenog
nastanka pa do danas, koji su direktno uticali na razvoj bezbednosti,
prikazani su 1 pojasSnjeni bezbednosni propusti koji su doveli do tih
dogadaja.Takode, prikazan je razvoj odredenih pojmova, kako bi se bolje
shvatila problematika bezbednosti Formule 1, tehnologija i inovativnost koji
su ulozeni u nova reSenja. Rezultati rada objaSnjavaju solucije uz pomoc¢
kojih je smanjen rizik od ponavljanja istih bezbednosnih propusta.

Kljuéne reci: Formula 1, bezbednost, trke, nesreca, tehnologija
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Uvod

Zahtevi bezbednosti u Formuli 1, za razliku od zahteva bezbednosti u drugim
sportskim granama, imaju drugaciju dimenziju, jer se ne radi o klasi¢nim
zahtevima bezbednosti sportskog dogadaja od navijaca, huligana i terorista,
veé o zastiti vozaca i gledalaca od samih bolida kojima vozaci upravljaju.U
slucaju nekog tehnickog problema na bolidu, ili ukoliko voza¢ izgubi
kontrolu nad njim, zivoti vozaca i gledalaca, kao i osoblja na stazi, mogu biti
ugrozeni.

Na bezbednost u odrzavanju trka Formule 1 mozemo gledati kao na potrebu,
koja motiviSe ljude da stvore sigurno i bezbedno okruzenje za sve prisutne na
trkama Formule 1, jer svaki propust u stvaranju bezbednosti se u najgorem
slucaju placa necijim zivotom. Bezbednost nije oduvek bila jedna od glavnih
briga natrkama Formule 1. Od pocetka odrZavanja trka Formule 1 u proslom
veku pa do danas, bilo je mnogo tragedija i nesre¢a u kojima su stradali
vozaéi, osoblje na stazi i posmatraci. U poslednjih par decenija, dosta je
ucinjeno po pitanju bezbednosti na trkama Formule 1, kako bih se izbegle
tragedije i ozbiljnije povrede.

Sam proces stvaranja bezbednosti moZemo okarakterisati kao veoma
zahtevan 1 tezak proces, jer se on delimi¢no bazira i na iskustvu, odnosno
nesre¢cama koje su se ve¢ dogodile. Takode, Formula 1 je sama po sebi
specifiCan i ekstreman sport, gde nije lako predvideti i izraunati sve
mogucénosti 1 ishode. Organizatori i timovi koji u€¢estvuju u Formuli 1 imaju
veoma slozen zadatak pred sobom, da obezbede dalji uspeh takmicenja
Formule 1 i1 da takmicenje zadrzi svoj status “najbrZeg cirkusa” na planeti, da
gledaocima obezbede §to bolji 1 blizi pregled trke, a da tom prilikom ne budu
ugrozeni ni vozaci ni gledaoci.

Nazalost,bezbednosni zahtevi u Formuli 1 nikad ne mogu dosti¢i maksimum,
odnosno bezbednost ne moZe nikad stopostotno biti zagarantnovana.
InZinjeri bolida, inZinjeri 1 arhitekte staza na kojim se odrZavaju trke,
pomoc¢no osoblje na stazi, odlicna uskladenost 1 organizacija timova za hitne
slucajeve, poStovanje strogih bezbednosnih procedura od strane ucesnika i
gledaoca pomazu da se bezbednost dovede na maksimalni nivo, a rizici od
povreda i nesreca svedu na minimum.

Danas je bezbednost na daleko viSem 1 zavidnijem nivou nego ranije,
zahvaljujuc¢i zaklju¢cima koji su izvedeni iz tragedija i nesreca koje su se vec
odigrale, a pre svega savremenoj tehnologiji koja zaista u velikoj meri
pomaze bezbednosti ucesnika i gledalaca na trkama 1 razvija se konstantno.

Problem ovog rada je usmeren na oblast bezbednosti u trkama Formule 1.
Specificnosti ove sportske grane ukazuju i na specificne mere bezbednosti i
njihov uticaj na bezbednost svih ucesnika jedne trke Formule 1, sa razli¢itih
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tacki gledista.Predmet rada se odnosi na bezbednosne zahteve i rizike u
Formuli 1.

Cilj ovog rada je da predstavi moderne i napredne sisteme bezbednosnih
mera 1 bezbednosne procedure koje direktno utiCu na bezbednost samog
sportskog dogadaja tj. trke Formule 1.

Determinante koje su direktno uticale na zahteve bezbednosti

Formula 1 je zvani¢no priznata kao sport 1950. godine, i1 regulisana je od
Medunarodne Automobilisticke Federacije (FIA). Mogla bi se nazvati
ekstremnim sportom, jer na stazama vozaci voze bolide do samih granica
mogucnosti, ostvaruju velike brzine i zajedno sa bolidom trpe velike sile.
Voza¢i se fizicki pripremaju na treninzima, gde usavrSavaju svoju
kondiciju,a telo im se navikava na sile kojima su izlozeni tokom jedne
voznje. Pred svaku sezonu i pred svaku trku oni prolaze razne testove, koji
dokazuju njihovu izdrzljivost. Poredenja radi, obi¢an ¢ovek ne bi ni fizicki,
ni psihic¢ki izdrzao viSe od dva kruga voZnje na stazi, pri brzinama koje
ostvaruju voza¢i Formule 1, dok je prose¢na duzina trke od 50 do 70
krugova. Da bi §to bolje upoznali stazu na kojoj se vozi sledeca trka i da bi
odvezli trku sa §to manje greSaka, vozaCi prethodno satima i danima
uvezbavaju voznju predstojece staze na simulatorima nalik video igrama. Iz
prethodno izlozenogmoze se uociti da je sve unapred precizno isplanirano i
da je time rizik od eventualne nesre¢e umanjen. Medutim, postoje faktori
koji se ne mogu predvideti, poput vremenskih uslova na stazi (temperatura
asfalta, kiSa, vetar). Ovi faktori imaju veliki uticaj na bolid i na samu vozZnju,
jer pneumatici na temeraturi od 18 stepeni celzijusa imaju najbolje
karakteristike, dok u tropskim krajevima temperatura aslfalta na stazi prelazi
30 stepeni.U slucaju iznenadne kiSe voza¢ ¢e provesti jo§ bar dva kruga na
stazi pre eventualnog montiranja pneumatika za kiSu na bolid,prema
pravilima 1 regulacijom samog takmicenja. JaCina vetra takode utie na
aerodinamicnost bolida koji tezi svega 650 kilograma.

Pored navedenih faktora, postoji 1 ljudski faktor, u ovom slucaju vozacevtim,
koji odreduje nacin voznje indirektno, odreduje kada je vreme za promenu
pneumatika, u pit stop-u vr§i samu promenu pneumatika tokom trke i
podesava aerodinamicnost bolida za postizanje zeljenih performansi. Svi ovi
faktori direktno i indirektno uti€u na bezbednost vozaca i bezbednost same
trke. lako se svim regulacijama i sredstvima tezi ka S$to bezbednijem
odrzavanju trka i maksimalnom smanjenju rizika od nezeljenih udesa i
nesreca, zbog prevelikog broja faktora i1 same prirode sporta, totalna
bezbednost nikad ne moze biti zagarantovana.
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Od 1950. godine do danas, 28 vozaca i najmanje pet redaraje izgubilo zivot
na zvani¢nim vikendima Velikih Nagrada Formule 1. Ukljuc¢ujuéi takmicenja
koja ne pripadaju zvanicnom SampionatuFormule 1, a na njima su
ucestvovali vozaci 1 bolidi Formule 1, izgubljeno je ukupno 79 zivota.Na
samom pocetku odrzavanja Formule 1, bezbednosne mere nisu bile ni
priblizno nalik dana$njim. Tokom godina se bezbednost razvijala 1 stvarala,
najviSe zahvaljujuéi tehnoloSkom napretku samih bolida. Medutim
bezbednost nije oduvek bila jedna od glavnih briga Formule 1. Godina 1994.
je bila prekretnica za razvoj bezbednosti u Formuli 1. Iako nesreée nisu bile
toliko ucestale, a proslo je desetak godina od poslednje nesrece, na vikendu
Velike Nagrade San Marina u razmaku od 3 dana, dva vozaca su izgubila
zivot. Austrijski voza¢ Roland Racenberger je poginuo na kvalifikacijama za
trku, 30. aprila 1994. godine. Istog dana na kvalifikacijama, Rubens Barikelo
je doziveo udes i1 imao je teske povrede. Dan kasnije, 1. maja 1994. godine
na samoj trci poginuo je visestostruki Sampion Formule 1 - Ajerton Sena.
Dve nedelje kasnije, na trci u Monaku, Karl Vendlinger je zavrSio u
komatoznom stanju. Javnost je bila Sokirana, vozaci i sama FIA. Od tog
trenutka FIA je aktivno krenula da donosi bezbednosne regulacije koje su se
odnosile na vozila pre svega, kako bi povecali bezbednost i sprecili dalje
gubitke Zivota. Najbolje o tome govori podatak da posle 1994. godine, do
danas, ni jedan voza¢ nije poginuo tokom trka. Na Velikoj Nagradi Italije
2000. godine, na stazi u Monci, zivot je izgubio redar kada ga je prilikom
lan¢anog sudara bolida na samom startu trke pogodio to¢ak koji je otpao sa
jednog od bolida. FIA je nedugo zatim uvela pravilo da to¢kovi moraju biti
sajlom privezani za bolid, kako bi prilikom eventualnog udesa ostali
pri¢vrs¢eni uz bolid. Kroz retrospektivu trka Formule 1, primecuje se da su
udesi neizbezni, ali se radilo, 1 dalje se radi na tome, da u sluc¢aju udesa
vozac 1 ostali prisutni ostanu nepovredeni.

Nedugo nakon pomenutih nesreca 1994. godine, bezbednost je postala
prioritet broj jedan u trkama Formule 1. FIA se fokusirala na smanjenje
brzina 1 jacanje zaStita od udarca prilikom udesa. Na bolidima su do tog
momenta vrSeni samo frontalni “crash” testovi. Predstavljeni su testovi koji
su testirali 1izdrZljivost bolida od bo¢nih 1 udaraca od pozadi. Takode, vozaci
su dobili dodatnu zaStitu, produzena im je Skoljka unutar kokpita i izvrSene
su radikalne promene na dizajnu kaciga koje nose tokom trke. Staze koje su
bile u opticaju za odrzavanje trka su pregledane od strane struc¢njaka i
indetifikovano je 27 visokorizi¢nih krivina. Predstavljene su nove zone za
izletanje bolida, od specijalnog asfalta koji je bolje usporavao automobile, za
razliku od dotada$njih zona koje su bile od peska i §ljunka. Gume koje su
bile krajnja barijera za zaustavljanje bolida su delimi¢no zamenjene,
dokazano boljim i bezbednijim sistemom pre svega — burad punjena vodom.
FIA je propisala 1999. godine, da svaki bolid mora da poseduje ,,crnu
kutiju®, aparat koji snima audio komunikaciju izmedu vozaca i njegovog

76



tima, i podatke o brzini bolida. Podaci zabelezeni na aparatu u slu¢aju udesa
se koriste za dalja istrazivanja na polju bezbednosti.Pocetkom XXI veka
povecane su brzine “crash” testova bolida, zidovi kokpita su ojacani, rol
barovi su dobili gu$¢u strukturu i dodatno su ojacani. Kao §to je vec
napomenuto, zbog incidenta u kojemje zivot izgubio redar koji se nalazilo uz
samu stazu 2000.godine od tocka koji ga je pogodio, uvedene su sajle kojima
tocak ostaje pri¢vrSéen za bolid u slucaju udesa. Uveden je i specijalni
“HANS (Head and Neck Safety)” sistem koji je u velikoj meri povecao
bezbednost i sigurnost vrata i glave vozaca. Promene nisu zaobiSle ni sam
nacin voznje — uvedene su plave signalne zastavice, koje opominju vozaca za
rizicnu voznju i moze biti kaznjen ukoliko se oglusi na opomene. Uvedene
su i lampice koje se nalaze na volanu i svetle u boji signalne zastavice koja u
tom trenutku stupa na snagu. Zbog incidenta 2009. godine kada je Felipea
Masu pogodio deo koji je otpao sa drugog bolida i pogodio ga u vizir kacige
pri velikoj brzini tom prilikom povredivsi ga, 2014. godine su otpocela nova
testiranja bezbednosti bolida, i u toku su pregovori o eventualnom zatvaranju
celog kokpita vozaca.Zbog incidenta 5. oktobra 2014. godine, na Velikoj
Nagradi Japana, kada je voza¢ Zil Bjanki udario u kran pored staze koji je
transportovao drugi bolid, FIA je za sezonu 2015. godine napravila par
promena u cilju poboljSanja bezbednosti. Posto FIA smatra, da je udesu
pored monsunske kiSe doprinelo to Sto se trka vozila u sumrak, stoga ¢e pet
ovogodis$njih trka startovati sat vremena ranije radi bolje vidljivosti
(http://sport.blic.rs/Ostali-sportovi/Automoto/266320/Menjaju-se-pravila-
zbog-Bjankija-Pet-trka-Formuli-1-pocinje-sat-vremena-ranije). lako je ovo
najduzi period bez gubitaka zivota vozaca na stazi, Formula 1 je odlu¢na da i
dalje radi na bezbednosti kako bi odrzala taj rekord.

Bezbednosna regulativa staza Formule 1

Radi ops$te bezbednosti svih vozaca 1 regulacije naCina voznje na stazi
uFormuli 1 sekoristi sistem zastavica koji obaveStava vozafe o trenutnom
stanju na stazi. Redari koji su rasporedeni pored staze drZze te zastavice i
masu njima prema potrebi kakobi ih vozaci uocili. Zastavice koje se koriste
su sledece:

¢ Crvena zastavica — obavestava sve vozace da moraju odmah prestati sa
trkom 1 da se upute u svoje boksove ili na predvideno mesto. Vozaci
moraju biti pod velikim oprezom i biti spremni da stanu ako je
potrebno.

e Zuta zastavica — Staticna: V0zi u svojim granicama. Nemoj preticati.
Pokraj staze se nalazi opasnost. Pokretna: Uspori. Nemoj preticati.
Budi spreman na promenu smera ili pratnju neuobicajene linije. Na
stazi se nalazi opasnost (sl. 1). Dvostruka pokretna: Usporti. Nemoj
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preticati. Budi spreman da stane$. Staza je potpuno ili delimi¢no
blokirana. Ne mozZe se preticati dok se ne prode zelena zastavica koja
oznacava kraj opasnog podrucja.

e Zelena zastavica — Signalizuje kraj opasnosti i koristi se na kraju
opasnog podrucja kontrolisanog zutim zastavicama.

e Plava zastavica — Staticna: Upravo ¢e$ biti zaobiden za celi krug.
Propusti auto iza sebe. Stati¢na plava zastavica ¢e biti prikazana
vozaCima koji izlaze iz boksa, ako ima prometa na stazi. Pokretna:
Propusti odmah auto iza sebe. Mozes biti kaznjen.

e Bela zastavica — Staticna: Upravo Ce te susti¢i mnogo sporije vozilo.
Pokretna: Mozete biti ozbiljno ometeni mnogo sporijim vozilom.

e Crveno — zuta zastavica na pruge — Ukazuje na pogorSanje prijanjanja
uz podlogu. Informise vozace da su se uslovi prijanjanja na povrsinu
staze odjednom pogorsali u podru¢ju nakon zastavice. Ova zastavica
se obicno pokazuje ukoliko je prosuto ulje po stazi, ali takode moze
obavestiti vozace na lokvu vode koja moze prouzrokovati klizanje po
vodi ili zbog lokalnog pljuska vozac¢i nailaze sa suve na mokru
podlogu. Ako je ovo slucaj, zastavica ¢e se prikazivati 4 kruga ili dok
se situacija na povrsini ne normalizuje. Nije potrebno da se nakon
podrucja na koje se odnosi ova zastavica prikaze zelena zastavica.

e Crno — bela zastavica — Dijagonalno je podeljena na crno i belo
podrucje. Pokazuje se nepomicna sa belim brojem bolida ma crnoj
signalnoj tabli. Ovo obavesStava vozaca bolida sa tim brojem na
nesportsko ponasanje.

e Crna zastavica — Pokazuje se nepomicna sa belim brojem bolida na
crnoj signalnoj tabli. Ovo obavestava vozaca bolida sa tim brojem da
mora zaustaviti bolid u boksu u slede¢em krugu.

eCrna zastavica sa narandzastim diskom — Pokazuje se zajedno sa belim
brojem na crnoj signalnoj tabli. Ovo obavestava vozaca koji vozi
bolid sa prikazanim brojem, da njegov bolid ima mehanicke probeme
koji ugroZavaju njega ili ostale vozace 1 da mora zaustaviti svoj bolid
u boksu u slede¢em krugu. Odmah nakon $to je doneSena odluka da
se zaustavi vozac, njegov tim u boksu mora biti obavesten da prikazu
»STOP* signal.

eCrno — bela zastavica sa kockastim poljima — Ova zastavica govori da
je trka zavrSena. Kada voza¢ prode ovu zastavicu mora se zaustaviti.
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Sl. 1 — Redar obavestava vozace da uspore
(https://f1simplified.wordpress.com/2011/11/09/f1-jargon-the-flag-rules/)

Veliku ulogu u opstoj bezbednosti na stazi i regulisanju trke ima i sigurnosni
automobil (safety car). Prvi put je zvani¢no predstavljen u sezoni 1993.
godine, od strane FIA-e. Da bi se uocila drasticna razlika izmedu bolida
Formule 1 i obi¢nih vozila, dovoljan je primer sigurnosnog automobila Kkoji
se pojavljuje na svakoj trci Formule 1. Ova kola su veoma vazan deo trke
Formule 1 koji pomaze regulisanju trkeu slucaju udesa ili nepovoljnih
vremenskih prilika. Njihova svrhaje da osigurajubezbedan nastavak trke
posle vecih nesreca ili izletanja bolida. Ona naravno ne izlaze na stazu
vozeéi punom brzinom koju postizu bolidi Formule 1. Kada ova kola izadu
na stazu, bolidi u trci formiraju kolonu po redosledu u kojem su se nalazili u
momentu njihovog izlaska i voze stazom tako poredani sve dok se ne ukloni
uzrok ili prepreka prekida trke.

Cak ni najbrzi automobili iz serijske proizvodnje ne mogu posti¢i brzine i
performanse koje postizu bolidi Formule 1. Pri sporijoj voznji moze do¢i do
pregrejavanja motora ili gubitka temperature u pneumaticima bolida Formule
1, pa je zbog toga potrebno da sigurnosni automobil ima dobre performanse.
Od 2010. godine se koristi Mercedesov model SLS AMG (sl. 2). Ovaj model
ima modifikovan (prilagoden) motor u odnosu na serijski model. Takode ima
i modifikovanu tezinu i poboljSan kocCioni sistem da bi mogao postici
performanse S§to sli¢nije onima na bolidu Formule 1. Ali, ¢ak i sa svim tim
modifikacijama, ovaj automobil moZe da postigne samo pola snage koju
proizvodi bolid Formule 1. Odatle proizilazi da je uz jak motor, veoma vazna
i Cinjenica ko se nalazi za volanom sigurnosnog automobila. Od 2000.
godine, sigurnosnim automobilom upravlja Bernd Mejlander, bivsi trkac.
Iskustvo 1 sposobnost vozaca da vozi ovaj automobil do njegovih krajnjih
granica omogucava da se bolidi za vreme ove specifi¢ne vozZnje ne pregreju i
da ne dolazi do pada temperature u njihovim pneumaticima.
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Kao i vozilo za Hitnu pomo¢, sigurnosni automobil je u stanju pripravnosti
tokom cele trke 1 spreman da u roku od nekoliko sekundi izade na stazu.
Savremena audio i video oprema mu omogucavaju stalnu komunikaciju sa
kontrolorom trke. Kada kontrolor trke odluci da posalje ovo vozilo na stazu,
odmah po izlasku na stazu pali rotaciona svetla i od tog momenta nije
dozvoljeno preticanje niti ulasci u boks. Ako sigurnosni automobil izade na
stazu u sredini redosleda, bolidi koji su ispred moraju da mu dozvole, kao i
bolidima koji su ispred njih u redosledu da ih preteknu kako bi se formirala
kolona sa njim na ¢elu. Kada se formira takva kolona onda se otvara ulaz u
boks. Kada kontrolor trke odluci da je staza bezbedna i opozove ovo vozilo,
tada se gase rotaciona svetla na njemu. U tom momentu, bolidi koji su iza
njega znaju da od sledeceg kruga napusta stazu i da se trka nastavlja,
odnosno da smeju preticati i voziti maksimalnom brzinom. Na kraju tog
kruga u kojem gasi rotaciju, sigurnosni automobil izlazi sa staze i ulazi u
boks, i trka se nastavlja.

Sl. 2 — Bezbednosni automobil predodi kolonu bolida
(http://www.telegraph.co.uk/sport/motorsport/formulaone/11141611/Japanes
e-Grand-Prix-2014-Lewis-Hamilton-wins-as-it-happened.html)

Kokpit Formule 1 je veoma bezbedan. Unutar kokpita se nalazi Skoljka od
karbon fibera, koji vaZi za jedan od naj¢vr§¢ih materijala, a pritom najlaksih 1
ima $iroku upotrebu u proizvodnji sportskih automobila 1 aviona. Takode tu
se nalazi 1 sediSte koje je specijano dizajnirano prema svakom vozacu
individualno, kao i kaciga. Najbitniji deo je svakako pojas za vezivanje, koji
Stiti  vozaCa od ozbiljnijih povreda prilikom udesa. Uprkos brzom
tehnoloSkom razvoju Formule 1, trebalo je dosta vremena da se shvati da
pojas zapravo moze spasiti zivot. Kacige su bile propisane od strane FIA-e,
jos pocetkom 1960-tih godina, a pojas je postao obavezan u bolidima tek
1972. godine. Vozaci u kokpitu su privezani pojasom koji se sastoji od Sest
kaiSeva, sli¢no onim koji se nalaze u borbenim avionima. DvakaiSa preko
ramena, dva za karli¢ni deo tela 1 dva preko nogu, dozvoljavaju vozac¢ima tek
toliko pokreta da okrecu volan i komande koje su im u vidokrugu. Ovo nije
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jedina situacije gde je bezbednost stavljena ispred komfora. U
svakodnevnom saobracaju pojas 1 dalje drzi prvo mesto kao spasilac zivota,
uprkos vazdusnim jastucima, koje poseduju svi automobili proizvedeni u
poslednjih dvadeset godina. U bolidu Formule 1 vozac¢i su fiksirani za
sediste, tako da im treba pomo¢ njihovih mehanicara da bi vezali pojas. Ipak,
u hitnim situacijama, oni su u mogucénosti da napuste auto iz te pozicije u
roku od 5 sekundi, kako je propisano od strane FlA-e, jer svi pojedinacni
kaiSevi pojasa mogu biti odvezani jednim zaokretom ruke. Zadatak pojasa je
jasan, on treba da u saradnji sa obaveznim ,,HANS® sistemom spre¢i da
voza¢ udari glavom o volan, 1 da apsorbuje deo sile udarca.,,HANS* sistem
(sl. 3) je prvi put zvani¢no predstavljen u Formuli 1 2003. godine. Sistem se
sastoji od kragne od ugljeni¢nih vlakana, koja se nalazi na ramenima vozaca
1 priévrscuje se za kacigu uz pomo¢ dve elasticne opruge. Njegov cilj je da u
slucaju udesa spre¢i vozaca da udari glavom o volan, 1 istegne vratne
prsljenove. Istrazivanja su pokazala da ,,HANS®“ umanjuje tipi¢an pokret
glave prilikom udarca za 44%, silu koju vrat trpi za 86% i ubrzanje glave za
68%.Prema Frenku Derniu,konsultant-inzinjeru iz ,,Williams F1* tima,
»pojasevi treba da budu dovoljno jaki da sacuvaju vozaca od udarca, a sa
druge strane moraju i delimi¢no da budu elasti¢ni da ne bi bas§ oni povredili
vozaca“ (http://www.flscarlet.com/ safety measuresinfl.html).Proizvodaci
pojaseva i timovi resili su ovu dilemu putem intenzivnih eksperimenata koji
testiraju jacinu i elasti€nost materijala kaiSa. Generalno,kaiSevi od pojasa su
napravljeni od tekstilnih vlakana poliestera, a ponekad imaju specijalna
boc¢no utkana vlakna u sebi.Ovi kaiSevi se ponaSaju kao opruge i prijanjaju
uz vozacevo telo tako da se opterecenje ravnomerno rasporeduje celom
duZinom pojasa.Kopce 1 zateznici su napravljeni od titanijuma. U slucaju
incidenta, spasilacke ekipe mogu ako je potrebno, da izvade vozaca zajedno
sa sediStem. Prema FIA standardu 8853/98, svaka vezna tacka pojasa mora
da izdrzi silu od 14,7 kilotona, Sto je slicno sili od oko 1470 kilograma.
Debljina kaiSa za ramena i noge mora biti izmedu 44 mm i 76mm, dok za
karli¢ni deo izmedu 50 mm i1 76mm, zavisno od najudobnije konfiguracije za
vozaca. Kako je bivsi voza¢ Formule 1, Martin Brundle jednom rekao: ,,Ako
te pojas ne boli, to zna¢i da onda on nije dovoljno zategnut®
(http://www.flscarlet.com/safety _measuresinfl.html).

Sl. 3 —,,HANS* sistem (http://www.racintoday.com/archives/24323)
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Dva elementa su kljuna za inzinjere Formule 1, brzina i bezbednost. Za
brzinu su zaduzeni motor, aerodinamicnost bolida i pneumatici, dok Skoljka
bolida garantuje bezbednost vozada u kriti¢nim situacijama. Skoljku je prvi
put u Formulu 1 doneo Kolin Capman, tada$nji direktor Lotusa, 1962.
godine. U bolid je stavio izlivenuskoljku od lakih metala, umesto
dotadasnjeg klasicnog cevastog rama. Izrada skoljkije do danas napredovala
toliko da je mala verovatnoca da ¢e ih u skorije vreme zameniti neki drugi
bezbednosni sistem. Prema Brajanu O Rurku, specijalisti za kompozitne
materijale iz ,,Williams F1 tima, ,,skoljke u Formuli 1 su danas bezbednije
neko ikad. Ali istrazivanja i razvijanje na ovom polju ¢e se 1 dalje nastaviti
jer bezbednost vozaca je najbitnija“
(http://www.flscarlet.com/safety _measuresinfl.html). ,,Crash® testovi su
propisani od strane FIA-e od 1985. godine i testiraju koliku silu moze
Skoljka da izdrzi, a tokom godina su postali sve strozi. Od 1997. godine, na
»crash® testovima obavezno je testiranje strukture Skoljke na udarce
odpozadi, sa strane i na prevrtanje, i to pre svake sezone. FIA je Zelela da
podigne standarde jos vise, stoga je od sezone 2006. godine, povecala brzinu
pri testu na udarce od pozadi sa 12 metara u sekundi, na 15 metara u sekundi.
To je povecalo silu udarca za 56%, §to pokazuje koliko su visoki zahtevi
FIA-e kad je u pitanju bezbednost vozada. Skoljke su napravljene od
ugljeni¢nih vlakana, kompozitnog materijala koji je duplo jaci od Celika, a
istovremeno pet puta lakSi. Zidovi Skoljke se sastoje od 12 slojeva
ugljeni¢nih vlakana, a svaki sloj je 5 puta tanji od ljudske dlake. U sredini
zida, u ,sendvicu”“ izmedu slojeva ugljeni¢nih vlakanase nalazi
aluminijumsko ojacanje u obliku saca, ¢ime se njena jacinadodatno
povecava. Debljina zida Skoljke iznosi 3.5 mm. Cela Skoljka se onda zagreva
pod pritiskom od skoro 7 bara u specijalnoj velikoj peénici na 100 stepeni
celzijusa. Nakon dva sata 1 trideset minuta, Skoljka je ojacana, ali se proces
ponavlja jo§ dva puta. Kao rezultat ovakvog procesa proizvodnje,Skoljka
moze da saCuva vozaca od ozbiljnijih udesa, poput onog 1997. godine na
stazi Silverstoun, kada je Pankarlo Fizikela izleteo sa staze. Crna kutija u
njegovom Dzordan bolidu je pokazala da je prilikom udarca pri brzini od 227
km/¢, usporio do 0 km/¢ za samo 0.72 sekunde, $to odgovara matematicki
slobodnom padu sa 200 metara visine. Voza¢ je proSao samo sa blazom
povredom kolena, jednim delom zahvaljujuéi Skoljci bolida (sl. 4).
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Sl. 4 — Skoljka Renoovog bolida
(https://f1simplified.wordpress.com/2013/01/04/the-formula-one-

monocoque/)

Formula 1 svoju bezbednost ne duguje samo kompjuterskoj tehonologiji i
specijalnim materijalima koji se koriste u konstrukeiji bolida, ve¢ i kacigama
i trkackim odelima koja se konstantno poboljSavaju. Oni ne samo da Stite
vozace u kriticnim situacijama, ve¢ im daju osecaj sigurnosti. Na prvim
trkama Formule 1 izmedu 1950. i 1960. godine, nacin oblacenja vozaca je
bio okrenut ka eleganciji i komforu. Legendarni voza¢ Formule 1, Huan
Manuel Fando, je naprimer, preferirao da vozi trke u polo majci i
farmerkama, sa zaStitnom maskom na glavi koja mu je u najboljem slucaju
davala zastitu samo od sunca. Sedamdesetih godina prosSlog veka, trkacka
odela su se pravila od lako zapaljivog pamuka, i tek posle incidenta na
Ninburgringu 1976. godine, kada je Niki Lauda preziveo teSke opekotine,
standardi su promenjeni. Ve¢ 1979. godine, neki vozaci su imali odela od 5
slojeva nezapaljivog materijala, poput onih koje je NASA koristila za svoje
astronaute. Danas,pored odela, ¢izme, donji ves, rukavice 1 zaStitne maske za
lice seprave od specijalnog sintetiCkog vlakna, Nomex-a. Materijal je toliko
otporan na toplotu 1 vatru, da vozaci u njemu mogu izdrzati 35 sekundi na
temperaturi od 850 stepeni, Sto je temperatura slicna onoj koja se stvara u
kuénom pozaru. Ovaj materijal takode Stiti vozaca od opasnih gasova i
kiselina. Jo§ jedna od prednosti Nomax-a je njegova mala tezina. Celo odelo
vozaca koje se sastoji od 3 sloja nezapaljivog materijala, tezi svega 1.9 kg, 1
specijalno je iskrojeno za svakog vozaca individualno od strane krojaca uz
pomo¢ specijalnih kompjuterskih trodimenzionalnih programa. Ono ima
dovoljno mesta da ne ograniava pokrete vozaca i da ga ne zateze ili pukne
negde. Specijalan fleksibilni materijal se koristi za deo oko ramena, a
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nezapaljivi sloj koji je najblizi vozatevom telu nema uopste Savove. Koriste
se takode materijali koji dozvoljavaju da vozaceva koza ,,diSe* i variraju u
zavisnosti od debljine odela shodno zahtevima podneblja, gde se odrzava
trka. Svaki vozac¢ u proseku promeni 16 odela po sezoni.

U Formuli 1 svaka kaciga je unikatna.Prave se za svakog vozaca
individualno koriste¢i najmodernije tehnologije. Prvo se vozaceva glava
skenira i pravi se model u realnoj veli¢ini, oko koga se obmotavaju sloj po
sl0j,120 niti specijalnih T 800 vlakana, gde se svaka nit sastoji od 12000
mikroniti, od kojih je svaka tanja 15 puta od ¢ovekove dlake. Ukupna duzina
svih niti na jednoj kacigi iznosi priblizno 16000 km. Tacan sastav svih 17
slojeva je dobro Cuvana tajna svakog proizvodaca kaciga. Specijalisti su
otkrili samo 3 glavne komponente: ugljeni¢na vlakna za jacinu, nezapaljivi
aramid i polietilen, koji se koriste za pancire. Uz to se dodaju aluminijum i
magnezijum, a kao vezivno sredstvo — epoksidna smola. Kacige su veoma
istrajne i sa tezinom od 1.2 kg su relativno lake, tako da smanjuju
opterecenje na vrat 1 miSi¢e ramena, na stazama gde vozaci trpe velike G-
sile. U specijalnoj pecnici svaki sloj je zasebno vezan sa slede¢i i ojacan pod
visokim pritiskom i konstantnom temperaturom od 132 stepena. Delovi koji
podlezu izuzetnim opretere¢enjima kao Sto su donja povrsina kacige i okvir
isecka za vizir, su dodatno ojacani aluminijumom i titanijumom. Unutrasnost
zida kacige je ispunjena dvoslojnim nezapaljivim Nomax-om. Pri testiranju,
kaciga je izloZzena plamenu od 800 stepeni, gde tokom 45 sekundi
temperatura unutar kacige ne sme da prede 70 stepeni celzijusa. Sistem
ventilacije je dizajniran da propusta u unutraSnjost kacige oko 10 litara
svezeg vazduha svake sekunde. Takode, poseduje filter koji €isti vazduh od
najcistijeg motornog ulja, ugljenika 1 Cestica praSine koje se stvaraju
prilikom koc€enja. Dobra vidljivost vizira je bitna za svakog vozaca u
kriticnim situacijama. Vizir je 3 milimetra debeo i1 napravljen je od
nezapaljivog polikarbonata, koji osigurava da voza¢ uvek ima ¢ist vidik.
Vizir je osencen tako da se adaptira o¢ima vozaca u delicu sekunde pri
nagloj promeni svetlosti, poput ulaska u tunel u Monaku. Da bi se testirao
kvalitet vizira, ispaljuju se projektili brzinom od 500 km/¢, i ne smeju probiti
u vizir dublje od 2.5 mm. Uz svu ovu tehnologiju, vizir poseduje grejanje,
iako se Formula 1 ne vozi zimi.

Jedna od bitnih stavki za bezbednost trka Formule 1 se nalazi pored staze.
Takozvane zone za izletanje pomazu smanjenju brzine bolida prilikom
izletanja sa staze, a kao krajnja barijera su naredane gume. Zone za izletanje
zajedno sa gumama su obavezne 1 Cine standard u profesionalnim auto-moto
trkama kada je u pitanju bezbednost. U slucaju da bolid izleti sa staze kad je
vozaC loSe procenio tacku kocenja i putanju, ili je imao nekih tehnickih
problema sa bolidom, onda se zona za izletanje ponasa kao neka vrsta
pomoéne koénice. Sljunak koji se nalazi u zoni izletanja je dubok 25 cm, i
sastoji se od sferi¢nih kamenci¢a pre¢nika od 5 mm do 16 mm. Kamenciéi su
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dizajnirani tako da pruze Sto vedi otpor i trenje, kako bih smanjili brzinu
bolida brzo i efikasno. Cesto se pojavljuje problem u praksi sa ovim
sistemom, posto bolidi imaju klirens® od 50 mm i glatkopodvozje bolida.
Zbog toga dolazi do proklizavanja preko $ljunka,te im se brzina ne smanjuje
dovoljno. Takode, postoji rizik da bi se mogli prevrnuti ako naidu na §ljunak
sa kolotrazima. Zbog toga se Sljunak zamenjuje grubim i rapavim asfaltom-
tarmakomkoji ima prednost jer dozvoljava voza¢u u slucaju blazeg
proklizavanja da auto vrati pod kontrolu i vrati se na stazu. U slucaju
prevrtanja, gornji deo $koljke bolida nece potonuti u §ljunak, i time bolje Stiti
vozacevu glavu. Jedina mana ovakvih zona za izletanje jeste Sto su vozaci
spremni na rizi¢niju i agresivniju voznju, jer su svesni da im bolid nece ostati
zaglavljen u Sljunku. Zone za izletanje nisu najbolje reSenje za svaku sekciju
staze. Za sekcije gde je uglao udarca manji od 30 stepeni, FIA preporucuje
dugacak, kontinuirani zid koji ima glatku povrSinu, 1 bolidi ¢e kliziti niz zid 1
smanjiti silu udarca i brzinu. Sa druge strane za sekcije gde je ugao udarca
veéi od 30 stepeni, zone za izletanje 1 gume kao krajnja barijera su
nezamenljivi. Gumena barijera mora biti iste visine kao i grani¢ni zid iza nje,
najmanje visine od jednog metra, i mora se sastojati od 2 ili 6 redi guma.
Gume koje se koriste su sa serijskih automobila, ali ne smeju biti previse
istroSene kako bi prilikom udarca pruzile dovoljan otpor. Sve gume moraju
biti povezane i prvi red guma pokriva gumeni zid debljine 12 mm. Pod
idealnim okolnostima gumena barijera ¢e apsorbovati 80% sile udarca. Na
nekim sekcijama staze u Monaku, gde se nalazi 32 kilometara zida i jedva da
se nalazi po koja zona za izletanje, na kriti¢nim sekcijama se nalazi burad
napunjena vodom. Burad napunjena vodom, poznatija kao ,,mekani zid“ je
napravljena prvobitno za veoma brzu krivinu pod nagibom na stazi
Indianopolis Motor Speedway u SAD, i prvi put je koriS¢ena 1995. godine.
Burad su napravljena od specijalnog sintetickog materijala i pri¢vr$¢ena
metalnim kablovima za betonski zid iza njih. Ceo sistem ,,mekanog zida* je
napravljen tako da se sva burad ponasaju kao jedna celina i u slu¢aju udarca
automobil se neée zaglaviti izmedu buradi, ve¢ ¢e skliznuti niz barijeru i
usporiti. Vazdu$ne barijere, koje se ponasaju slicno vazduSnim jastucima u
kolima su jo§ uvek u test fazi.

Zakljucak

Protekle dve decenije su najbolji pokazatelj da je bezbednost u Formuli 1
napredovala veoma brzo i dostigla prilicno visok nivo, dok su rizici
smanjeni. Inzenjeri u Formuli 1, kao 1 sama FIA su pokazali da je strogo
poStovanje bezbednosnih zahteva jedna od najvaznijih stavki, ulazuéi veliki
novac u istrazivanja novih 1 boljih tehnologija. Trenutno se radi i pregovora

® Klirens je najniza tadka vozila u odnosu na zemlju.
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10.

11.

12.

13.

14.

o uvodenju novih bezbednosnih sistema koji ¢e zameniti postojece, ili se
prikljuciti njima. Bezbednosni zahteviu trkama Formula 1 su danas na veoma
visokom nivou i zadovoljavaju kriterijumeFIA-e, vozaca i javnosti.FIA je
istakla da tezi ka savrSenstvu, odnosno trkama Formule 1 gde nece biti mesta
za povrede i gubitke zivota. Medutim, ako se uzme u obzir broj promenljivih
faktora koji direktno 1 indirektno uti¢u na bezbednost u Formuli 1, apsolutna
bezbednost ¢e sacekati sigurno bar jos deceniju. Nema sumnje da ¢e inzinjeri
1 konstruktori do¢i do novih otkri¢a koja ¢e doprineti bezbednosti.
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Fakultet za menadzment u sport, Alfa BK Univerzitet

Abstract

A team includes people who have the necessary abilities, knowledge and
skills, and who are committed to achieving a common goal. Basketball is a
team sport which requires teamwork. Also, basketball involves ongoing
cooperation between the players and the coaching staff with the aim of
achieving better results. To achieve excellent results, all individuals must
work as a team to maintain good interpersonal communication, motivation,
and respect, which is the subject of this paper. The primary goal is to show
the importance of teamwork and the degree to which it influences the success
of the women's senior basketball team of Serbia. We conducted a survey
using the Athlete Satisfaction Questionnaire, and the obtained results showed
that teamwork played a key role in achieving success.

Keywords: teamwork, national team, basketball, women

Introduction

With extensive and complex tasks that require different skills and
knowledge, or consist of a series of actions that must be performed at the
same time, there is a clear need for teamwork. A true team is characterized
by a high degree of unity in defining the goals, winning mentality, harmony
and mutual complementarity of team members, flexibility of opinion, ability
to learn together, overcome conflicts, etc.

As a team sport, basketball represents cooperation of all the players
involved, while it also depends on the personal qualities of each individual.
However, individual characteristics of players would not be visible without
their interdependence and teamwork. Therefore, we can say that the best
team is not just a collection of players composed of the best individuals.
Instead, it is a team in which individuals best cooperate in their mutual
interaction.
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Basketball team characteristics are reflected in the good atmosphere within
the team and the positive "chemistry” that prevails. Creating such an
atmosphere involves all individuals - players, coach, coaching staff, and their
interpersonal relations on and off the court.

Successful teams, above all, have good communication, manifested
propensity for teamwork, good leadership on the team, synergy among team
members, equal participation in the performance of tasks, exchange of
opinions, ideas, attitudes, creativity, and so on. Each team member must
possess certain characteristics, and some of them include patience, tolerance,
and cooperation.

Subject, Goal and Methodology

The goal of the paper is teamwork and its impact on the success of the
women’s senior basketball team of Serbia. Teamwork in basketball, due to
group synergy, can lead to a higher level of efficiency and better results.

The goal of the paper is to show the importance and benefit of teamwork in
the women's senior basketball team of Serbia, as well as its importance and
influence on achieving top sports results and the success of the team.

We used deductive, historical and descriptive methods in the paper, and data
were collected using the interviewing technique.

Research was done in the form of a questionnaire, conducted by means of e-
mail. The study involved women's senior basketball team of Serbia. Of the
12 players the questionnaire was completed by 8, making a total of 67%. To
analyze the satisfaction of athletes we used the translation of the Athlete
Satisfaction Questionnaire put together by Riemer & Chelladurai. The
questionnaire in its original version consists of 15 categories assessed by
athletes. Categories show satisfaction of players with sporting achievement,
and can be used for improving teamwork. Categories in the questionnaire
are: individual performance, team performance, using the skills, strategies,
personal treatment, training and instructions, contribution to the team’s task,
contribution to the social aspect of the team, ethics, team integration,
personal commitment, budget, medical staff, academic support service, and
external factors. In this paper, we did not use the budget and academic
support categories.

Answers are evaluated on a scale of 1 to 7, and evaluations are indicated in
the range of 1-2 (I'm completely satisfied), 3-5 (I’m somewhat satisfied) and
6-7 (I'm totally satisfied). Results are expressed as the mean value of the
response of each respondent in a range of 1 to 7.
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The Importance of Teamwork

In any efficient organization, it is necessary for the team to have a key place
so that the entire system can function properly. Personal skills of each
individual are very important, but priority should be given to the
organization and its human resources as a whole, and to the well composed
team in which individual skills play a role.

Thanks to group synergy, a higher level of productivity and efficiency can be
achieved with teamwork, given that shared resources within the team provide
greater and better results compared to the individual works and effects.
Working on a team, where roles are complementary, contributes to the
maximum expression of potential of each member, so that every individual
shows the greatest abilities, skills and knowledge, which leads to superior
achievements of the team.

The advantage of teamwork is found in the variety and quantity of
knowledge, skills, experiences, opinions, attitudes, ideas, and everything that
members bring to the team. Teamwork is used to achieve better results,
working discipline is increased, complaints and dissatisfaction of members
are reduced, there is a greater degree of willingness to take risks, etc.
(Avlijas, 2010, 220).

In order for the team to be successful, the most important task is to create
conditions that help team members achieve common goals together. Some of
the factors for a successful team are: division of roles, common goal,
communication and trust, and diversity.

Communication is one of the main factors for success in a team. Proper
communication is a very important factor for success because it provides
team synergy. The important role in the success is also played by the leader
who directs activities of the team toward a common goal. This means that the
leader, along with other team members, creates an atmosphere in which
every member can express his opinion without compromising the right of
other members to their own opinion. The leader should also promote
collaborative relationships between team members, promote team spirit, help
in making timely decisions, maintain discipline on the team, etc.

Team Formation and Development

Forming a team is a very complex task because teams are specific groups
with much more complex characteristics than is the case with other groups.
During the formation of the team, team members getting to know each other
plays an important role, and so does definition of tasks, powers and
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responsibilities, determining the role of individuals, understanding the
purpose and objectives by team members, and so on. Leadership plays an
important role in the process of forming a team.

Socialization is an important element of the working culture of every man.
When an individual becomes a member of the team s/he must learn how to
communicate and work with other members to perform tasks in a successful
manner. Socialization is aimed at a certain degree of social uniformity,
which is necessary to make the team more efficient. Successful integration
into the new environment is an important prerequisite for long-term
cooperation, motivation to work, creating a positive working environment
for smooth operation, and achieving good results.

Trust is a fundamental characteristic of high performance teams, whose
members believe in integrity, character and abilities of others. Teams whose
members manage to build a sufficient level of trust work more efficiently,
information is exchanged freely, without fear that a member of the team will
misuse it, problems are solved together, and mistakes are not disguised
(Petkovic, 2003, 118).

Successful teams should have a leader who will be the backbone of the team,
provide support to team members, be good organization skills, and have
specific personality strength with which s/he can make a positive impact.
The leader directs the activities of other people towards achieving their
common goal. The role of the leader is not only in shaping the behavior of
people on the team, but also in gathering, motivating and persuading people
to believe in a certain vision and to follow it.

Teamwork can be characterized by multiple problems, from poor selection of
team members, disturbed interpersonal relationships, conflicts, poor
communication, to many internal and external factors. Conflicts are a natural
occurrence when it comes to teamwork because teams are complex
communities of people with different characters, value systems, and goals.
When there are different traits and behaviors, there is always the possibility
of misunderstanding and even open conflict. Conflicts can help see all the
problems, expound all possible solutions, and eventually to apply the better
ones. After a positive decision, sometimes one feels the increase of mutual
understanding and openness among members, improved interpersonal
relationships, growing trust, and team cohesion.
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Team Success

Successful teams are characterized by a high degree of unity in defining their
goals and priorities, winning mentality, harmony and complementarity of the
members, flexibility in opinions, ability to listen, constructive discussion,
mutual learning ability, steadily overcoming conflicts, supporting associates,
and so on. In order for the team to be successful, all team members must be
motivated and have the desire to succeed. Some of the characteristics of
successful teams are: open communication, trust, mutual support, focus on a
common goal, and clearly divided roles and responsibilities.

Motivation is very important and it’s closely associated with job satisfaction.
That’s why it’s important for every employee to know herself, as well as the
legality of motivation to use the management of the factors that contribute to
motivation, and raise the level of own motivation, increase the chance to
achieve business objectives, and thus raise the level of job satisfaction.

The motivational process is complex because people have different needs,
set different goals to meet their needs, and undertake various actions to
achieve goals. The leader should have a major role in motivating team
members to be able to give their best by using motivational resources
provided by the organization.

The Importance of Trust and Motivation for Success

Trust is the basis for good cooperation both in business and in sports
relations. Having confidence in your team and the people who are part of the
team means believing in their consistency and benevolence in joint activities.

The special relationship that a coach has with the players and with her
associates is primarily based on mutual trust. She expects the best from the
coaching staff, as well as the players, at all times, and is always looking for
more because she doesn’t want to miss even the smallest detail. From the
beginning she creates an atmosphere of community, mutual respect, and
trust. The relationship with the team must always be honest and a function of
the success of the whole team.

Motivation is essential for success, both on the personal level as well as in
any kind of sporting or any other environment. When we talk about sports
and sporting events, motivation plays an important role for success.

Coaching staff of the women's senior basketball team of Serbia attaches great
importance to motivation of players, creating the winning mentality of the
team because when players are motivated to stand up and make an effort to
achieve the goal they have a far greater advantage over an opponent, which
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may be a physical stronger team, but is not motivated in the right way.
Players have a strong competitive spirit, they like to compete, believe in one
another, in themselves and in the team, and therefore are successful and in
the critical and most difficult moments of the game take responsibility at the
time of the greatest pressure, and enjoy most when playing against the best
opponents, even when there is a possibility of defeat. In other words, they do
not give up until the last moment and are uncompromising against the
opponent. Success has to come when they believe in themselves and in the
team.

Research Results

Research results are presented by questionnaire categories (individual
performance, team performance, use of skills, strategies, personalized
treatment, training and instructions, contribution to the team's task,
contribution to the social aspect of the team, ethics, team integration,
personal commitment, medical staff and external factors), the mean value is
determined for the whole sample, and based on the obtained results we have
gained insight into the satisfaction of players.

Many factors depend on individual performance, from physical training to
psychological readiness for competition. Physical preparation of athletes is
important because it reflects the ability of the athlete to achieve maximum
sports achievements, however, the psychological preparation allows the
athlete to achieve the stated objectives. Based on the results which are shown
in Figure 1, we can see that the mean value for satisfaction with individual
performance is 6.37 on a scale of 1-7, which shows that 91% of respondents
are satisfied.

As part of the team performance (Figure 1), the results show a high level of
satisfaction with team performance. As much as 94.57% of respondents are
satisfied with the overall team performance and with reaching their goals,
while the mean value is 6.62.
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Individual performance Team performance

Figure 1. Overview of the mean value for the categories of individual
performance and team performance

Questions relating to the use of skills received slightly lower scores. When
asked about the satisfaction with the coach’s individual use of talents and
skills of the players, the average score was 5.85 (83.57%), which was lower
than expected. Choice of strategy and players throughout the competition,
and tactical decisions of the coach satisfy 90.42% of respondents, with an
average score of 6.33. The behavior of the coach that has a direct impact on
the development of individuals, and indirectly on the development of the
team, and includes social support and positive feedback, satisfies 89.71% of
respondents, with an average score of 6.28. Questions relating to the training
and instructions that the players receive from the coach received higher
scores, with an average of 6.37, which means that 91% of respondents are
satisfied. (Figure 2)

6.33 6.28 6.37

5.85

= N @ 2 D N

Use of skills Strategy Personal Training and
treatment instructions

Figure 2. Overview of the mean value for categories use of skills, strategy,
personal treatment, and training and instructions

Satisfaction with the contribution to the team’s task, and with the procedures
related to feedback, guidance and advice that players receive from their
fellow teammates is 83.28%, with an average score of 5.83, while the social
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status on the team and the contribution to the social aspect on the team
satisfies incomparably more respondents, 92.14%, with an average score of
6.45. Ethical attitudes, a sense of fair play and sporting behavior of fellow
teammates satisfies 87.42% of respondents, with an average score of 6.12
(Figure 3).

6.45

5.83

PN W s 000 N

Contribution to Contribution to the Ethics
the team’s task social aspect of the

team

Figure 3. Overview of the mean value for categories of contribution to the
team’s task, contribution to the social aspect of the team, and ethics

Questions related to the integration of the team, and what the team is doing
to become better, satisfaction with the level of acceptance of the common
goal, commitment of team members, desire to work together to achieve team
goals, as well as the degree to which all the players work as a team, show
that the individual responses of respondents are similar and the average score
IS 6.46, based on which we can see that this segment satisfies 92.28% of
respondents. Own personal contribution and commitment to the team
satisfies 91% of respondents, and the mean score is 6.37. Medical staff on
the team and their commitment satisfies 91.85%, with an average score of
6.43 (Figure 4).

6.37
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Integration Personal commitment Medical staff
of the team

Figure 4. Overview of the mean value for the three categories of integration
of the team, personal commitment and medical staff

94



External factors and media support to the team, support of fans and other
elements that are outside the team that can significantly contribute to the
success provide satisfaction for 88% of respondents, with a mean score of
6.16.

Based on the results shown in Table 1, we can conclude that respondents are
the most satisfied with the team performance, with an average score of 6.62,
and the team integration, with an average score of 6.46, indicating a high
level of team efficiency.

Table 1. Mean values of the results (M) in the Athlete Satisfaction
Questionnaire

Categories

Individual Performance

Team Performance

Use of Skills

Strategy

Personal Treatment

Training and Instructions

Contribution to the Team’s Task

Contribution to the Social
Aspect of the Team

Ethics

Team Integration

Personal Commitment

Medical Staff

External Factors
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Conclusion

When there is mutual respect and trust among team members and striving for
achievement of common goals, then we need to emphasize the importance of
teamwork as a factor in the success of the team. Successful communication
and motivation among team members play a very important role in achieving
good results.

We obtained significant results in the conducted survey. Given that
teamwork is one of the most important factors of success of the women's
senior basketball team of Serbia, using the Athlete Satisfaction Questionnaire
it has been proven that the players are most satisfied with the team
performance, team integration, as well as personal commitment to the team,
which is the basis for success in team sports, thus in basketball, and it
involves adaptability, readiness for cooperation and responsibility. The
feeling of satisfaction that occurs when a team achieves something great,
valuable or important will encourage the team to aspire to such achievements
again in the future. When a team achieves success, it's not just because an
individual is taking part in an activity that involves cooperation with others,
but because cooperation with others is successful. When all team members
have common goals and skills that work in synergy, then the virtues of each
individual come to light and become useful, while faults remain hidden. The
key to success of the team is in the mutual assistance and facilitation with the
execution of tasks.
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Appendix
Athlete Satisfaction Questionnaire

INSTRUCTIONS: This questionnaire lists statements related to taking part in sports. A
response ranging from 1 (not satisfied at all) to 7 (I'm totally satisfied) is given across
from each statement. Please indicate how satisfied you are with each of the following
aspects of your sport. Do not think too much about any of the statements. It is enough
that your response is honest and spontaneous.

Lot satiiBed with I'n? not I'm 301'newhat I'm c?mplelel_v
satisfied at all satisfied satisfied
1. what the team 15 doing to be the best. 1 2 3 4 5 6 7
2. my social position on the team. 1 2 3 4 5 6 7
3. the coach’s choice of players dunng the games. 1 2 3 4 5 6 7
4. the expertize of the medical staff. 1 2 3 4 5 6 7
" the degree to which I'm giving my best to the team. 1 2 3 < 5 6 7
6. the degree to which I'm achieving my competitive goals this season. 1 2 3 4 5 6 7
7. the degree to which my skills (potential) are being used. 1 2 3 4 Y 6 7
8. the degree of ethics (morality) of all team members 1 2 3 4 5 6 T
9. the degree to which my teammates are ziving me advice. 1 2 3 4 5 6 7
10. | the medical support to our team. 1 2 3 4 5 6 7
11. | the recogmtion I recerve from my coach. 1 2 3 4 5 6 7
12. | team performance this season — win-loss record. 1 2 3 4 5 6 7
13. | the quality of training I receive from my coach. 1 p. 3 B 5 6 7
14. | the care the coach expresses for me. 1 2 3 4 5 6 7
15. | my commutment to practice. 1 2 3 4 Sy 6 7
16. | a sense of fair play that my teammates have. 1 2 3 4 > 6 7
17. | the degree to which my teammates have accepted the common goal. 1 2 3 4 5 6 7
18. | impartiality the medical staff treats all the players with. 1 2 3 4 5 6 7
19. | coach’s fnendly attitude towards me. 1 2 3 4 5 6 7
20. | smdance I get from my teammates. 1 2 3 4 5 6 7
21. | the improvement of my performance last season. 1 2 3 < 5 6 7
22_ | the mnstructions I get from the coach this season. 1 2 3 4 5 6 7
23. | the degree of utilization of my sporting talent. 1 2 3 4 Y 6 7
24 | the role I play in the social life of the team. 1 2 3 4 5 6 T
25. | the tactics that were used in games/competitions. 1 2 3 4 5 6 7
26. | the overall team performance this season. 1 2 3 4 5 6 7
27. | coach's choice of strategy for the games. 1 2 3 4 5 6 7
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my enthusiasm dunng the competition.

L)

the sporting behavior of my teammates.

(5]

commitment of team members to the desire to work together (effort) to
achieve the team goal.

o

traming that the coach provides me with m terms of tactics and
techniques related to my position.

(=]

constructive feedback that I get from my teammates.

(=]

33.

the degree to which my teammate: have accepted me socially
(sociahizing).

=]

34.

the degree to which my role 15 alizned with my potential.

35.

the degree to which the team meets the goals set for this season.

(=]

36.

improvement of the level of my skills.

(%]

37.

praise I get from the coach when I do a good job.

[

38.

care of the medical staff for athletes.

(5]

39.

support of the fans.

(5]

how coach makes comections (adjustments) dunng the zame.

(5]

the coach’s loyalty to me.

(=]

my commutment to the team.

game time I getin a game.

(=]

the degree to which me and my teammates work as a team.

(5]

45.

support from the local commumity.

L)

46.

the speed of medical mtervention.

(5]

47.

coach’s game plan (performance).

(]

48.

the degree to which my role on the team 15 in line with my preferred
position.

(5]

49.

the degree to which my coach supports me.

(5]

50.

the way the coach combines the available talent.

(5]
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UPUTSTVO ZA AUTORE

Casopis ,Menadzment u sportu“ publikuje radove iz oblasti
menadzmenta u sportu, fizickog vaspitanja i sporta i dodirnih bio -
medicinskih, humanistickih, drustvenih i prirodnih nauka, sa neobjavljenim
rezultatima naucnih istrazivanja i novim empirijskim iskustvima. Autori
mogu prijaviti svoje radove iskljucivo preko internet stranice Casopisa
www.fms.rs.

Autor je u potpunosti odgovoran za sadrzaj i leksiku rada. Svi radovi
podlezu recenziji. Autor dobija obavestenje da li je rad prihvacen u roku
od najvise 12 nedelja. Objavljeni radovi se ne honorisu.

Autor(i) dostavljaju, uz rad, formular sa potpisanim izjavama o0
prenosenju autorskih prava za objavljivanje rada na ¢asopis Menadzment u
sportu, originalnosti rada i o postovanju Helsinske deklaracije iz 1975.
godine, revidirane 1983. godine (Helsinki Declaration of 1975, revised
1983). Dostavljen rukopis koji nije pripremljen u skladu sa Uputstvom
za autore bic¢e vracen autoru na doradu.

Kategorizacija radova

Casopis objavljuje ¢lanke, polemike, osvrte, prikaze knjiga, tematske
bibliografije, patente, izvestaje i vesti 0 nau¢nim i stru¢nim skupovima i
slicne dokumente znacajne za oblast fizickog vaspitanja i sporta.
Kategoriju ¢lanka odreduju recenzent i Redakcija. Recenzirani radovi se
svrstavaju u sledece kategorije:

e originalan nauc¢ni ¢lanak,

e pregledni ¢lanak,

e kratko ili prethodno saopstenje,

e naucna kritika, odnosno polemika i osvrti,

e strucni rad,

e informativni prilog (uvodnik, komentar i sl.),

e prikaz (knjige, racunarskog programa, slucaja, nauénog dogadaja, i
sl.).
Rukopis rada

Rukopis treba da bude na srpskom i na engleskom jeziku, vrsta slova
Times New Roman, veli¢ina slova 12, razmak izmedu redova single.
Rukopis rada obuhvata: apstrakt sa kljuénim recima, tekst rada,
zahvale i napomene, fusnote, citiranu literaturu, tabele, i slike.

Podaci o autorima se ne navode u rukopisu rada, nego pri prijavi rada.
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Apstratkt
a) Naslov rada

b) Sazetak rada od maksimalno 250 rec¢i u jednom pasusu. U sazetku se
jezgrovito prikazuje cilj rada, primenjene metode i glavni rezultati.

c) Kljucne reci (tri do osam), napisane malim slovima, odvojene
kosom crtom (ne navoditi re¢i koje su sadrzane u naslovu rada).

Tekst

Duzina teksta ogranicena je na 12 - 15 Stampanih strana, format papira A4,
margine 2cm. Tekst treba da sadrzi sledece sekcije napisane malim (bold)
slovima:

Uvod
Ovaj deo treba da predstavi problem, hipotezu(e) i cilj (ciljeve) rada.
Metod

Ovaj deo treba da opise metodologiju istrazivanja — opremu/instrumente i
procedure objasnjene u meri koja omogucuje ponovno izvodenje
istrazivanja. Takode treba jasno da se navedu primenjene statisticke
procedure obrade podataka. Merne jedinice treba da budu izrazene po
internacionalnim standardima.

Rezultati

Rezultati treba da su jasno prikazani, uz pozeljno koris¢enje tabela i
grafikona.

Diskusija
Treba da sadrzi objektivne i nepristrasne komentare rezultata. Potrebno je
da komentari budu u skladu sa eksperimentalnim ili drugim podacima

istrazivanja. Takode, ovaj deo mora da sadrzi poredenje sa sli¢nim
rezultatima i podacima iz literature.

Zakljucak

U ovom delu se sumiraju nalazi komentarisani u diskusiji. Izbegavati
opsirna objasnjenja. Pozeljno je da se istakne prakticna primenljivost
rezultata rada.

Napomena: U tekstu rada citirana literatura se navodi prema APA sistemu
(videti: Publication Manual of the American Psychological Association,
www.apastyle.org) navodenjem autora i godine na koje se navod odnosi.

Zahvale i napomene

Ako postoje, zahvale se pisu posle Zakljucka.
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a) Ako je rad izvod iz diplomskog (master), magistarskog ili doktorskog
rada navesti puni bibliografski opis izvora ovako:

Puni naziv dipl./mr/dr rada. Vrsta rada, grad, zemlja, ime institucije gde je
odbranjen, godina odbrane.

b) Ako je rad uraden iz istrazivackog projekta/elaborata navesti puni
bibliografski opis izvora ovako:

Puni naslov i broj projekta/elaborata, ime institucije koja ga je podrzala ili
gde je uraden, zemlja.

c¢) Ako je rad izlozen na nau¢nom/stru¢nom skupu navesti podatke o skupu
ovako: Vrsta skupa, puni naziv skupa, grad, zemlja, datum odrzavanja

Fusnote

Ne preporucuje se koris¢enje fusnota. Ako su ipak neizbezne, otkucati ih
kao poseban popis. Popis otpoceti na novoj strani (posle teksta) pod
naslovom Fusnote, sa kontinuiranom paginacijom arapskim ciframa. Popis
sloziti po redosledu navodenja.

Literatura

Uz tekst rada navodi se popis iskljucivo onih dela koja se citiraju u radu na
posebnoj strani. Radovi se citiraju prema APA sistemu (videti: Publication
Manual of the American Psychological Association; www.apastyle.org).

Popis otpoceti na novoj strani (iza teksta) pod naslovom Literatura, sa
kontinuiranom paginacijom arapskim ciframa. Popis sloziti po abecednom
redu prezimena autora, odnosno naslova dela (ako autori nisu navedeni).

Tabele

Tabele moraju biti oznacene arapskim brojevima (npr. tabela 1, tabela 5).
Svaka tabela mora biti razumljiva i bez ¢itanja teksta.

Slike (grafikoni,seme,fotografije i sl.)

Slike moraju biti na posebnoj strani, oznac¢ene arapskim brojevima i
razumljive bez citanja teksta. U tekstu se oznacava odgovarajuée mesto
za svaku sliku. Slike treba da budu u takvom formatu koji omogucuje
eventualne promene dimenzija i sadrzaja (tekst u grafikonima, semama i
sl.).

101



INSTRUCTION FOR AUTHORS

Journal ,,Management in sport” publishes papers from the field of
management in sport, physical education and sport and related biomedical,
humanistic, social and natural sciences with non published results of
scientific researches and new empiric experiences.

The author is entirely liable for the content and wording of the paper. All the
papers are critically reviewed. The Author shall be notified on whether the
paper has been accepted for publishing within 12 weeks. No honorarium
shall be paid for the published papers.

The Author(s) are required to submit, together with the article, a properly
completed and signed statement on assigning copyright to Journal
»Management in sport” once the article is accepted for publication as well as
the declaration on manuscript originality and compliance with the
Declaration of Helsinki of 1975, as revised in 1983. The submitted
manuscript not prepared in conformity with the Instructions for Authors shall
be immediately returned to the author to be amended.

Categorization of the papers

The Journal publishes articles, polemics, reviews, surveys, thematic
bibliographies, patents, reports and news on scientific and professionals
meetings as well as similar documents vital for the field of physical
education and sport. The category of the papers is to be determined by the
reviewer and the editors. The reviewed papers are classified into the
following categories:

original scientific article,
review article,
short or previous announcement,
scientific critical review, polemics and reviews,
professional paper,
informative contribution (editorial, comment etc.),
o review (book, computer program, case study, scientific event etc.).
Manuscript of the paper

Manuscripts should be in Serbian and English language, typed in Times New
Roman, 12 points in size, in single spacing. The manuscript of the paper
includes: abstract with key words, text, acknowledgments and notice,
footnotes, references, tables and figures.

Corresponding author contact details are not listed in the paper, but only in
application.
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Abstract
a) Article title

b) Article abstract must not exceed 250 words in a single paragraph.
The abstract should concisely outline the aims, applied methods and
the main results.

c) Key words (three to eight), written in small letters, separated by a
slash (the words contained in the article title must not be stated).

Manuscript requirements

The text length is limited to 12-15 printed pages, A4 paper size, with 2cm
margins. The text should include the following sections, the headings of
which are in small bold case lettering:

Introduction
This part should introduce the problem, hypotheses and aim(s) of the work.
Method

This section should describe the methodology of the research — the
equipment /instruments and procedures should be explained so to enable the
repeating of the research. Clearly indicate the details of the applied statistical
procedures of data processing. Measuring units should be expressed in
compliance with the international standards.

Results

State the results clearly, drawing attention to important details in tables and
figures.

Discussion

Should contain objective and unbiased comments of the results. The
comments should be in accordance with the experimental or other data of the
research. Additionally, this part must be placed in the context of comparison
to the similar results and reference data.

Conclusion

This part summarizes the findings commented tin the discussion. Extensive
explanations should be avoided. It is advisable to highlight the practical
applicability of the work results.
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Note: For reference citations, use APA style (see: Publication Manual of the
American Psychological Association, www.apastyle.org) and state the author
name(s) and year of publication.

Acknowledgements

If present, the acknowledgements should appear after the conclusion.

a) If the manuscript is an extract from a diploma (master), master
thesis or doctoral dissertation, the bibliographical description of
the source should be referenced as follows:

Full title of the diploma/MA/PhD dissertation. Type of paper,
city, country, name of University, year.

b)If the manuscript results from a research project/study the full
bibliographical description of the entry should be referenced as
follows:

Full title and project/study number, name of the institution that
supported it or where it was conducted, country

c)If the manuscript was presented on a scientific/professional
conference, the conference details should be referenced as
follows:

Type of meeting, full name of the meeting, city, country, date
of the event

Footnotes

These should be avoided unless absolutely necessary. In case they are
unavoidable, they should be collected on a separate sheet at the end of the
manuscript entitled Footnotes, numbered with Arabic numerals in the order
of their citation in the text.

Bibliography

References of the works cited in the text should be listed on a separate page
at the end of the text. The papers are quoted according to APA system (see:
Publication Manual of the American Psychological Association;
www.apastyle.org).

The list should begin on a separate page (after the text) under the title:
Bibliography, with continuous pagination in Arabic numerals. The list
should be in alphabetical order of the authors’ surnames, i.e. titles of the
works (if the authors are not stated).
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Tables

Tables should be printed on a separate page numbered with ordinal numbers
(for example table 1, table 5). Tables should be comprehensible without
reference to the text.

Figures (including graphs, schemes, photographs etc.)

Figures must be placed on a separate sheet, marked with Arabic numerals
and should be comprehensible without reference to the text. The locations of
each figure should be indicated in the text. The figures should be given in
such a format that would enable possible changes of dimensions and content
(text in graphs, schemes etc.).
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